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HOW  A  REPORTER’S  COURAGE 
MADE  A  BIG  DIFFERENCE 


Kathy  George,  a  Seattle 
Intelligencer  reporter,  wrote  a 
about  criticisms  that  a  Superior 
judge’s  appointment  had  more  i 
with  political  motivations  than 
judicial  qualifications. 

After  the  story  appeared,  the 
held  her  in  contempt  of  court 
and  ordered  her  jailed  for 
refusing  to  answer  questions 
about  a  prosecutor’s  com- 1  li 
ments  in  the  story.  She  ^  V 
refused  to  answer  during  the  * 
criminal  trial  on  the  grounds  I 
that  testifying  would  violate 
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constitutional  protections  of  the  press. 

Ultimately,  the  Washington  Supreme 
Court  agreed  and  stayed  the  contempt 
order.  The  judge  resigned.  The  National 
Press  Club  honored  George  with  a 
Freedom  of  the  Press  Award. 

All  of  us  at  Hearst  Newspapers  admire 
Kathy  George  for  her  report- 
JSM  I  skills  and  courage.  She 
i  ^  typifies  what  we 
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every  day:  to 
inform  and,  ulti¬ 
mately,  to  make 
a  difference. 


Kathy  George 


Rocky  Mountain  News 

If  you  live  here,  you  get  it. 


A^e  didn’t  just  beat  the  other  paper,  we  gave  them  a  wedgie. 


375,661 


296,325 


NEWS 


250,449 


NEWS 


Daily  Sunday 

Circulation  Circulation 

News  Growth  News  Gr6wth 

6-County  Denver-Boulder  Metro  Area 


Daily 

Circulation 
News  Lead 


Sunday 
Circulation 
News  Lead 


6-County  Denver-Boulder  Metro  Area 


l.asi  March,  the  Rocky  .Moiiiitaiii  News  made  the  loirkal 
decision  lo  coriceiitrale our  circiilaiion  ellorls  where  ihe 
majority  ol  (iolorado’s  |)o|»iilatioii  livi's,  works  and  sliops. 
Ihe  si.\-conmy  DenviT  metro  area.  Iddav.  the  resnhs  are 
not hin<r  short  orama/in<;.  Our  aln-ady  helix  circulation  lead 
has  increasiMl  to  dailx  and  4().4-)o  Snndax.  I  hat  s  n|) 

4d%  oxer  last  yi'ar  for  Snmiay  aloni'.  Meanxx  hile.  the  other 
|)a|)('rs  Simdiiy  circniation  has  dro|)|»ed  hx  .'i.l.).').  I  nless, 
of  eonise.  yon  count  the  [liipeis  thex  -hii)  to 
[ihice.s  ;is  lar  itxxax  as  (Georgia.  Vi  hich  thex 
des|»er!itely  hope  von  do.  Ri'cait.-e  2‘)%  of 
their  Snndax  ciicnlation  comes  from  outside 
tlh'  aix-comitx  Denxer/Ronider  metro  area. 
Rut  that  still  doesii  t  change  the  fact  that  in 
Denxer.  the  Rockx  Mountain  Nexxs  is  clear¬ 
ly  on  to|).  for  a  hloxx-hv-hloxx  <le.'>cription, 
just  e;dl  .lerrx  Dunning.  \  P  .\dxertising, 
;it  •U)-d-dP2--)2.d4.  Or  liKik  ns  np  on  the 
hiternet  at  xx  xx  xx  .d(‘nvt‘r‘-rnm.com. 
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NOVEMBER 

9- 10  Investigative  Reporters  and  Editors  Student-Regional 

Conference,  Syracuse  University,  Syracuse,  N.Y 

10- 12  Society  of  American  Business  Editors  and  Writers 

Conference  on  Personal  Finance,  Midland  Hotel, 
Chicago 

13-15  Interactive  Publishing  ’96,  Swissotel  Zurich,  Zurich, 
Switzeriand 

13- 15  Audit  Bureau  of  Circulations  Annual  Conference, 

Royal  York  Hotel,Toronto,  Canada 

14- l6  Suburban  Newspapers  of  America  Classified 

Advertising  Conference,The  Drake  Hotel,  Chicago 
l4-l6  New  England  Society  of  Newspaper  Editors  1996 
Convention,  Double  Tree  Islander  Hotel,  Newport, 

R.I. 

14- 16  Association  of  Opinion  Page  Editors  Annual 

Conference,  Biltmore  Hotel,  Los  Angeles 

15- 17  International  Newspaper  Maiketing  Association  U.K. 

Workshop,  Hilton  National,  Warwick,  England 
17-20  Southern  Newspaper  Publishers  Association  Annual 
Convention,  Boca  Raton  Resort  &  Club,  Boca  Raton. 
Fla. 

19-20  International  Newspaper  Mariceting  Association  Latin 
America  Conference,  Hotel  San  Rafiiel,  Punta  del 
Este,  Uruguay 

JANUARY 

12- 17  Newspaper  Association  of  America  Operations 

SuperConference,  Hilton  in  Walt  Disney  World 
Village,  Orlando,  Fla. 

23-24  North  Carolina  Press  Association  Wmter  Newspaper 
Institute,  William  and  Ida  Friday  Center,  Chapel  Hill, 
N.C. 

FEBRUARY 

21-23  Great  Lakes  Newspaper  Production  Conference, 
Hyatt  on  Capitol  Square,  Columbus,  Ohio 

MARCH 

6-9  Investigative  Reporters  and  Editors/National  Institute 
for  Computer-Assisted  Reporting  Third  Annual 
National  Computer-Assisted  Reporting  Conference, 
Renaissance  Nashville  Hotel,  Nashville,Tenn. 

13- 16  Mid-Atlantic  Newspaper  Advertising  and  Mariceting 

Executives  Wmter  Meeting,  Sheraton  Colony  Square, 
Atlanta,  Ga. 

APRIL 

8-11  American  Society  of  Newspaper  Editors  Annual 

Convention,  J.W  Marroitt,  Washington,  D.C. 

27-30  Newspaper  Association  of  America  Annual 

Convention,  Chicago  Hilton  &  Towers,  Chicago 


November  December  January 


s 

M 

T  W  T  F 

S 

S 

M  T  W  T  F  S 

S  M  T  W  T  F  S 

1 

2 

1 

2  3  4  5  6  7 

12  3  4 

3 

4 

5  6  7  8 

9 

8 

9  10  11  12  13  14 

5  6  7  8  9  10 11 

10  11 

12  13  14  15 

16 

15 

16  17  18  19  20  21 

12  13  14  15  16  17  18 

17  18  19  20  21  22 

23 

22 

23  24  25  26  27  28 

19  20  21  22  23  24  25 

24  25 

26  27  28  29  30 

29 

30  31 

26  27  28  29  30  31 

SNAAWALRDS.  Sixteen  Suburban  Newspapers  of  America 
members  recently  received  national  recognition  for  their  out¬ 
standing  quality  in  the  field  of  suburban  newspaper  publish¬ 
ing.  The  four  first  place  winners  are  included: 

The  Wellesley  Tcnvnsman,  Community  Newspaper  Co., 
Wellesley,  Mass.] Main  Line  Life,  Montgomery  Newspapers, 
Ardmore,  Pa.;  Z/wwKt  O&sertw,  Observer 
Newspapers/Suburban  Communications  Corp.,  Livonia, 

Mich.] News-Herald,  Heritage  Newspapers,  Southgate,  Mich. 

ONPA  AD  AWARDS.  The  Oregon  Newspaper  Publishers 
Association  amiounced  winners  of  its  1996  Best  Ad  Ideas 
Contest  Awards  recently.  Some  27  of  the  state’s  newspapers 
won  an  award  in  one  or  more  of  the  39  categories.  A  total  of 
402  entries  were  received  for  the  contest.  Entries  were 
judged  by  the  Utah  Press  Association. 

The  Ashland  Daily  Tidings  came  away  with  nine  winning 
entries,  the  most  awards  for  a  daily. The  Polk  County  Itemizer 
Obsert>er  in  Dallas  took  away  the  most  awards  for  a  weekly, 
with  a  total  of  1 1  winning  entries. 

Also,  the  ONPA  1996  Advertiser  of  the  Year  Award  was  pre¬ 
sented  to  Les  Schwab  Tire  Centers.The  award  is  given  to  the 
advertiser  that  has  used  newspapers  most  effectively  in  1996. 
The  winner  is  selected  by  Oregon's  daily  and  nondaily  news¬ 
paper  advertising  directors.  Les  Schwab  Tire  Centers  was  the 
first  recipient  in  1988  and  the  only  advertiser  to  twice 
receive  the  award. 

SNA  LESHER  AWARD.  Harold  G.Townsend  Jr.,  founder 
and  chairman  of  Townsend  Communications  Inc.,  in  Kansas 
City,  Mo.,  is  the  recipient  of  Suburban  Newspapers  of 
America’s  1996  Dean  S.  Lesher  award. 

The  award  is  presented  to  suburban  newspaper  executives 
who  have  contributed  to  the  industry  through  pioneering 
news  concepts,  publishing  outstanding  newspapers,  provid¬ 
ing  civic  leadership  within  the  communities  served  by  their 
newspaper  and  serving  as  an  example  in  areas  related  to  sub¬ 
urban  newspaper  publishing. 

Townsend  is  the  18th  recipient  of  the  Lesher  Award,  and 
he  was  among  SNA’s  foimders.  He  served  as  president  of  the 
organization  from  1975  to  1976. 

BUSINESS  IN  THE  ARTS  AWARDS.  Advertiser  Co.,  in 
Montgomery,  Ala.,  publisher  of  the  Montgomery  Advertiser 
and  the  Herald-Sun,  a  daily  newspaper  in  Durham,  N.C.,  has 
received  the  1996  Business  in  the  Arts  Awards. 

The  award  is  presented  by  the  Business  Committee  for  the 
Arts  Inc.,  and  Forbes  Magazine,  both  of  New  York  City. 

The  Advertiser  Co.,  a  Gannett  Co.  newspaper  firm,  won  the 
Commitment  Award  for  its  longtime  support  to  the  arts  in 
the  Montgomery  area.The  company  provides  grants,  in-kind 
products  and  services  and  events  underwriting  to  nearly  all 
of  the  arts  organizations  in  Montgomery. 

The  Herald-Sun,  a  privately  owned  newspaper,  won  the 
New  Initiative  Award  to  recognize  its  partnership  with  the 
arts.  In  1991,  the  newspaper  created  a  special  publications 
division  to  develop  publications  that  promote  local  arts  organ¬ 
izations  and  help  them  increase  their  audiences.  One  of  the 
projects  in  this  division  is  the  production  of  four  magazines 
about  arts  activities  in  the  community. 
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More  Papers  Make  Endorsements  In  Presidential  Race 


INCH  THE  RESULTS  of  E&Fs  Qua¬ 
drennial  Presidential  Poll  were 
published  on  Oct.  26,  a  number  of 
newspapers  have  endorsed  Bob  Dole 
or  Bill  Clinton. 

The  additional  endorsements  lead¬ 
ing  to  the  Nov.  5  election  brought  the 
number  of  newspapers  supporting 
Dole’s  candidacy  to  122,  with  a  total 
circulation  of  7,475,578,  and  the  num¬ 
ber  of  papers  supporting  Clinton  to 
80,  with  a  total  circulation  of 


8,287,436. 

Newspapers  endorsing  Dole 
included:  the  Washington  Times', 
Detroit  News',  Dallas  Morning  News', 
Fort  Worth  (Texas)  Star-Telegram', 
Houston  Chronicle',  Milwaukee  Jour¬ 
nal  Sentinel',  Kansas  City  (Mo.)  Star, 
Hutchinson  (Kaa)  News',  Oarion-Let^er, 
of  Jackson,  Miss.;  Cincinnati  Enquirer, 
and  the  Boise,  Idaho  Statesman. 

Newspapers  supporting  Clinton 
included:  the  New  York  Times',  Boston 


Globe',  San  Francisco  Examiner, 
Philadelphia  Inquirer,  Des  Moines 
Gowa)  Register,  Honolulu  Advertiser, 
Charlotte  (N  C.)  Observer,  News  & 
Record  of  Greensboro,  N.C.;  the 
Times  of  Shreveport,  Vn.,  Maine  Sun¬ 
day  Telegram  in  Portland;  Hartford 
(Conn.)  Courant,  Seattle  Post-Intelli¬ 
gencer,  Asbury  Park  Press  of  Nep¬ 
tune,  N.J.;  Courier-News  of  Bridgewa¬ 
ter,  N.J.;  and  the  Record  of  Bergen 
County,  N.J. 


New  Directory  Shows 
Prolific  Community  Press 


U.S.  COMMUNITY  NEWSPAPERS  and  shop¬ 
pers  have  a  circulation  of  nearly  100  million, 
according  to  the  new  Editor  &  Publisher/ 
Free  Paper  Publisher  Community,  Specialty  &  Free 
Publications  Year  Book. 

Publication  of  the  debut  edition  of  the  annual 
directory  marks  the  first  time  these  data  have  been 
gathered  and  displayed  in  a  comprehensive  form. 

The  book  includes  a  total  of  6,580  community 
weeklies,  including  4,106  paid  and  931  free,  plus 
1,257  shoppers  publishing 
3, 1 1 1  zoned  editions. 

The  community  weeklies 
have  a  paid  circulation  of  20.4 
million  and  free  circulation  of 
25.4  million  - 

The  shoppers  include  54.3 
miUion  in  free  circulation  and 
paid  circulation  totaling 
119,819. 

The  directory  also  includes 
information  on  740  Canadian  community  newspa¬ 
pers  and  60  Canadian  shoppers  —  with  combined 
circulation  of  11.1  million. 

The  yearbook  also  contains  current  information 
on  hundreds  of  specialty  papers,  including  102  alter¬ 
native,  183  black,  168  ethnic,  36  gay  and  lesbian,  125 
Hispanic,  94  Jewish,  145  military,  105  parenting,  104 
real  estate,  131  religious,  and  100  senior  papers 
operating  in  the  United  States,  plus  four  alternative 
and  52  ethnic  papers  in  Canada. 

Listings  include  over  200  weekly  newspaper 
groups  in  the  United  States  and  Canada,  as  well  as 
alternate  delivery  companies,  newspaper  brokers, 
national  and  state  associations,  national  and  state 
advertising  representatives,  and  syndicated  IMC 
publications. 

Also  of  note  is  the  directory  shows  that  among 
U.S.  community  weeklies,  the  most  popular  publica¬ 
tion  day  is  ITiursday,  when  3,001  papers  hit  the 
streets. 

Only  38  papers  publish  on  Thursday  in  Canada, 


There  are  6,580 
community 
weeklies,  including 
4,106 paid  and 
931  free,  plus 
1,257  shoppers 


making  it  the  least  common  publication  day  in  that 
nation. 

Illinois  has  the  most  conununity  weeklies,  455, 
Hawaii  the  fewest,  five. 

The  book  costs  $99  and  is  available  as  of  Nov.  12 
from  Editor  &  Publisher  Co.  in  New  York. 

Editor  &  Publisher,  now  in  its  1 12th  year,  also  pub¬ 
lishes  Editor  &  Publisher  magazine.  Free  Paper 
Publisher  Inc.  magazine.  Editor  &  Publisher  Inter¬ 
national  Year  Book,  Editor  &  Publisher  Market 
Guide  (U.S.  and  Canada),  US.  Market  Forecasts  (first 
printing  in  December  1996),  the  Syndicate  Direc¬ 
tory,  the  Interactive  Services  Directory,  and  the 
Journalism  Awards  Guide. 


Editors  Picked 
Clinton  To  Win 

The  editors  were  right. 

A  poll  released  by  Technometrica  Institute 
for  Policy  and  Politics,  Emerson,  N.J.,  the  week 
before  the  election,  found  99%  of  109  newspa¬ 
per  editors  polled  predicted  Clinton’s  re-election. 

The  editors  also  gave  Clinton  their  highest  per¬ 
formance  rating  —  60%  calling  it  good  or  excellent 
—  since  the  pollsters  began  polling  them  in  Febru¬ 
ary. 

Also,  six  out  of  10  editors  agreed  with  Bob  Dole’s 
observation  that  the  news  media  were  portraying 
Clinton  favorably.  Only  six  in  100  editors  said  Dole 
was  getting  good  press. 

In  other  findings,  editors  overwhelmingly  (92%) 
said  Clinton’s  campaign  was  reaching  the  public, 
compared  with  only  8%  who  said  Dole’s  was.  And 
60%  credited  Clinton  with  avoiding  personal 
attacks,  compared  with  8%  who  said  the  same  for 
Dole. 

A  mere  18%  of  the  editors  said  either  of  the  can¬ 
didates  had  established  a  clear  direction  for  the 
next  four  years.  —  George  Gameau 
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NEWS 


9 

Doldrums  In  Circulation 

For  the  eighth  straight  ABC  reporting  period, 
daily  circulations  of  most  of  America’s  biggest 
newspapers  are  down 


12 

Firings  Greet  Detroit  Strikers 

Demonstrations  and  firings  continue  16  months 
into  the  strike  that  has  hurt,  but  not  stopped, 
the  Gannett  and  Knight-Ridder  papers 


Newsprint  Lifts  Profit  Profile 

Ad  revenues  remain  healthy  while  soft  newsprint 
prices  bolster  bottom  line 


Reporting  Teams  Seek  New  Creativity 

Business,  features  and  general  assignment  staffs 
remix  into  teams 


23 

So  Happy  Together 

Culture  change  at  Phoenix  newspapers  involves 
editors  in  process  of  creating  and 
marketing  new  products 


. . .  .  bv  jack  hart 


Choosing 
A  Place  To  Stand 


A  FEW  YEARS  back,  the 

Oregonian  ran  a  spot-news 
story  on  a  freeway  truck 
wreck.  The  accident  caused 
a  fire,  and  the  fire  produced 
prodigious  amounts  of  smoke.  We  noted 
that  the  gray  column  rose  fiir  above  the 
highway,  obscuring  Mount  Hood. 

And  indeed  it  did  ...  if  you  hap¬ 
pened  to  be  in  downtown  Portland  or 
in  Portland’s  ritzy  West  Hills.  For  some¬ 
one  in  one  of  East  Portland’s  working- 
class  neighborhoods,  the 
smoke  obscured  not  Mount 
Hood,  but  downtown  and 
those  selfsame  hills.  From 
other  parts  of  town,  it  rose 
before  the  Columbia  River . . . 
or  the  Hollywood  district . . . 
or  Mount  Tabor. 

What  you  see,  in  other 
words,  has  a  lot  to  do  with 
where  you  stand. 

Unfortunately,  we  journal¬ 
ists  often  give  little  thought 
to  all-important  questions  involving 
point  of  view.  Which,  for  our  purposes, 
we  can  define  as  the  place  you  position 
your  mental  tripod  before  rolling  your 
mental  videotape.That  oversimplifies,  of 
course. 

Janet  Burroway,  author  of  the  popular 
Writing  Fiction,  calls  point  of  view  “the 
most  complex  element  of  fiction.”  Not 
surprisingly,  novelists  and  short-story 
writers  worry  a  lot  about  their  point  of 
view  choices. 

We  should,  too.  Consciously  sifting 
through  the  options  and  making  choic¬ 
es  suited  to  our  storytelling  goals  will 
make  us  better  journalists.  For  one 
thing,  a  thoughtless  or  crabbed  point  of 
view  excludes  readers.  If  the  newspa¬ 
per  never  sees  things  their  way,  they’re 
unlikel)'  to  accept  it  as  their  newspaper. 
We  should  consider  at  least  three 


Hart  is  senior  editor  for  uniting  and 
staff  development  at  the  Oregonian, 
1320  S.  W Broadway,  Rtrtland,  OR 
97201; 503-221-8229;  jackhart® 
news.  Oregonian,  com/. 


point-of-view  questions: 

♦  Geography.  Eastern  newspapers 
and  magazines  regularly  refer  to  my 
neighborhood  as  “out  West,”  a  habit  we 
Westerners  resent.  We  turn  around  and 
do  the  same  thing  with  “back  East.” 

In  the  Oregonian,  which  publishes  in 
Western  Oregon,  we  regularly  refer  to 
events  that  happen  “over”  in  eastern 
Oregon.  But  what  message  do  we  send 
to  eastern  Oregon  readers  when  we 
place  them  “over”  the  Cascade 

Mountains  in  some  forgotten 
outback? 

♦  Voice.  Unfortunately,  the 
standard  newspaper  voice 
seems  to  be  that  of  the  aging 
white  male,  a  viewpoint  that 
automatically  excludes  most 
potential  readers. 

Consider  a  sports  column 
that  argued  against  national 
collegiate  football  playoff's. 
The  process  would,  the 
columnist  asserted,  put  too 
much  pressure  on  the  players.  “Have  we 
forgotten,”  he  asked,  “that  these  still  are 
college  kids?” 

So  “we”  are  newspaper  writers. 
“They”  are  “kids.”  What  message  does 
that  send  to  younger  readers? 

Big  metropolitan  newspapers  also 
tend  to  view'  the  world  from  the  view¬ 
point  of  the  affluent  urban  profession¬ 
als  who  produce  them.They  feature 
$600  coats  in  fashion  spreads,  and  they 
describe  $300,0(X)  houses  when  they 
cover  home  decor. 

♦  Character.  Through  whose  eyes 
do  you  tell  the  story?  Melville  chose 
Ishmael,  a  young  man  who  saw  all  the 
action  with  a  fresh  and  penetrating 
viewqxjint  .  Joseph  Heller  based  Catch 
22  on  the  viewpoint  of  Yossarian  (“U.S. 
Everyman”),  an  average  guy  who  played 
the  perfect  foil  for  oddballs  such  as  Milo 
Minderbender  and  Major  Major  Major. 

Some  storytellers  tackle  far  more 
complicated  approaches  to  point  of 
view.  Akira  Kurosawa  told  the  same 
story  —  Rashomon  —  from  four  differ¬ 
ent  viewpoints.  Choderlos  de  Laclos, 


the  18th<entury  French  novelist,  wrote 
Dangerous  Liaisons  from  14. 

The  average  news  or  feature  story 
poses  none  of  these  choices.  We  tell 
almost  all  of  them  from  a  “hanging-bal¬ 
loon”  point  of  view,  describing  events 
from  an  intractable  point  that  hovers 
somewhere  far  above  the  action. 

But  we  have  other  choices.  Roy  Peter 
Clark’s  recent  30-part  serial  for  the  St. 
Petersburg  Times  took  the  viewpoint  of 
a  woman  whose  husband  died  of  AIDS. 
Her  psychological  journey  helped  make 
the  series  the  dramatic  read  it  was. 

The  Oregonian  slom  Hallman  faced 
a  classic  point-of-view  question  two 
years  ago  when  he  told  the  story  of  a 
drunken-driving  accident  and  its  after- 
math.  Hallman  wanted  to  tell  the  story 
from  the  unwavering  viewpoint  of  one 
character.  But  which  character?  One  of 
the  surviving  victims  initially  seemed 
likely.  So  did  a  husband  and  father  who 
lost  his  wife  and  children  in  the  acci¬ 
dent.  Hallman  even  considered  the 
drunken  driver  who  caused  the  tragedy. 

But  none  of  those  characters  offered 
a  platform  suitable  for  viewing  the 
entire  process. 

Instead,  Hallman  assumed  the  view¬ 
point  of  the  deputy  D.A.  who  prosecut¬ 
ed  the  case.  From  almost  every  angle, 
that  one  character  was  ideal.  He  entered 
the  case  right  after  the  accident.  He 
interviewed  wimesses  and  investigators. 
He  championed  the  victims.  He  plarmed 
and  carried  out  the  state’s  case  against 
the  man  responsible  for  the  carnage.  He 
was,  in  other  words,  the  one  character 
who  saw  the  whole  story. 

So  a  tale  that  would,  at  first  blush,  log¬ 
ically  begin  with  the  accident  itself,  irv 
stead  began  with  a  telephone  ringing  at 
the  bedside  of  a  deputy  district  attorney. 

That  story  made  Hallman  a  finalist  for 
the  1994  Pulitzer  Prize.  Its  riveting  quali¬ 
ty  rested,  in  large  part,  on  the  reponer’s 
careful  choice  of  an  effective  point  of 
view. 

That  alone  is  testament  enough  to 
the  value  of  beginning  any  story  by  first 
deciding  where  you  ought  to  stand. 
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No  Easy  Answer 

An  invitation  by  New  York  Yankees  owner  George 

Steinbrenner  during  the  playoffs  and  World  Series  to  newspaper 
reporters,  editors  and  executives  to  attend  the  games  for  free  in 
his  private  box,  or  to  allow  them  to  buy  tickets  to  the  sold-out  games, 
raised  some  interesting  ethical  questions. 

Obviously,  sportwriters  covering  the  team,  or  reporters  covering  the 
Yankees’  possible  move  from  its  stadium  in  the  Bronx,  should  not  accept 
free  tickets.  Nor  should  they  accept  the  privilege  of  buying  them  direct¬ 
ly  from  the  Yankees  management,  especially  if  they  would  be  taking  tick¬ 
ets  away  from  the  general  public. 

Beyond  that,  things  are  not  so  clear.  If  an  editor  wanted  to  take  up 
Steinbrenner’s  offer  to  join  him  in  his  private  box,  and  the  editor  paid 
for  the  ticket,  there  would  seemingly  be  no  problem.  Perhaps  the  editor 
would  have  access  to  Steinbrenner  that  the  paper’s  sf)ortswriter  did  not 
have  and  could  use  it  as  an  opportunity  to  get  a  story.  If  the  editor  really 
wanted  to  be  ethical,  he  could  talk  to  Steinbrenner  without  partaking  of 
any  of  the  food  or  drink  offered  in  the  private  box. 

But  if  the  editor’s  newspaper  was  doing  stories  containing  remarks 
critical  of  politicians  who  also  had  bought  tickets  from  Steinbrenner,  or 
who  als(}  were  present  in  his  private  box,  then  it  would  be  hypocritical 
of  the  editor  to  do  the  same  thing. 

And  then  there’s  the  business-side  executives  at  a  newspaper. 
Steinbrenner’s  Yankees  are  newspaper  advertisers.  It  shouldn’t  be  unethi¬ 
cal  for  the  publisher  or  ad  director  to  accept  an  invitation  from  an 
advertiser. 

Some  newspapers  have  solved  the  potential  problem  by  forbidding 
employees  under  any  circumstances  from  buying  or  accepting  tickets 
from  a  team. 

But  one  thing  is  clear,  there  is  no  easy  answer.  — J.C. 
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The  truths 
of  the  matter 

RE:THE  opinion  piece  “Quality 
Isn’t  Enough,”  (E&P,  p.  14,  Oct.  12). 

I  am  surprised  that  this  article  was 
coordinated  with  the  American  Press 
Institute.To  the  reader  of  this  story,  it 
appears  that  API  is  in  agreement  and 
that  the  article  is  representative  of  cur¬ 
rent  thinking.  None  of  the  seven  truths 
Orage  Quarles  listed  is  in  agreement 
with  the  several  E&P 
front-page  ads  based 
on  the  1996  Media 
Effectiveness  Survey, 
by  Gannett  Research. 

Newspaper  markets 
are  alive  and  well,  in 
contrast  to  this  article. 

Markets  will  not  frac¬ 
ture;  subscribers  won’t 
foot  the  bill;  5%  addi¬ 
tional  revenues  aren’t 
worth  the  resources; 
we  won’t  go  after  cus¬ 
tomers  out  of  market; 
most  employees 
accept  change  if  man¬ 
aged  property;  all  news 
isn’t  local  and  new 
people  don’t  redefine 
the  way  we  do  busi¬ 
ness  —  this  is  the  job 
of  management. 

Quarles’  basic 
premise,  before  he 
states  his  truths,  is 
flawed,  but,  he  does 
admit  “I  don’t  have 
answers.”  Using  the 
epithet  of  “corporate 
bean  counters”  is  a 
personal  insult  to  the 
integrity  of  the  free 
enterprise  system.  His  beginning  com¬ 
ment  —  “Without  profits,  newspapers 
cease  to  exist.  It  has  always  been  so”  — 
is  not  true. 

In  a  family-owned  newspaper  situa¬ 
tion,  the  goal  is  to  rpake  a  litde  profit  or 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


a  small  loss  —  so  that  you  won’t  have 
to  pay  taxes  to  the  government.  A  for¬ 
mer  owner,  before  selling  to  a  group, 
once  told  me,  “If  I  have  to  pay  taxes,  I 
fire  my  accountant.  If  there  is  going  to 
be  profit,  I  raise  my  salary  or  spend  it 
on  benefits.” 

In  a  corporate  purchase  of  a  local 
newspaper,  often,  there  are  no  profits 
due  to  the  high  cost  of  purchase  and 
noncompete  agreements  and  many 
other  incidentals.  Smaller  groups  will 
show  these  losses  on 
their  balance  sheet, 
while  bigger  groups 
will  carry  these  non- 
operational  amounts 
on  the  corporate  books. 

Operating  income 
(not  profits)  and  cash 
flow  are  the  criteria  of 
finance.You  can  gener¬ 
ate  millions  in  cash 
flow  while  not  realiz¬ 
ing  a  profit. 

Quarles  suggests 
there  are  “a  lot  of  infe¬ 
rior  newspapers.”  If 
one  of  his  truths  is 
“Nobody  knows  a 
newspaper’s  maricet 
better  than  its  own 
employees,”  then  how 
does  he  make  this 
judgment? 

I  would  suggest  that 
not  one  newspaper’s 
quality  has  ever  been 
“watered  down  by 
[epithet  for  finance 
people].” All  newspa¬ 
per  transactions  are 
and/or  should  be  with 
management’s  autho¬ 
rization.  I  have  never 
met  a  publisher  that  would  allow  a 
finance  person  to  water  down  quality. 
This  is  only  an  excuse  for  a  publisher’s 
lack  of  ability  to  run  a  newspaper. 

In  almost  40  years  of  newspaper 
experience  I  don’t  believe  I’ve  ever 
seen  “the  classic  rivalry  between  the 
newsroom  and  the  revenue  side”  as 
mentioned  in  this  article.  So  who  says 
it’s  a  classic?  And  why  are  we  suggest¬ 
ing  editors  should  unite  with  ad  direc¬ 
tors  in  a  common  cause  to  prevent  the 
loss  of  payroll.  It  sounds  to  me  like  a 
personal  vendetta.  Where  would  the 
money  come  from  to  pay  the  salaries  of 


Newspaperdom* 


50  YEARS  AGO. . .  The  Daily 
News  of  New  York  City  claims 
its  average  net  paid  circulation 
in  October  reaped  2,400, CKX) 
daily  and  4,650,0(X)  Sunday. 

New  York’s  PM,  founded  in 
1940  and  the  only  advertisii^- 
free  metropolitan  newspaper, 
announced  that  it  would 
begin  taking  ads.The  decision 
was  made  by  Marshall  Field, 
who  had  underwritten  the 
paper’s  losses,  and  followed  a 
five-montli  circulation  cam¬ 
paign  that  had  failed  to  put 
the  newspaper  in  (he  black. 
Ralph  IngersoU,  who  originally 
planned  the  paper  and  served 
as  its  editor,  immediately 
resigned  and  expressed  his 
continued  conviction  that  it 
was  possible  to  publish  a 
newspaper  supported  by  read¬ 
ers  only. 
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the  production,  circulation,  general  and 
administrative  personnel?  The  threat,  if 
any,  to  the  advertising  base  is  for  the  ad 
directors  to  deal  with.  If  they  can’t  find 
the  solutions  and  achieve  results,  a  new 
ad  director  is  usually  hired.  If  the  pub¬ 
lisher  is  the  reason  the  ad  director  can’t 
find  a  solution,  then  the  answer  is  usual¬ 
ly  a  new  publisher. 

Let’s  all  get  behind  the  positive 
impact  of  Gannett’s  research  data  and 
be  responsible  for  our  area  of  expertise 
and  not  send  out  negative  signals  or 
make  excuses.  The  fact  that  retail  adver¬ 
tising  has  been  down  for  almost  two 
years  is  a  normal  cycle  and  generally 
not  the  fault  of  the  ad  department.The 
newspaper  industry’s  high  percentage 
of  return  on  sales  can  absorb  this  cycle 
without  missing  a  beat. 


Larry  Walcutt 

WalcMtt  is  a  retired  Gannett  finance 
executive  and  a  former  publisher  of 
the  Knoxville  (Tenn.)  Journal 


Where  shoeld 
yeebe 
Dec.  3-5? 


Rer 


sno:  for  a  sobering 
look  at  your  future 
competitors...  and  what 
you  can  do  about  them. 

Attend  “Competition:  A 
Universe  of  Publishers.” 
Where:  Reno,  Nev. 
When:  Dec.  3-5 
Call  New  Directions  for 
News  (573)  884-6290 
before  Nov.  14 

Sponsored  by:  McCormick  Tribune 
Foundation,  Reno  Gazette-Journal, 
University  of  Reno-Nevada 


New  Models  for  New  Media 
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MICHIGAN 
Journalism  Fellows 


$3,750  monthly  stipend, 

plus  travel  allowance, 
all  tuition  &  fees. 

Fellows  are  encouraged  to  devise  a  plan 
of  study  and  select  classes  from  the  full 
range  of  courses  offered  at  the  University 
of  Michigan.  Additionally,  figures  of 
major  interest  in  journalism  and  leading 
academics  give  seminars  and  discuss 
issues.  The  Fellowship  is  designed  to 
broaden  perspectives,  nurture  intellectual 
growth,  and  inspire  personal  transformation.  With 
no  deadlines,  exams,  or  papers  to  worry  about,  a 
Michigan  Fellowship  frees  you  to  explore  the 
expanse  of  scholarship  available  at  the  University 
of  Michigan.  Spouses  are  invited  to  participate 
actively  in  Fellowship  and  University  programs. 


Mike  and  Mary  Wallace  House:  This  graceful, 
spacious  home,  a  gift  from  the  CBS  newsman  and 
his  wife,  a  former  producer  for  CBS,  serves  as 
headquarters  for  the  Michigan  Journalism  Fellows. 
It  offers  comfortable  surroundings  for  seminars, 
working  dinners,  and  study,  with  interactive  com¬ 
puting  facilities. 


Purpose:  To  enable  professionals  who  have  dem¬ 
onstrated  superior  ability  and  commitment  to  attain 
peak  performance,  so  as  to  improve  American 
journalism  in  service  to  the  public  interest. 


Eligibility:  Full-time  U.S.  journalists  with  five 
years’  experience  whose  work  appears  regularly  in 
print  or  broadcast  media. 


Fellowships  Awarded  Include: 

Daniel  B.  Burke  Fellowship  •  Time-Warner  Fellowship  for  Minority  Journalists 
Burton  R.  Benjamin  Fellowship  in  Broadcast  Journalism 

Sports  Reporting  Fellowship  •  Ford  Fellowship  in  Transportation  Technology 
and  the  Mike  Wallace  Fellowship  in  Investigative  Reporting 

Knight  Specialty  Reporting  Fellowships  in 

Business/Economics  •  Education  •  Law  •  Medicine/Health  Sciences 


One  application  offers  consideration  for  any  and  all  of  the  Fellowships  available.  Application 
deadline  February  1  postmark.  Inquiries  and  applications  to:  Charles  R.  Eisendrath.  Director.  Michi¬ 
gan  Journalism  Fellows.  Wallace  House.  620  Oxford  Road,  University  of  Michigan.  Ami  Arbor. 
Ml  48104.  Telephone  (31.3)  998^7666.  Fax  (313)  998-7979.  ww\v.umich4edu/~mjfellow7  . " 
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Doldrums 
In  Circulation 


The  Denver  papers  rushed  to  trumpet  their  good  circulation  news  in  ads  even 
before  ABC  released  its  latest  FAS-FAX. 


ERH\PS  THE  BEST  way  to  fho  oin 

locdc  at  the  latest  FAS-FAX  fig-  '  t//  LI lU  o/y ; 
ures  from  the  Audit  Bureau  of  yi  np  ronnr 
Circulation  is  as  a  collection  /~\DLf  I  CpUl 

daily  circu la 

It  was  a  reporting  period  in  r  a 

which  the  Rocky  Mountain  UT  rAlllUlIL 
News  could  lose  an  average 

14,172  daily  papers  sold  over  newspapers 

the  past  year  and  fall  off  the 
top  25  list  entirely  —  yet  cred¬ 
ibly  claim  a  circulation  vie-  MARK  F 

tory. 

It  was  a  FAS-FAX  in  which  the  Los  Angeles  Times 
—  busy  paring  down  its  circulation  over  the  past 
two  years  —  could  see  an  average  21,806-copy  daily 
circulation  gain. 

And  it  w’as  a  reporting  period  in  which  the 
Detroit  Free  Press  and  Detroit  News  could  claim 
another  step  towards  normality  as  they  filed  their 
first  publisher’s  statements  in  more  than  a  year  — 
even  though  their  circulations  are  so  battered  by  a 
16-month  strike,  and  the  long  circulation  slump  that 
followed  their  joint  operating  agreement,  that  com¬ 
bined  they  now  sell  fewer  papers  than  the  Free 
Press  alone  did  five  years  ago. 

For  the  eighth  straight  reporting  period,  daily  cir- 


For  the  eighth  straight 
ABC  reporting  period, 
daily  circulations  of  most 
of  America's  biggest 
newspapers  were  down 

BY  MARK  FITZGERALD 


fh  efroinht  dilations  of  most  of  America’s 

LI  I  oLI  Oiyi  IL  biggest  newspapers  were 

nn  narinr!  down.  This  time,  however,  11 
ny  per  1 00,  of  the  top  25  papers  could 

f  mnof  circulation  gains. 

OnS  OT  mOSL  TIus  latest  FAS-FAX  —  cov- 
/  I  •  ,  ering  the  six  months  ended 

S  UlQQeSt  Sept.  30,  19S>6  —  also  rein- 
I  forced  another  trend  that  has 

were  oown  become  more  and  more  evi- 

.  dent  in  the  1990s;  Sundays  are 
no  longer  the  circulation 
TZGERALD  engines  they  were  when  daily 
circulations  began  their  long 

fade  in  the  1970s. 

Of  the  nation’s  25  biggest  Sunday  papers,  only 
three  could  claim  a  year-over-year  circulation  gain 
—  and  the  biggest  of  the  gains  was  a  modest  6,784 
increase  recorded  by  Newsday  on  Long  Island,  N.Y. 

For  most  newspapers,  though,  the  story  of  this  lat¬ 
est  FAS-FAX  is  how  their  marketing  strategies  fared 
against  these  general  trends  over  the  past  year. 

No  market  was  more  closely  watched  than  Denver. 
Last  March,  Scripps  Howard’s  Rocky  Mountain 
News  —  Denver’s  ^ 
daily  circulation 
itrEucr  for  the  better 
part  of  two  decades 


—  launched  its  audacious  “Front  Range  Plus”  strat¬ 
egy  of  cutting  so<alled  out-state  Colorado  circula¬ 
tion  and  concentrating  distribution  in  the  six-county 
Denver  metropolitan  area  and  some  of  the  fest- 
growing  exurbs  along  1-70. 

The  News  cut  distribution  outside  the  Front 
Range  “because  it  didn’t  pay  for  itself  or  generally 
benefit  advertisers  targeting  the  $23.4  billion  spent 
annually  in  the  greater  Denver  area,”  the  newspaper 
said  in  explaining  its  strategy. 

Six  months  later,  “the  Rocky,”  as  locals  call  it,  say 
Front  Range  Plus  has  paid  off  big. 

Daily  circulation  in  the  six  counties  averages 
296,325  in  the  six  months  ended  Sept.  30,  compared 
to  282,679  in  the  same  period  in  1995.  Sunday  cir¬ 
culation  was  375,661,  up  from  365,465. 

The  rival  Denver  Post’s  metro  circulation  trailed 
the  Rocky's  and  posted  an  average  250,449  week¬ 
days,  329,203  Sundays. 

“We  promised  our  advertisers  that  our  concen¬ 
trated  efforts  would  result  in  a  superior  editorial 
product  and  increased  circulation  in  areas  most  ben¬ 
eficial  for  their  advertising  messages,”  News  pub¬ 
lisher  Larry  Strutton  said.  “Not  only  did  we  deliver 
on  both  counts,  we’ve  done  it  for  the  second  report¬ 
ing  period  in  a  row.  The  Rocky  Mountain  News 
clearly  has  the  momentum  and  dominance  in  the 
six-county  Denver  metro  area.” 

But  the  report  also  gives  William  Dean  Singleton’s 
Denver  Post  a  big  story  to  tell  —  and  its  own  claim 
on  what  George  Bush  used  to  call  “the  Big  Mo.” After 
years  of  marketing  its  Sunday  product  with  relent¬ 
less  promotions  and  occasional  cable  TV  tie-ins,  the 
Post  18  months  ago  went  back  on  top  in  Sunday  cir¬ 
culation  and  has  held  the  lead  ever  since. 

Now  with  the  Rocky's  abandonment  of  out-state 
Colorado,  the  Post  for  the  first  time  in  17  years  leads 
in  both  daily  and  Sunday  circulation.  (Both  papers 
measure  average  circulation  Monday  through  Satur¬ 
day.) 

“Denver  has  two  papers,  but  Colorado  only  has 
one,”  crows  the  Post's  advertising  campaign  in  the 
wake  of  these  latest  ABC  numbers. 

Both  newspapers  were  so  eager  to  put  their  own 
spin  on  the  latest  results  that  they  released  the  num¬ 
bers  a  full  two  weeks  before  the  yellow  FAS-FAX 
books  were  mailed  to  ABC  members. 

NEWSDAYREDUX 

Also  rushing  to  get  out  the  news  of  its  latest  pub¬ 
lisher’s  statement  was  Newsday  —  and  for  much 
the  same  reason  as  the  Denver  papers. 

A  year  ago,  Newsday's  daily  circulation  took  a 
dive  of  more  than  150,000  copies  because  of  the 
closing  of  New  York  Newsday.  This  autumn’s  FAS- 
FAX,  however,  contained  much  better  news:  Circula¬ 
tion  was  up  8,254  daily  to  564,754  and  up  6,784  to 
656,895  on  Sundays.  (Newsday's  daily  circulation  is 
not  directly  comparable  because  over  the  year  the 
tabloid  changed  its  publishing  cycle  from  all-day  to 
morning.) 

“We  are  committed  to  circulation  growth,  and  we 
are  delighted  to  see  that  our  efforts  are  paying  off,” 


ABC  FAS-FAX  FOR  TOP  25  DAILY  NEWSPAPERS 

(For  six  months  ended  Sept.  30, 1996) 

Avtfsge  Gsin/loss 
daily  same  period 

f  v  circulation  last  year 

1  Wall  Street  Journal  (m) 

1,783,532 

+20,392 

(national  edition)  1 

2  USA  Today  (m)  (M-Th) 

1,591,629 

+68,018  I 

3  New  York  Times  (m) 

^national  edition) 

1,071,120 

-10,421 

4  Los  Angeles  Times  (m) 

1,029,073 

-21,806 

5  Washington  Post  (m) 

789,198 

-4,^2 

6  New  York  Daily  News  (m) 

/34,277 

+3,655 

7  Chicago  Tribune  (m) 

680,535 

-3,831 

8  Newsday  (m) 

564,754 

• 

9  Houston  Chronicle  (m) 

545,348 

+3,869 

10  Chicago  Sun-Times  (m) 

490,030 

+7,625 

11  San  Francisco  Chronicle  (m) 

486,977 

-2,261 

12  Dallas  Morning  News  (m)  (M-Th) 

478,181 

-22,177 

13  Boston  Globe  (m) 

471,024 

-27,830 

14  New  York  Post  (m) 

429,642 

+15,936 

15  Philadelphia  Inquirer  (m) 

427,175 

-42,223 

16  Newark  Star-Lecher  (m) 

405,869 

-30,766 

17  Cleveland  Plain  Dealer  (m) 

386,256 

-10,520 

18  Hioenix  Arizona  Republic  (m) 

382,122 

+16,143 

19  San  Diego  Union-Tribune  (m) 

372,081 

-7,624 

20  MinneapHJlis/St.  Paul  StarTribune  (m)  (M-Sat)  366,046 

21  Detroit  Free  Press  (m) 

363,385 

•e« 

22  Orange  Coimty  Register  (m) 

353,812 

+3,938 

23  Miami  Herald  (m) 

344,363 

-23,136 

24  Portland  Oregonian  (m) 

338,586 

-4,931 

25  Denver  Post  (m) 

334,436 

+31,131 

•  Change  in  frequency  from  alt-day  to  morning 

*«  Change  fiom  M-Sat  to  separate  reporting  of  Mon.  M;  Tues.  M;  Wed.  M;  M  (Thu.-Sat);  and 

M  |Mon.-Sat.)(Total  reflects  avg.) 

*«*  Detroit  Free  Press  and  Detroit  News  did  not  report  9/3(V95  FAS-FAX  because  of  tabor  stike 

ABC  FAS-FAX  FOR  TOP  25  SUNDAY  NEWSPAPERS 

{For  six  months  ended  Sept.  30. 1996) 

Avsrage 

Gain/loss 

Sunday 

same  period 

circulation 

last  year 

1  New  "York  Times 

1,652,800 

-14,982 

2  Los  Angeles  Times 

1,349,889 

-60,232 

3  Washington  Post 

1,122,276 

-5,921 

4  Chicago  Tribune 

1,046,777 

-37,186 

5  New  York  Daily  News 

808,759 

-39,644 

6  Philadelphia  Inquirer 

876,669 

-30,078 

7  Detroit  News  &  Free  Press 

789.666 

S 

8  Dallas  Morning  News 

785,934 

-14,213 

9  Boston  Globe 

763,135 

-30,538 

10  Houston  Chronicle 

748,082 

-4,393 

1 1  Atlanta  Journal  &  Constitution 

687,397 

-5,041 

12  Minneapolis/St.  Paul  StarTribune 

678,001 

-10,336 

13  Newsday 

656,895 

+6,784 

14  San  Francisco  Examiner  &  Chronicle 

633,513 

-12,674 

15  Newark  Star-Ledger 

605,627 

-40,504 

16  Phoenix  Arizona  Republic 

553,192 

-5,924 

17  St.  Louis  Post-Dispatch 

538,743 

-213 

18  Cleveland  Plain  Dealer 

518,196 

-15,419 

19  Seattle  Times/Post-Intelligencer 

502,395 

-3,209 

20  Baltimore  Sun 

476,001 

-10,854 

21  Miami  Herald 

466,024 

-21,483 

22  Denver  Post 

461,837 

+5,523 

23  Milwaukee  Journal  Sentinel 

461,710 

-11,358 

24  San  Diego  Union-Tribune 

450,984 

-4,127 

25  Chicago  Sun-Times 

442,0)5 

-19,898 

1  •  Detroit  Newt  &  Free  Press  did  r>ot  file  9/30/95  FAS-FAX  because  of  tabor  strike 

1 _ 
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publisher  Raymond  A.  Jansen 
said.  He  was  particularly 
heartened  by  daily  growth  in 
Queens,  where  the  Melville- 
based  paper  was  strongest 
before  its  failed  foray  into 
Manhattan  and  New  York 
City’s  other  boroughs. 

New  York  City’s  big  circula¬ 
tion  leader,  the  New  York 
Times,  was  off  modestly 
weekdays  and  Sundays. 

Including  its  national  edition, 
daily  Times  circulation  was  down  10,421  to 
1,07 1,1 20. With  a  circulation  of  1,652,8000  —  down 
an  average  14,982  copies  over  the  year  —  the  Times 
remained  the  nation’s  biggest  Sunday  paper. 

However,  if  USA  Today's  Friday  edition,  with  a 
shelf  life  of  72  hours,  were  considered  a  Sunday 
paper,  it  would  be  the  leader  by  fer.  In  this  FAS-FAX, 
the  Nation’s  Newspaper  reported  it  was  up  an  aver¬ 
age  72,689  on  Fridays  to  2,008,940. 

In  the  New  York  City  tabloid  war,  the  Daily  News 
remained  on  top,  adding  an  average  3,655  for  a  cir¬ 
culation  of  734,277.  Rupert  Murdoch’s  New  York 
Post  was  up  15,936  to  429,642. The  Post’s  fledgling 
Sunday  edition  reported  a  first-time  circulation  of 
291,497,  far  behind  the  Sunday  News,  which 
dropped  an  average  89,644  copies  to  888,759. 


tember  1996. 

But  this  FAS-FAX  also  had 
some  faint  good  news,  show¬ 
ing  circulation  has  grown 
modestly  since  that  report, 
which  covered  the  three- 
month  period  ended  March 
31.  Daily  circulation  of  the 
morning  Free  Press  increased 
from  351,438  in  the  March 
period  to  363,385  in  this  FAS- 
FAX.  Over  the  same  period, 
circulation  of  the  evening 
News  also  increased,  from  225,260  to  237,917. 

The  combined  News  and  Free  Press  on  Sunday 
increased  from  769,594  to  789,666. 

However,  the  FAS-FAX  also  served  as  a  reminder 
of  how  &r  the  papers  have  to  go:  For  the  12  months 
ended  March  1995,  a  few  months  before  the  strike, 
daily  circulation  of  the  Free  Press  was  537,353, 
351,366  for  the  News.  Sunday  circulation  then  was 
1,113,773. 

ELSEWHERE 

After  paring  back  so<alled  “ego  circulation”  in 
fir-flung  areas,  the  Los  Angeles  Times  apparently 
had  a  little  change  of  heart  and  a  few  months  ago 
cut  the  newsstand  price  in  half  to  a  quarter.The  cut 
spiked  daily  circulation,  which  gained  21,806  to 


Of  the  nation’s  25 
biggest  Sunday  papers, 
only  three  claimed  a 
year-over-year  circulation 
gain  —  led  by  a  modest 
6, 784  increase  posted 
by  Newsday 


TOP  10  TAB 

Another  tabloid,  the  Chicago  Sun-Times,  had  rea¬ 
son  to  be  pleased  with  its  daily  circulation  results.  It 
held  10th  place  among  the  nation’s  biggest  papers 
with  a  daily  circulation  of  496,030,  up  7,625.  It  was 
the  Sun-Times'  second  consecutive  reporting  period 
to  show  a  daily  gain. 

Sunday  continues  to  be  a  problem,  however. 'The 
latest  report  shows  the  Sunday  Sun-Times  in  25th 
place  with  442,905  circulation,  down  19,898  from 
the  year-ago  period. 

On  the  other  side  of  Michigan  Avenue,  the  market- 
leading  Chicago  Tribune  reported  modest  losses 
weekdays  and  Sundays.  Daily  circulation  was 
reported  at  680,535,  off  an  average  3,831  copies.  On 
Sundays,  the  Tribune  remains  the  only  paper 
between  the  coasts  with  more  than  1  million  circu¬ 
lation,  but  the  total  slipped  an  average  37,186  to 
1,046,777. 

The  Daily  Herald  —  the  Arlington  Heights,  111.- 
based  paper  that  has  been  the  Chicago  area’s  fastest- 
growing  paper  in  recent  years  —  showed  only  mod¬ 
est  growth  this  period.  Daily  circulation  was  up  an 
average  1,030  to  129,202,  while  Sunday  circulation 
grew  737  copies  to  126,586. 

DETROIT  UPTICK 

Just  getting  into  the  FAS-FAX  was  a  kind  of  vic¬ 
tory  for  the  jointly-produced  Detroit  Free  Press  and 
Detroit  News.  The  strike,  begun  in  July  1995  by  six 
unions  representing  about  2,000  woikers,  had 
thrown  circulation  into  such  chaos  that  ABC  did  not 
produce  an  audit  report  for  the  papers  until  last  Sep¬ 


1, 029,073. 

The  Sunday  paper,  without  a  price  cut,  was  off  an 
average  60,232  copies  to  1,349,889. 

America’s  two  biggest  national  papers  showed 
continued  strength.The  Wall  Street  Journal,  still  No. 
1,  gained  20,392  copies  over  the  year-ago  period  to 
1,783,532. 

USA  Today,  measured  Monday  through  Thursday, 
was  up  68,018  copies  to  l,591,629.The  paper  cred¬ 
ited  interest  in  the  Olympics  for  some  of  the  gain. 

That  wasn’t  the  case  in  Atlanta.  In  the  rather  cruel 
words  of  Chicago  sportswriter  Bob  Verdi,  following 
the  collapse  of  tiie  Atlanta  Braves  in  the  professional 
baseball  championship,  Atlanta  became  the  first  city 
in  one  year  “to  blow  both  a  Worid  Series  and  an 
Olympics.” 

ABC  reported  the  Atlanta  Constitution  and  the 
Sunday  Atlanta  Journal  and  Constitution  received 
no  big  bounce  from  the  Summer  Games.  Daily  cir¬ 
culation  was  up  2,843  to  308,301  for  the  Constitu¬ 
tion,  while  the  combined  Sunday  paper  was  off 
5,041  to  687,397. 


New  Paper  For  Deaf 

Anew  national  monthly  newspaper  for  deaf 
and  hard-of-hearing  people  is  planned  to  debut  in 
January  1997. 

Newswaves  for  Deaf  and  Hardof-Hearing  People 
wiU  be  published  by  Rochester,  N.Y-based  Willard  Pub¬ 
lications,  a  new  company  headed  by  Tom  Willard. 

Newswaves  will  contain  a  variety  of  news  and  fea¬ 
ture  articles,  along  with  photographs  and  illustrations. 
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Firings  Greet 
Detroit  Strikers 

egress  and  ingress,”  Ellis  said. 

Ellis,  too,  has  been  fired  for  what  his  termination 
notice  called  “egregious”  actions. 

For  Ellis  and  Ourlian,  the  recent  notifications 
were  their  second  terminations.  Multiple  termina¬ 
tion  letters  are  common,  one  union  officer  says. 

“We’ve  had  people  who  have  gotten  up  to  four 
terminations,”  said  Jim  St.  Louis,  secretary/treasurer 
for  Detroit  Mailers  Local  2040.The  most  prominent 
recent  termination  was  of  Susan  Watson,  a  30-year 
Free  Press  employee  who  was  a  news  columnist 
when  she  went  on  strike. 

Watson  wrote  in  her  column  in  the  strikers’ 

Detroit  Sunday  Journal  that  she  intends  to  hang 
the  termination  letter  on  her  wall  next  to  journalism 
awards  and  commendations. 

“The  dismissals  weren’t  alxjut  journalism,”  Wat¬ 
son  wrote,  “liiey  were  about  money.  About  power. 

About  greed.The  firings  were  motivated  by  the  kind 
of  insensitivity  and  arrogance  that  would  strip  the 
receiving  blanket  off  a  worker’s  baby  to  weave  a 
sweater  for  the  boss’  pet  dog.” 

Detroit  Newspapers’  EUwood  said  the  dismissals 
—  only  a  “handful”  of  which  have  gone  to  editorial 
employees  —  are  not  made  casually. 

“They’re  not  usually  done  immediately,”  she  said. 

“We  review  the  evidence  where  there  is  concern. 

It’s  a  careful  and  thoughtful  process.” 

Multiple  termination  letters,  EUwood  added,  do 
not  mean  an  employee  has  been  fired  twice,  but 
serve  as  notice  of  incidents  since  the  first  dismissal. 

There  have  been  plenty  of  opportunities  for  the 

Newspaper  GuUd’s  International  presi¬ 
dent,  Linda  Foley. 

Striking  Free  Press  reporter  Robert 
Ourlian  was  among  those  who  joined 
the  demonstration.  Even  though  he  was 
not  arrested,  he  received  a  termination 
notice  a  couple  of  weeks  later. 

“For  a  half-hour,  we  engage  in  a  com¬ 
pletely  symbolic  and  harmless  example 
of  civil  disobedience  —  and  for  that  I’m 
fired,“  said  Ourlian,  a  member  of  the 
Newspaper  GuUd  local’s  bargaining  com¬ 
mittee. 

Shawn  EUis,  a  striking  Teamster  driver, 
said  the  demonstration  did  not  prevent 
any  employee  from  entering  the  build¬ 
ing. 

“They  turned  off  electricity  to  the 
door.  They  had  plywood  on  it,  and  they 
told  employees  not  to  use  the  door.  It 
was  clear  it  was  not  going  to  be  used  for 


Police  confront  demonstrators  at  Gannett  Co.  printing  plant  in  Port  Huron, 
Mich.,  where  27  were  arrested. 


EN  MONTHS  INTO  the  Detroit  newspaf>er 
,  the  papers  and  their  joint-operating  agency 
continue  to  send  pink  sUps  to  striking  employees 
actions  on  picket  lines  or  at  demonstrations, 
far,  about  165  striking  employees  have  been 
terSiated,  said  Susie  EUwood,  vice  president  of 
eting  development  for  Detroit  Newspapers, 
^ency  for  the  Knight-Ridder-owned  Detroit  Free 
Press  and  Gannett  Co.’s  Detroit  News. 

When  the  strike  by  2,500  employees  in  six 
unions  began  July  1 3, 1995,  dozens  of  woriters,  most 
from  production  or  distribution  unions,  were  termi¬ 
nated  foUowing  violent  inci¬ 
dents  at  picket  sites. 

But  strikers  and  their  sym¬ 
pathizers  charge  that  more 
recently  the  newspapers  have 
begun  firing  strikers  for  par¬ 
ticipating  in  nonviolent  acts 
of  civU  disobedience  that  the 
paper’s  editorial  pages  admire 
when  performed  out  of  town 
for  other  causes. 

About  30  employees 
recently  received  termination 
notices,  for  instance,  after 
blocking  the  front  door  of  the 
— — Detroit  News  during  a  Labor 
Day  weekend  rally.  Arrested  at 
the  nonviolent  demonstration  were  such  prominent 
strike  supporters  as  Roman  Catholic  Bishop  Thomas 
Gumbleton,  AFL-CIO  chief  John  Sweeney  and  the 


Demonstrations, 
firings  continue 
16  months  into 
the  strike  that 
has  hurt  but  not 
stopped  the 
newspapers 
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Rrst  Annual  Edition...the 
1997  U.S.  MARKET 
FORECASTS.  Economic 
and  Demographic  Profiles 
of  14,^  U.S.  Markets. 

1^  Easier  to  use,  less  expensive  than  comparable  data 
sources. 

of  Extensive,  sensible  and  usable  market  data  on  over  1 1,000 
towns  and  cities. 

Reliable  1997  state  by  state  forecasts  including  population 
and  age,  ethnicity,  household,  education,  money,  irxx)me, 
employment  and  retail  sales  (9  categories). 

^  100%  Money-Back  Guarantee.  Return  it  within  15  days  if 
you  are  not  satisfied  and  receive  a  full  refund  of  your  pay¬ 
ment 
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REBECCA  COOK 


Police  arrest  Teamsters  officials  at  Detroit  Free  Press 
bureau  in  Royal  Oak,  Mich. 


terminations  as  demonstrations  and  civil  disobedi¬ 
ence  escalated  in  recent  weeks. 

Fifteen  people,  not  all  of  them  employees,  were 
arrested  Oct.  16  when  they  entered  six  suburban 
news  bureaus  and  used  noisemakers  to  disrupt 
operations.  Arrests  were  made  at  three  of  the 
bureaus  targeted  by  a  group  called  Friends  of  Labor. 

On  Oct.  6,  strikers  and  supporters  also  staged 
“walk-throughs”  at  several  stores  that  advertise  in 
the  newspapers.  That  same  day,  strikers  marched  in 
front  of  a  replacement  worker’s  home  in  Sterling 
Heights,  Mich.,  in  defiance  of  the  city's  new  ordi¬ 
nance  intended  to  prevent  picketing  in  residential 
areas.There  were  no  arrests. 

Things  have  been  far  quieter  at  the  bargaining 
table.  “Meetings  are  scheduled,”  Ellwood  said  in  late 
October.  “We’ve  met  with  the  Guild  We’ve  got  a 
meeting  set  with  the  pressmen,  and  a  couple  of 
meetings  scheduled  with  the  Teamsters.  “1  wouldn’t 
describe  [the  talks]  as  progressive.” 

A1  Young,  president  of  the  mailers  union, 
described  the  talks  more  bluntly;  “The  union’s  come 
up  with  [proposals]  —  the  company’s  come  up 
with  nothing.” 

Young  carries  with  him  a  copy  of  the  union’s  last 
contract  with  Detroit  Newspapers.  Page  after  page 
of  text  is  crossed  out  with  a  blue  maiker;  represent¬ 
ing,  he  says,  the  parts  of  the  contract  the  newspa¬ 
pers  want  eliminated.  Management’s  most  recent 
proposals.  Young  said,  included  eliminating  progres¬ 
sive  discipline  and  a  wage  proposal  of  $8  an  hour, 
half  of  the  $16.16  specified  in  the  expired  contract. 

The  company  has  actually  escalated  demands  for 
givebacks.  Young  said,  addmg,  “At  the  table,  their 
behavior  is  not  geared  to  resolution.” 

In  another  development,  Detroit  Newspapers  has 
begun  printing  again  at  its  Riverfront  plant  near 
downtown  Detroit.  Since  the  strike,  the  plant  had 
been  used  only  on  one  occasion,  and  there  was 
speculation  the  facility  might  be  closed.  Knight-Rid- 
der  built  the  plant  in  1979  when  its  Detroit  Free 
Press  was  in  the  middle  of  an  intense  competition 
with  the  News,  then  owned  by  the  Evening  News 
Association.  A  company  newsletter  said  the  plant 
was  being  reopened  to  meet  greater  demands  for 
zoning. 


BY  DEBRA  GERSH  HERNANDEZ 

Candidates 
Stand  For 
Sunshine  Law 

Ipin^ERlCAN  SOCIETY  of  Newspaper  Editors  has 
Isked  presidential  candidates  Bill  Clinton  and  Bob 
l)ole  to  answer  a  five-part  questionnaire  about  their 
loews  on  the  Freedom  of  Information  Act. 

The  questions  were  conceived  by  ASNE’s  Fol 
committee  and  asked  by  Houston  Chronicle  editor 
Jack  Loftis. 

Neither  candidate  directly  responded  on  whether 
the  law  should  be  amended  to  include  the  National 
Security  Council,  which  a  federal  appeals  court  has 
ruled  is  exempt  from  FoIA. 

Dole  said,  “It  seems  good  public  policy  to  give 
greater  deference  to  keeping  material  classified 
when  it  touches  on  matters  pertaining  to  the  secu¬ 
rity  of  our  country  and  those  matters  which,  if  dis¬ 
closed,  may  place  lives  at  risk  or  jeopardize  endeav¬ 
ors  for  securing  peace.” 

A  spokesman  for  the  president  told  ASNE  that  the 
issue,  which  has  been  in  the  courts  for  a  very  long 
time,  has  finally  been  spoken  to  “definitively.  The 
court’s  judgment  must  obviously  be  adhered  to,  and 
we  should  see  how  this  judgment  works  in  practice 
before  it  is  subject  to  re-examination.” 

ASNE  also  asked  the  candidates  to  address  the 
issue  of  lengthy  delays  in  handling  FoIA  requests, 
and  what  they  would  do  to  remedy  the  situation. 

Clinton’s  spokesman  pointed  to  passage  of  legis¬ 
lation  that  “establishes  procedures  for  an  agency  to 
discuss  with  requesters  ways  of  tailoring  large 
requests  to  improve  responsiveness,”  and  that  helps 
agencies  deal  with  FoIA  requests  by  extending  the 
response  time  from  10  days  to  20  days. 

The  presidential  candidates  also  were  asked 
whether  they  would  extend  to  other  agencies  Attor¬ 
ney  General  Janet  Reno’s  policy  of  including  FoIA 
handling  in  job  performance  ratings. 

Clinton  supports  “steps  to  speed  up  the  process 
by  which  federal  agencies  comply  with  FoIA 
requests,”  his  spokesman  said,  and  will  explore  the 
issue  with  Reno  “to  determine  whether  the  public 
miglit  benefit  from  similar  policies  at  other  agen¬ 
cies.” 

Both  candidates  stopped  short  of  endorsing  crim¬ 
inal  penalties  for  improper  denial  of  access  to  infor¬ 
mation. 

Clinton’s  spokesman  reported  that  under  the 
president’s  1995  declassification  order,  fewer  docu¬ 
ments  have  been  classified,  and  many  have  been 
declassified,  but  said  the  administration  “believes 
that  efforts  to  improve  the  administration  of  FoIA 
and  security  classification  s>'stems  are  more  likely  to 
produce  greater  openness  than  criminal  penalties.” 

ASNE’s  final  question  asked  what  steps  the  candi¬ 
dates  would  take  to  ensure  government  compliance 
with  the  spirit  and  letter  of  FoIA. 
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BY  STACY  JONES 


Newsprint  Lifts 
Profit  Profile 


PROFIT  GAINS  WERE 
the  name  of  the  game 
at  the  close  of  third- 
quarter  business,  with 
most  public  U.S.  new's- 
paper  companies  making  strides  in 
earnings,  revenue  and  advertising. 

Adding  to  the  rosy  financial 
glow  were  declining  newsprint 
prices. 

Only  three  companies  —  Gray 
Communications,  New  Yoiic Times  Co.,  and 
Providence  Journal  Co.  —  reported  net  losses.The 
largest  earning  gains  went  to  industry  giants 
Knight-Ridder  and  Gannett. 

Knight-Ridder  enjoyed  an  astonishing  earnings 
climb  of  1,815%,  the  result  of  a  $90  million  gain  on 
the  sale  of  Knight-Ridder  Financial.  Gannett  posted 
a  net  income  increase  of  nearly  332%,  with  the 
help  of  Multimedia  Inc.  properties  acquired  last 
December. 

Of  the  companies  posting  losses,  the  most  com 
mon  explanation  was  the  expense  of  one-time, 
noncash  charges.  Providence  Journal  Co.,  for  one, 
attributed  part  of  its  $6.4  million  loss  to  start-up 
losses  from  its  programming  and  electronic  media 
segment. 

Following  are  summaries  of  third-quarter  earn 
ings  reports,  company  by  company; 

AH.  BELO 

A.  H.  Belo  Corp.,  headquartered  in  Dallas,  report 
ed  record  revenues,  operating  cash  flow  and  net 
earnings  due  to  exceptional  performance  in  the 
publishing  division  —  in  particular  its  flagship 
Dallas  Morning  News,  which  continued  to  benefit 
from  increased  circulation  and  ad  revenue  and 
declining  newsprint  prices. 

Third-quarter  net  income  shot  up  48%  to  18.9 
million,  or  42<  per  share.  Revenue  increased  10.8% 
to  $202.1  million  and  operating  cash  flow  jumped 
to  $52.5  million,  a  21.9%  rise  over  1995’s  third- 


Ad  revenues 
remain  healthy 
'  while  soft 
newsprint 
prices  bolster 
bottom  lines 


quarter  total  of  $43  million. 

In  the  publishing  division,  quar¬ 
terly  earnings  soared  69.7%  to 
$26.8  million,  while  revenue 
increased  18.7%  to  $121.6  million. 
Operating  cash  flow  was  $32.9 
million,  a  58.2%  rise  over  the  same 
period  last  year. 

Excluding  the  effect  of  acquisi¬ 
tions,  publishing  revenues 
advanced  12.1%,  operating  earn¬ 
ings  increased  62.7%  and  operating  cash  flow  rose 
49.4%.  In  September,  Belo  acquired  the  Providence 
Journal  Co.  in  a  merger  valued  at  $1.5  billion  in 
cash  and  stock  at  current  share  prices. 

Morning  News  revenues  rose  12.8%,  including 
ad  revenues  up  12.5%  due  to  higher  volume  and  a 
slight  upswing  in  employment.  Circulation 
dropped,  daily  and  Sunday,  primarily  as  a  result  of 
single-copy  and  home  delivery  rate  increases,  how¬ 
ever,  circulation  revenues  climbed  16%. 

For  the  first  three  quarters  of  this  year,  Belo 
reported  net  earnings  at  $57.1  million,  up  25.8%. 
Revenues  moved  up  12.5%  to  $602.2  million. 
Operating  cash  flow  increased  15.8%  to  $159.4 
million.  Operating  cash  flow  margins  showed  a 
slight  increase,  moving  to  26.5%  from  25.7%  in 
1995’s  nine-month  period. 

CENTRAL  NEWSPAPERS 

Central  Newspapers  Inc.  reported  third-quarter 
net  income  of  $15  million,  or  57<t  a  share,  a  35.3% 
increase  on  10%  stronger  revenues  of  $149  million. 
Operating  earnings  grew  41.5%  to  $24.3  million. 
Nine-month  net  earnings  inched  up  2.5%  to 


1.//.  BELO 


CENTRAL  NEWSPAPERS 


$37.9  million,  or  $1.42  per  share,  as  revenues 
climbed  to  $449.5  million. 

Advertising  revenue  for  the  quarter  climbed  8% 
and  circulation  revenue  rose  6.8%.  Full-run  ROP 
linage  increased  slightly  with  the  Arizona 
Republic  and  Phoenix  Gazette  up  2.9%.The 
Indianapolis  Star  experienced  zero  growth. 
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COWLES  MEDIA 

Cowles  Media  Co.  reported  net  earnings  of  $7.1 
million,  or  51  <  per  share,  for  the  quarter,  the  sec¬ 
ond  in  its  1997  fiscal  year,  an  increase  of  48.2%. 
This  compares  to  net  earnings  of  $4.8  million,  or 
34<t  per  share,  a  year  earlier. 

The  company  said  the  earnings  exceeded 
expectations  and  came  principally  from  advertis¬ 
ing  revenue  growth  and  newsprint  price  decreases 


at  the  Minneapolis  Star  Tribune,  as  well  as 
improved  earnings  at  the  company’s  alternate  dis¬ 
tribution  business. 

Operating  revenue  increased  3%  to  $126.3  mil¬ 
lion  from  $122.9  million  in  fiscal  1996.The  gain 
reflected  classified  and  display  advertising  revenue 
growth  at  the  Star  Tribune. 

DOW  JONES 

Dow  Jones  &  Co.  Inc.  reported  third-quarter  net 
earnings  increased  20.2%  to  $40.7  million,  or  42t 
a  share,  from  third-quarter  1995  earnings  of  $33.8 
million,  or  35't  a  share,  a  year  earlier.  Revenue  hit 
$594.9  million,  an  increase  of  8.3%. 

The  earnings  gain  includes  $8.8  million,  or  9t  a 
share,  from  the  sale  of  the  company’s  minority 
interest  in  Press-Enterprise  Co.,  Riverside,  CaUf. 
Excluding  the  gain,  quarterly  net  income  fell  5.8% 
to  $31.9  million,  or  33*f  a  share. 

Chairman  and  CEO  Peter  R.  Kann  attributed  the 
earnings  decrease  to  lower  operating  income  from 
financial  information  services. 

“As  expense  increases  continue  to  outpace  rev¬ 
enue  gains  in  this  segment  of  our  business,  we 
believe  Dow  Jones’  1996  earnings  will  be  slightly 
lower  than  the  $1.96  a  share  earned  in  1995,”  he 
said  in  a  statement. 

Nine-month  net  earnings  of  $130.3  miUion,  or 
$1.34  a  share,  were  flat.  Excluding  the  Press- 
Enterprise  gain,  earnings  slipped  6.2%.  Nine-month 
operating  income  advanced  4.6%  to  $223.3  million 
on  an  8.3%  revenue  gain  to  $1.8  billion. 

The  business  publishing  segment,  including  the 


TX)W  JONES, 

, 

V  +8.3% 

+20.2% 

*  1 

flagship  Wall  Street  Journal,  Barron’s  and  other 
print  publications,  posted  operating  income  of 
$24.3  million,  a  nearly  500%  increase  over  last  year. 
Revenue  rose  16.8%  to  $281.7  million.  Advertising 
linage  at  the  Journal  climbed  17%,  or  15.2%  on  a 
per-issue  basis. 

Operating  income  at  Dow  Jones’  community 
newspaper  subsidiary,  Ottaway  Newspapers, 
jumped  57.6%  to  $11.4  million,  while  revenue 
increased  5.5%,  to  $72.7  million.  Advertising  linage 
at  Ottaway’s  19  daily  newspapers  dropped  2.3%. 

E.W.  SCRIPPS 

E.W.  Scripps  Co.  posted  third-quarter  net  earn¬ 
ings  up  30%  to  $35.9  million,  or  45^  a  share,  and 
revenue  up  8.5%  to  $265.5  million. 

President  and  CEO  William  R.  Burleigh  said  the 
results  “demonstrate  the  strength  and  momentum 
that  will  propel  Scripps  as  we  become  a  more 


E.W.  SCRIPPS 


+8.5%  +30% 


content-focused  information  and  entertainment 
company.” 

The  newspaper  division,  which  includes  the 
Rocky  Mountain  News  in  Denver,  raised  operating 
income  32%  to  $3 19  million  and  revenues  5%  to 
$164  million. 

Advertising  revenue  advanced  to  $119  million,  a 
5.7%  rise,  nearly  half  the  increase  from  the  addition 
of  the  Veto  Beach  Press  Journal  this  year.  Revenue 
gains  by  category  show  classified  up  7.5%  to  $51 
million,  national  up  26%  to  $4.6  million  and  local 
retail  up  5%  to  $48.1  million. 

Circulation  revenues  were  3.4%  greater  to  $31-8 
million. 

In  the  first  nine  months  of  1996,  net  income 
improved  13%  to  $72.5  million,  or  90t  a  share, 
from  $64.2  million,  or  80t  a  share,  a  year  eariier. 
Operating  income  rose  9.4%  to  $193  million. 

GANNEU 

Gannett,  parent  company  of  USA  Today,  third- 
quarter  net  income  skyrocketed  331. 5%  to  $414.7 
million,  or  82<  a  share,  from  $96.1  million  in  third- 
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CENTRAL  NEWSPAPERS 


quarter  total  of  $43  million 

In  the  publishing  division,  quar¬ 
terly  earnings  soared  to 

$26.S  million,  while  revenue 

'%  to  $121.6  million 
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the  name  of  the  game 

close  of  third-  ^H||PHp|P 

quarter  business,  with 
most  public  II. S.  news- 
paper  companies  making  strides  in 
earnings,  revenue  and  advertising. 

Adding  to  the  rosy  financial 
glow  were  declining  newsprint 
prices.  HHlHHHi 

Onh  three  companies  —  Cira\ 

Communications,  New  York  Times  Co.,  and 
Providence  journal  Co.  —  reported  net  losses.  The 
largest  earning  gains  went  to  industre  giants 
Knight  Ridder  and  (iannett. 

Knight-Ridder  enjo>'ed  an  astonishing  earnings 
climb  of  1,813%,  the  result  of  a  $90  million  gain  on 
the  sale  of  Knight-Ridder  Financial.  Cannett  posted 
a  net  income  increase  of  nearh  332%,  with  the 
help  of  Multimedia  Inc.  properties  acquired  last 
December. 

Of  the  companies  posting  losses,  the  most  com¬ 
mon  explanation  was  the  expense  of  one-time, 
noncash  charges.  Providence  journal  Co.,  for  one, 
attributed  part  of  its  $6.4  million  loss  to  start-up 
losses  from  its  programming  and  electronic  media 
segment. 

Following  are  summaries  of  third-ciuarter  earn¬ 
ings  reports,  company  b\  compant ; 


■  increased  18. 

Operating  cash  How  was  $32.9 
million,  a  38.2%  ri.se  over  the  same 
period  last  year. 

Excluding  the  effect  of  aetjuisi- 
tions,  publishing  revenues 
ad\anced  12. 1%,  operating  earn¬ 
ings  increased  62."’%  and  operating  cash  tlow  rose 
49.4%.  In  September,  Belo  acquired  the  Pro\  idence 
journal  Co.  in  a  merger  valued  at  $1.3  billion  in 
cash  and  stock  at  current  share  prices. 

Moniin}’  \eu's  revenues  rose  12.8"ii,  including 
ad  re\enues  up  12.3%  due  to  higher  volume  and  a 
slight  upswing  in  employment.  Circulation 
dropped,  daily  and  Sunda\,  primarih  as  a  result  of 
single-cop\  and  home  deli\er\  rate  increases,  how- 
e\er,  circulation  revenues  climbed  16'ifi. 

For  the  first  three  quarters  of  this  \  ear,  Belo 
reported  net  earnings  at  $3~.l  million,  up  23.8%. 
Revenues  moved  up  12.3%  to  $602.2  million. 
Operating  cash  flow  increased  13.8%  to  $139.4 
million.  Operating  cash  flow  margins  showed  a 
slight  increase,  moving  to  26.3%  from  23."’%  in 
1993's  nine-month  period. 


CENTRAL  NEWSPAPERS 

Central  Newspapers  Inc.  reported  third-quarter 
net  income  of  $13  million,  or  3"’c  a  share,  a  33. .3% 
increase  on  l()/i.  stronger  revenues  of  $149  million 
Operating  earnings  grew  41.3%  to  $24.3  million. 
Nine-month  net  earnings  inched  up  2.3%  to 


A.H.  BELO 

A.  IT  Belo  Coq-).,  headquartered  in  Dallas,  report¬ 
ed  record  revenues,  operating  cash  flow  and  net 
earnings  due  to  exceptional  performance  in  the 
publishing  division  —  in  particular  its  flagship 
Dallas  Morning  Neivs,  which  continued  to  benefit 
from  increased  circulation  and  ad  revenue  and 
declining  newsprint  prices. 

Third-quarter  net  income  shot  up  48'’i)  to  18.9 
million,  or  42c  per  share.  Revenue  increased  l().8'’o 
to  $202.1  million  and  operating  cash  flow  jumped 
to  $32.3  million,  a  21.9%  rise  over  1993's  third- 


$3'^.9  million,  or  $  1 .42  per  share,  as  revenues 
climbed  to  $449.3  million. 

Advertising  re\enue  for  the  quarter  climbed  8' 
and  circulation  revenue  rose  6.8"o.  Full-run  ROP 
linage  increased  slighth  with  the  Arizona 
Ropnhlic  and  Phoenix  Gazette  up  2.9'iii.The 
Indianapolis  Star  experienced  zero  growth. 
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COWLES  MEDIA 

(Bowles  Media  (x).  reported  net  earninss  of  $7.1 
million,  or  51  c  per  share,  for  the  quarter,  the  sec¬ 
ond  in  its  199'  fiscal  year,  an  increase  of  48.2%. 
riiis  compares  to  net  earnings  of  $4.8  million,  or 
34 <t  per  share,  a  year  earlier. 

rhe  company  said  the  earnings  exceeded 
expectations  and  came  prineipalh  from  advertis¬ 
ing  re\’eniie  growth  and  newsprint  price  decreases 


^  COWLES  MEDIA 


at  the  Minneapolis  Star  Tribune,  as  well  as 
improved  earnings  at  the  company's  alternate  dis¬ 
tribution  business. 

Operating  revenue  increased  3%  to  $126.3  mil¬ 
lion  from  $122.9  million  in  fiscal  1996.Tlie  gain 
reflected  classified  and  displat'  advertising  revenue 
growth  at  the  Star  Tribune. 

DOW  JONES 

Dow  Jones  &  Cx).  Ine.  reported  third-ciuarter  net 
earnings  increased  20.2%  to  $40.7  million,  or  42<t 
a  share,  from  third-quarter  1995  earnings  of  $33  8 
million,  or  35<r  a  share,  a  year  earlier.  Revenue  hit 
$594.9  million,  an  increase  of  8.3%. 

The  earnings  gain  includes  $8.8  million,  or  9<t  a 
share,  from  the  sale  of  the  company's  minorio 
interest  in  Press-Enterprise  (x)..  Riverside,  (xtlif. 
Excluding  the  gain,  ciuarterly  net  income  tell  5.8% 
to  $31.9  million,  or  33t  a  share. 

('hairman  and  C'Et)  Peter  R.  Kami  attributed  the 
earnings  decrea.se  to  lower  operating  income  from 
financial  information  services. 

"As  expense  increases  continue  to  outpace  rev¬ 
enue  gains  in  this  segment  of  our  business,  we 
believe  Dow  Jones'  19%  earnings  will  be  slightly 
lower  than  the  $1.96  a  share  earned  in  1995,’ he 
said  in  a  statement. 

Nine-month  net  earnings  of  $130.3  million,  or 
$1.34  a  share,  were  flat.  Excluding  the  Pres,s- 
Enterprise  gain,  earnings  slipped  6.2%.  Nine-month 
operating  income  advanced  4.6%  to  $223.3  million 
on  an  8. .3%  revenue  gain  to  $1.8  billion. 

The  business  publishing  .segment,  including  the 


flagship  Ud//  Street  Journal,  Barron  ’s  and  other 
print  publications,  posted  operating  income  of 
$24.3  million,  a  nearly  500%  increase  over  last  \ear. 
Revenue  ro.se  16.8"()  to  $281."’  million.  Advertising 
linage  at  X\\e  Journal  climbed  !''>»,  or  15.2%  on  a 
per-issue  basis. 

Operating  income  at  Dow  Jones' community 
newspaper  subsidiart,  Ottawa)  N'e\%  spapers, 
jumped  5'.6%  to  $  1 1 .4  million,  while  re\enue 
increased  5.5%,  to  $"’2."’  million.  Advertising  linage 
at  Ottawa) 's  19  daih  newspapers  dropped  2.3"" 

E.W.  SCRIPPS 

E.W.  Scripps  (x).  posted  third-quarter  net  earn¬ 
ings  up  30'>"  to  $35.9  million,  or  45c  a  share,  and 
revenue  up  8.5%  to  $265.5  million. 

President  and  (;E0  William  R.  Burleigh  said  the 
results  "demonstrate  the  strength  and  momentum 
that  will  propel  Scripps  as  we  become  a  more 


content-fbeused  information  and  entertainment 
eompany.” 

I'he  newspaper  division,  which  includes  the 
Rocky  Mountain  Seies  in  Den\  er.  raised  operating 
income  32%  to  $319  million  and  revenues  5%  to 
$164  million. 

Advertising  revenue  advanced  to  $119  million,  a 
5.7"o  rise,  near!)  half  the  inerea.se  from  the  addition 
of  the  Vero  Beach  Fpvss  Journal  this  )  ear.  Rec  enue 
gains  by  categor)  show  classified  up  ~.5"(i  to  $51 
million,  national  up  26%  to  $4.6  million  and  local 
retail  up  5%  to  $  *8. 1  million. 

(xreulation  revenues  were  S.-i"''"  greater  to  $318 
million. 

In  the  first  nine  months  of  19%.  net  income 
improved  13%  to  $'2.5  million,  or  9()c  a  share, 
from  $64.2  million,  or  8()c  a  share,  a  )ear  earlier. 
Operating  income  rose  9.4%  to  $193  million. 

GANNETT 

(lannett,  parent  eompan)  of  I  '.S^4  Today,  third- 
quarter  net  income  skyrocketed  331  $%  to  $-tl4.' 
million,  or  82c  a  share,  from  $%.  I  million  in  third- 


DOWJONES 


GANNETT 


Earnings 
$414.7  M 


+8.3% 


+331.5% 
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quarter  1995.  Revenue  climbed  29.2%  to  $1.1  bil¬ 
lion. 

Results  included  the  operations  of  Multimedia 
Inc.,  a  South  Carolina-based  media  company  pur¬ 
chased  in  December  1995.  Operating  results  for 
the  quarter  exclude  contributions  from  the  bill¬ 
board  division,  which  was  sold  in  August  1996. 

Gannett’s  operating  income  doubled  to  $240.5 
million  in  the  quarter. 

Properties  acquired  from  Multimedia  contmue  to 
boost  operating  cash  flow,  but  incremental  interest, 
taxes  and  goodwill  amortization  associated  with 
the  transaction  tempered  their  contribution  to 
earnings  per  share. 

Newspaper  earnings  increased  16.9%  to  $159.7 
million,  as  revenue  advanced  12.8%  to  $849.2  mil¬ 
lion,  compared  with  the  period  a  year  earlier. 

Newspaper  profitability  benefited  from  robust 
advertising  demand  at  USA  Today,  where  ad  rev¬ 
enues  soared  44%,  and  from  improved  conditions 
at  the  Detroit  News,  where  workers  have  been  on 
strike  since  July  13, 1995. 

News  losses  declined  substantially  in  the  quarter 
from  year-earlier  levels. 

Classified  ad  revenues  for  newspapers  overall 
grew  10%,  while  national  advertising  revenue  rose 
27%. 

Broadcast  revenues  remained  vibrant,  climbing 
71%  to  $178.9  million. 

Armual  earnings  through  September  peaked  at 
$654  million,  a  103.3%  jump,  as  revenue  increased 
23.8%  to  $3.3  billion. 

GRAY  COMMUNICATIONS 

Gray  Communications  Systems  Inc.  reported  a 
third-quarter  net  loss  of  $239,000,  or  a  1,693% 
decrease,  after  a  noncash  charge  of  $760,000  for  a 
restricted  stock  award  to  the  estate  of  the  compa¬ 
ny’s  former  president,  Ralph  W.  Gabbard,  who  died 
unexpectedly  in  September. 


Quarterly  operating  income  shot  up  59%  to 
$4.7  million,  from  $2.9  million  in  third-quarter 
1995,  as  revenues  increased  21%  to  $16.7  million. 

The  results  left  net  income  for  the  first  nine 
months  of  1996  30%  higher,  to  $1.6  million. 
Operating  income  increased  47%  to  $15.1  million 
on  a  24%  gain  in  revenues. 

Newspaper  revenues  stagnated  at  $5.6  million 
while  earnings  grew  134%  to  $1.4  million. 

The  third  quarter  saw  Gray  —  owner  of  three 
Georgia  dailies  —  complete  the  largest  acquisition 
in  its  99-year  history:  the  purchase  of  two  CBS-affil- 
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iated  television  stations,  WCTV-TV  in  Tallahassee, 
Fla.,  and  WKXT-TV  in  Knoxville, Term.,  plus 
PortaPhone  Paging  and  Satellite  Production 
Services. 

HARTE-HANKS 

Harte-Hanks  Communications  Inc.  reported 
third-quarter  earnings  per  share  grew  33.3%  to 
32<t  as  net  income  rose  35%  to  $12.3  million,  com¬ 
pared  with  net  profit  a  year  earlier  of  $9.1  million, 
or  24<t  a  share. 

All  1995  financial  results  have  been  restated  to 
include  DiMajk  Inc.,  which  merged  with  Harte- 
Hanks  last  April  30,  and  has  been  accounted  for  on 
a  pooling-of-interests  basis. 


UARTE-IIANKS 

+  13.5%  +35% 

1  ' 

UPPI  '  '  '  ' 

Quarterly  revenues  increased  13  5%  to  $166.2 
million,  and  operating  income  shot  up  22.9%  to 
$25.2  million. 

President  and  CEO  Larry  Franklin  credited 
direct  marketing  for  the  positive  quarter  and  said 
it  led  other  units  with  revenue  growth  of  27.4% 
and  operating  cash  flow  growth  of  23.7%. 

He  said  demand  remained  strong  in  manage¬ 
ment/teleservices  and  database  marketing  opera¬ 
tions,  “and  every  indication  is  that  this  is  a  long¬ 
term  trend  in  the  direct  marketing  industry.” 

Newspaper  revenues  increased  6.4%  to  $30.6 
million,  while  operating  income  rose  10.5%  to 
$7.1  million  —  gains  fueled  by  retail  and  classified 
advertising,  niche  products  and  direct  mail. 

For  the  first  nine  months  of  1996,  Harte-Hanks 
reported  net  income  of  $24.5  million,  or  64't  per 
share,  as  revenues  grew  7.1%  to  $476.8  million. 

Harte-Hanks’  holdings  include,  in  Texas,  the  San 
Angelo  Standard  Times,  and  Corpus  Christi  CaUer- 
Times. 

KNIGHT-RIDDER 

Knight-Ridder  Inc.  reported  third-quarter  earn¬ 
ings  skyrocketed  1,815%  to  $126.3  n^on,or 
$1.31  per  share,  over  1995  same-quarter  earnings 
of  $6.6  million,  or  7t. 


KNIGHT-RIDDF.R 


The  Livingston  Awards 

For  Young  Journalists 


Chris  Adams 

The  (New  Orleans)  Times-Picayune, 
accepts  the  award  from  Ellen  Goodman 
for  1995  local  reporting. 


Jim  Lynch 

The  (Spokane)  Spokesmari'Review, 
is  presented  the  award  by  Mike  Wallace 
for  1995  national  reporting. 


David  Rohde 

The  Christian  Science  Monitor, 
receives  the  award  from 
Charlayne  Hunter-Gault 
for  1995  international  reporting. 


Inviting  1996  Entries 


Three  $10,000  Prizes  are  given  each  year  by  the  Mollie  Pamis  Livingston  Foundation  for  the  best  print  or  broadcast 

coverage  of  local,  national  and  international  news  by  journalists  aged  34  and  younger  in  any  U.S. 
medium.  The  Livingstons,  whose  purpose  is  to  recognize  and  further  develop  the  abilities  of 
young  journalists,  are  the  largest  all-media,  general  reporting  prizes  in  the  country.  Miss  Pamis 
established  the  awards  in  1980  through  her  foundation,  now  chaired  by  Neal  S.  Hochman. 


Deadline  for  1996  entries:  February  3, 1997 


Judging  Panel 

Ken  Auletta 

author.  New  Yorker  columnist 

Tom  Brokaw 

anchor  and  managing  editor, 

NBC  Nightly  News 

Gregory  Curtis 

editor,  Texas  Monthly 


Osborn  Elliott 

professot  of  journalism,  Columbia  University 

Ellen  Goodman 

colunnnist,  The  Boston  Globe 

Charlayne  Hunter-Gault 

national  correspondent.  The  NewsHour 
with  Jim  Lehrer,  PBS 


Clarence  Page 

columnist/editorial  board  member. 

The  Chicago  Tribune 

Howell  Raines 

editorial  page  editor.  The  New  York  Times 

Mike  Wallace 

correspondent,  CBS  News 


Entry  forms  can  be  obtained  from  Charles  Eisendrath,  Director,  The  Livingston  Awards,  Wallace  House, 
University  of  Michigan,  6200xford  Road,  Ann  Arbor,  Ml  48104.  Phone:  313-998-7575.  Fax:  313-998-7979. 
ww\v.umieh.edu/~mjfelknv/  '  ’  .  .  ,  • 
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The  increase  includes  a  nonrecurring  gain  of 
$90.9  million  from  the  sale  of  Knight-Ridder 
Financial. 

Excluding  that  gain,  net  income  was  $35.4  mil¬ 
lion. 

Operating  revenues  for  the  quarter  improved 
2.5%  to  $653.8  million. 

The  numbers  reflect  lower  losses  from  the 
Detroit  Free  Press,  after  more  than  a  year  of  pub¬ 
lishing  during  the  strike. 

In  the  newspaper  division,  operating  income 
jumped  192%  to  $85.9  million,  from  $29  3  million 
in  the  same  period  last  year. 

Operating  revenue  grew  11.8%  to  $576.9  mil¬ 
lion.  Newspaper  ad  revenue  was  $432.7  million,  up 
14.5%. 

Ross  Jones,  cliief  financial  officer,  said  the  news¬ 
paper  division  was  helped  by  the  positive  swing  in 
Detroit  and  by  the  best  quarterly  ad  revenue 
growth  this  year. 

Knight-Ridder  is  based  in  Miami,  where  the 
Miami  Herald  posted  its  best  quarterly  showing  of 
the  year  with  ad  revenue  rising  1.5%,  and  help 
wanted  up  26.9%. 

At  the  Philadelphia  Inquirer  and  Philadelphia 
Daily  News,  ad  revenue  grew  1 1 .2%,  with  classified 
up  22.2%,  and  general  up  15.2%. 

Detroit  ad  revenues  were  58.3%  ahead  of  last 
year’s  for  the  quarter. 

LEE  ENTERPRISES 

Lee  Enterprises  reported  quarterly  net  income 
gained  3  7%  to  $17  million,  or  36<t  per  share,  on 
ad  revenues  8.3%  higher  to  $117.1  million. 

The  bulk  of  the  increase  came  from  the  acquisi¬ 
tion  of  the  Kansas  State  Network  in  the  fourth 
quarter  of  1995. 


Newspaper  operating  income  edged  up  1.5%  to 
$22  million,  and  newspaper  operating  revenue 
grew  3.4%  to  $78  8  million. 

A  rebound  in  automotive  advertising  in  the  first 
six  months  of  fiscal  1996  —  Lee’s  third  quarter 
ended  June  30  —  helped  classified  advertising  rise 
7.1%  for  the  quarter.  Local  advertising  revenue 
increased  1.2%  as  merchants  boosted  advertising 
in  the  newpaper,  but  reduced  use  of  preprinted 
inserts  material. 

Income  through  the  third  quarter  fell  slightly  to 
$43  8  million  compared  to  $44.4  million  at  a  simi¬ 
lar  time  last  year.  Operating  income  increased  to 
$79  million  from  $78.9  million  in  the  nine  months 
of  1995. 


MCCLATCHY  NEWSPAPERS 

McClatchy  Newspapers  reported  quarterly  net 
income  more  than  doubled,  to  $  1 1 .4  million,  or 
38t  per  share,  a  157.2%  gain  over  1995  third-quar¬ 
ter  earnings  of  $4.4  million,  or  15<t  a  share. 

Revenue  for  the  quarter  climbed  9.6%  to  $155.5 
million,  and  operating  income  grew  to  $22.6  mil¬ 
lion,  a  third-quarter  record. 

Revenues  from  the  Raleigh,  N.C.-based  News 
and  Observer  Publishing  Co.,  purchased  in  August 
1995,  were  $33.7  million  for  the  three-month  peri¬ 


od.  Raleigh  News  &  Observer  revenues  in  third- 
quarter  1995  totaled  $20.3  million  and  included 
August  and  September  only.  Excluding  the  N&O 
from  both  years,  total  revenues  increased  only 
nominally  —  0.2%  —  with  advertising  flat  and  cir¬ 
culation  revenue  growing  2.2%. 

McClatchy,  based  in  Sacramento,  Calif.,  attributed 
the  earnings  increase  to  strong  revenue  growth  at 
the  Anchorage  Daily  News  and  newspapers  in 
North  and  South  Carolina,  lower  newsprint  prices, 
and  strong  cost  controls. 

Circulation  revenues  increased  9.5%  to  $27.1 
million,  and  ad  revenues  gained  9.7%  to  $120.9  mil¬ 
lion. 

Earnings  for  the  first  nine  months  of  the  year 
were  reported  at  $27  million,  or  S>0<t  per  share,  ver¬ 
sus  $23.6  million,  or  79^  per  share,  in  the  first 
three  months  of  1S>95.  Nine-month  revenues  rose 
20.6%  to  $458.8  million,  including  ad  revenues  up 
20.5%  to  $354.3  million  and  circulation  revenues 
up  19.1%  to  $81.2  million. 

Otlier  McClatchy  dailies  include,  in  California, 
the  Bee  papers  in  Sacramento,  Fresno  and 
Modesto,  and  the  News  Tribune  in  Tacoma,  Wash. 

MEDIA  GENERAL 

Media  General  Inc.,  of  Richmond,  Va.,  reported 
third-quarter  net  income  rose  77%  to  $15.6  mil¬ 
lion,  or  59t  per  share,  from  $8.8  million,  or  33*t 
per  share,  a  year  earlier. 

Revenues  rose  to  $188  million,  a  12%  increase. 

Strong  profit  growth  in  publishing,  broadcasting 
and  cable  television  operations  produced  the 
increases,  said  J.  Stewart  Bryan  III,  chairman  and 
CEO. 

Bryan  said  recent  acquisitions  and  stronger 
advertising  revenue  at  metro  papers  helped  lift 
publishing  profits. 

Newsprint  operations  didn’t  fare  as  well,  as  sell¬ 
ing  prices  continued  to  decline  throughout  the 
quarter. 
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+12% 


Media  General  said  net  income  for  the  first  nine 
months  of  19%  rose  49%  to  $51.6  million,  or 
$  1 .94  per  share.  At  the  same  time  last  year,  net 
income  was  $34.7  million,  or  $1.31  per  share. 
Revenues  for  the  first  nine  months  showed  a  gain 
of  11%  to  $565.4  million. 

Media  General  owns  the  Richmond  Times- 
Dispatch,  Tampa  Tribune,  and  five  dailies  in 
Virginia,  among  them  the  Lynchburg  News  & 
Advance  and  Charlottesville  Daily  Progress,  also  13 
Florida  weeklies  and  40%  of  the  Denver  Post. 

NEW  YORK  TIMES 

New  York  Times  Co.  reported  a  third-quarter  net 
loss  of  $47.7  million,  or  49<t  per  share,  compared 
with  net  income  of  $32.2  million,  or  33*t  per 
share,  in  the  quarter  last  year. 

The  loss  resulted  from  a  noncash  accounting 


charge  of  $94.5  million,  or  97<  per  share. 

Exclusive  to  that  and  other  special  factors,  quarter¬ 
ly  net  income  would  have  been  $37.4  million,  or 
38t  a  share. 

Third-quarter  revenues  increased  9.8%  to  $629 
million. 

In  the  newspaper  group,  excluding  buyouts, 
operating  profit  rose  73  7%  to  $62.7  million,  and 
revenues  moved  up  9.8%  to  $557.2  million,  com¬ 
pared  with  figures  from  third-quarter  1995.  The 
increases  were  due  primarily  to  higher  advertising 
and  circulation  revenues  —  the  result  of  increased 
rates  offset  by  softness  in  ad  and  circulation  volume. 

Ad  revenue  at  the  New  York  Times  climbed 
10.9%  to  $195.9  million,  and  circulation  revenue 
grew  4.4%  to  $87.5  million.  Boston  Globe  ad  rev¬ 
enue  rose  6.3%  to  $96  million,  while  circulation 

(See  Financial  on  page  41) 


Oh  Mr.  Perez,  COLIN  POWELL  would  like  your  attention. 


tTMm  {Ul 
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When  Colin  Powell  wanted  to  speak  with  the  American  people, 
he  knew  just  where  to  turn  first.  Important  people.  With  important  things  to  say. 
You’ll  find  them  every  Sunday  in  Parade.  81  million  readers  already  do. 

America’s  Sunday  Best. 


Wj  i\  f.  'vtuiw 
■  (  .nil 
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riic  increase  includes  a  nonrecurring  gain  of 
890.9  million  from  the  sale  of  Knight-Ridder 
Financial. 

Kxcluding  that  gain,  net  income  w  as  S.SS.  t  mil¬ 
lion. 

Operating  rexenues  for  the  quarter  improved 
2.8%  to  8688.8  million. 

The  numbers  reflect  lower  losses  from  the 
Detroit  live  Press,  after  more  than  a  \ear  of  pub¬ 
lishing  during  the  strike. 

In  the  newspaper  dixision.  operating  income 
jumped  192"ii  to  888.9  million,  from  829..8  million 
in  the  same  period  last  xear. 

Operating  rexenue  grexx  1 1.8%  to  88"'6.9  mil¬ 
lion.  Nexx  sjxaper  ad  rexenue  xvas  8-t.82.~  million,  up 
It. 8%. 

Ross  Jones,  chief  financial  officer,  said  the  nexvs- 
paper  dix  ision  xx  as  helped  by  the  positixe  sxx  ing  in 
Detroit  and  hx  the  best  quarterly  ad  rexenue 
groxx  th  this  year. 

Knight-Ridder  is  based  in  .Miami,  xx  here  the 
Mullin'  llenild  posted  its  best  tiuarterly  shoxx  ing  of 
the  xear  xvith  ad  rexenue  rising  1.8",i,  and  help 
xvanted  up  26.9'’<i. 

At  the  PhiUKlelphin  liuinirer  and  PhiUulellihin 
Daily  ,\c«'.v,  atl  rexenue  grexx  1 1.2'’(.,  xvith  classified 
up  22.2"..,  and  general  up  18.2%. 

Detroit  ad  rexenues  xx  ere  88..8"(,  ahead  of  last 
year  s  for  the  tiuarter. 

LEE  ENTERPRISES 

l  ee  linterprises  reported  quarterlx  net  income 
gained  to  81~  million,  or  .86c  per  share,  on 
ad  rexenues  8  ,8%  higher  to  8 1  1~.  1  million. 

'Fhe  bulk  of  the  increase  came  from  the  actiuisi- 
tion  of  the  Kansas  State  Netxxork  in  the  fourth 
quarter  of  1998. 


LEE  ENTERPRISES 


Revenues  Earnings 

$117.1  M  $17  M 


Nexvspaper  operating  income  edged  up  1 ,8%  to 
822  million,  and  nexvspaper  operating  rexenue 
grexx  .81%  to  8”8.8  million. 

A  rebound  in  automotixe  adxertising  in  the  first 
six  months  of  fiscal  1996  —  Lee  s  third  quarter 
ended  lime  .80  —  helped  classified  adxertising  rise 
'1%  for  the  quarter.  Local  adxertising  rexenue 
increased  1.2%  as  merchants  boosted  adxertising 
111  the  nexx  pa|xr.  hut  reduced  use  of  preprinted 
inserts  material. 

Income  through  the  third  tiuarter  fell  slightlx  to 
8  t.8.8  million  compared  to  81 1. 1  million  at  a  simi¬ 
lar  time  last  xear.  Operating  income  increased  to 
8''9  million  from  8“8.9  million  in  the  nine  months 
of  1998. 
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;  MCCLATCHY  NEWSPAPERS 

.McOlatchx  Nexvspapers  reported  quarterlx  net 
income  more  than  doubled,  to  81  l  .  t  million,  or 
.88C  per  share,  a  18”.2"(i  gain  oxer  1998  third-quar¬ 
ter  earnings  of  84.  i  million,  or  18c  a  share. 

Rexenue  for  the  quarter  climbed  9.6'’(i  to  8 188  8 
million,  and  operating  income  grexx  to  822.6  mil¬ 
lion,  a  third-quarter  record. 

Rexenues  from  the  Raleigh.  \.(;.-based  Nexx  s 
and  Obserx  er  f^iblishing  (  ',o..  purchased  in  August 
1998,  xxere  8.8.8. ~  million  for  the  three-month  peri¬ 


1  MCCLATCHY  NEWSPAPERS  I 

Revenues 

Earnings 

$155.5  M 

$11.4  M 

od.  Raleigh  \eu's  &  Ohserrer  rexenues  in  third- 
quarter  1998  totaled  820. 8  million  and  included 
•August  and  September  onix.  lAcluding  the  S&O 
from  both  xears.  total  rexenues  increased  onlx 
nominallx  —  0.2  "o  —  xx  ith  adxertising  flat  and  cir¬ 
culation  rex  enue  groxx  ing  2.2"i.. 

.Mcfdatchy,  based  in  Sacramento,  (lalif..  attributed 
the  earnings  increase  to  strong  rex  enue  groxx  th  at 
the  Aiicl.iora^ie  Daily  Sens  and  nexx  spapers  in 
North  and  South  Carolina,  loxx  er  nexx  sprint  prices, 
and  strong  cost  controls. 

Circulation  rexenues  increased  9.8'’,.  to  82“.  1 
million,  and  ad  rexenues  gained  9.“'’(>  to  8120.9  mil¬ 
lion. 

framings  for  the  first  nine  months  of  the  xear 
xxere  reported  at  82“  million,  or  90c  per  share,  xer- 
sus  828.6  million,  or  “9c  per  share,  in  the  first 
three  months  of  1998.  Nine-month  rexenues  rose 
20.6%  to  8  t8b.8  million,  including  ad  rexenues  up 
20. 8", 1  to  8.88 4.8  million  and  circulation  rexenues 
up  19.1%  to  881.2  million. 

Other  McClatchy  dailies  include,  in  (;alifornia, 
the  Hee  papers  in  Sacramento.  I  resno  and 
Modesto,  and  the  Sens  Irihniie  in 'Facoma.Viash. 

MEDIA  GENERAL 

.Media  (ieneral  Inc.,  of  Richmond. Va.,  reported 
third-t|uarter  net  income  rose  ““"n  to  818.6  mil¬ 
lion,  or  89c  per  share,  from  88,8  million,  or  .8.8c 
per  share,  a  year  earlier. 

Rexenues  rose  to  8188  million,  a  12%  increase. 

Strong  profit  groxx  th  in  publishing,  broadcasting 
and  cable  telex  ision  operations  produced  the 
increases,  said  J.  Stexx art  brxan  111.  chairman  and 
CIX). 

Hryan  said  recent  acquisitions  and  stronger 
adxertising  rexenue  at  metro  papers  helped  lift 
publishing  profits. 

Nexx  sprint  operations  didn  t  fare  as  xxell.  as  sell¬ 
ing  prices  continued  to  decline  throughout  the 
quarter. 


MEDIA  GENERAL 


NEW  YORK  TIMES 


Reverues 
$629  M 


Revenues 
$188  M 


Earnings 
$15.6  M 


Earnings  (loss) 
($47.7  M) 


Media  (ieneral  said  net  income  tor  the  first  nine 
months  ot  1W6  rose  to  SSI  . 6  million. or 
S 1 .9 1  per  share.  At  the  same  time  last  year,  net 
income  was  S.S  t.~  million. or  SI. .SI  per  share. 
Ke\emies  tor  tlte  first  nine  months  showed  a  gain 
of  1  1%  to  SS6S.  1  million. 

Media  (ieneral  owns  the  Kichnioiul  Tiiiies- 
Dis/hilcl),  Tani/xi  l)il)mic.  and  fi\  e  dailies  in 
V  irginia,  among  them  the  l.vnchburg  \cirs  & 
Aeli'diice  and  Charlottesville  Daily  /^ro^grc.ws, also  l.S 
I  lorida  w  eeklies  and  tO'V)  of  the  Ik'iirer  l\>st. 


charge  of  S9  t.S  million,  or  9"^  per  share. 

Hxchisive  to  that  and  other  special  factors,  quarter¬ 
ly  net  income  would  have  been  S.S~.-4  million,  or 
.SSc  a  share. 

Third-quarter  revenues  increased  9.K’i.  to  S629 
million. 

In  the  new  spaper  group,  excluding  binouts. 
operating  profit  rose  to  S62.”  million,  and 

revenues  mo\ed  up  9.S"(i  to  SSS~.2  million,  com¬ 
pared  w  ith  figures  from  third-quarter  199S.  The 
increases  w  ere  due  primarih  to  higher  adx  ertising 
and  circulation  revenues  —  the  result  of  increased 
nites  offset  b\  softness  in  ad  and  circulation  \()lume. 

Ad  revenue  at  the  Sciv  York  Times  climbed 
1().9'’()  to  S  195.9  million,  and  circulation  revenue 
grew  ^AX  to  S8~.S  million.  Boston  CHoho  ad  re\- 
enue  rose  6. .5%  to  S9(>  million,  w  hile  circulation 

(See  Tinancial  on  /tage  1/ ) 


NEW  YORK  TIMES 

New  Vbrk  Times  Co.  reported  a  third-quarter  net 
loss  of  S  t~.~  million,  or  49c  per  share,  compared 
w  ith  net  income  of  $.52.2  million,  or  .5.5c  per 
share,  in  the  ciuarter  last  \ear. 

The  loss  resulted  from  a  noncash  accounting 


Oh  Mr.  Perez,  COLIN  POWELL  would  like  your  attention 


When  Colin  Powell  wanted  to  speak  with  the  American  people, 
he  knew  just  where  to  turn  first.  Important  people.  With  important  things  to  say. 
You’ll  find  them  every  Sunday  in  Parade.  81  million  readers  already  do. 

America’s  Sunday  Best. 
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NEWSPEOPlJi  IN  THE  NEWS 


c  ()\irju:i)  in  ian  i:.  andhrson 


ROBERTJ. 
sraUMAf,  44,  con¬ 
troller  of  the 
Shopper’s  Guide 
division  at  Dickson 
Media  Inc., 

Pennsauken,  N.J., 
has  been  named 
director  of  finance 
at  the  Pittsburgh 
Post-Gazette. 

RONALD  J.  OSTROW,  a  Staff  writer  in 
die  Los  Angeles  Times'  Washington  bureau, 
will  join  the  ficulty  of  Ohio  University’s 
E.W  Scripps  School  of  Journalism  during 
the  1996-97  academic  year  as  a  Scripps 
Howard  visiting  professional. 

PAIRICIA  SAN  PEDRO,  40,  corporate 
communications  manager  at  American 
Airiines,  has  been  appointed  vice  presi¬ 
dent  of  community  relations  at  the 
Miami  Herald. 

HEATHER  SELLS,  promotions/market¬ 
ing  manager  at  the  Amarillo  (Texas) 
Globe-News,  has  been  named  publicist 
for  the  four  daily  newspapers  and  two 
weekly  newspaper  groups  that  make  up 
Copley  Northern  Illinois  Newspapers. 

JAMES  G.  MARSHALL,  publisher  and 
vice  president  of  the  Post-Star  in  Glens 
Fiills,  has  been  elected  chairman  of  the 
New  York  Publishers  Association. 

Other  officers  elected  include  IRA  M 
FVSFELD,  publisher  of  the  Daity 
Freeman,  Kingston  —  vice  chairman;  and 
GARY  E  SHERLOCK,  publisher  of 
Gannett  Suburban  Newspapers  based  in 
White  Plains  —  secretary/treasurer. 


PATSICMA  SAN  PEDRO  RONALD  J.  OSTROW 


JOHN  HAIL,  advertising  director  at  the 
Fulton  County  Daily  Atlanta,  was 

named  assistant  circulation  director  at  the 
Macon  (Ga.)  Telegraph.  Earlier,  he  was  circ¬ 
ulation  director  and  advertising  direaor 
at  the  Milledgeville,  Ga.,  Union-Recorder. 

MARION  J.  LOVE,  former  systems  edi¬ 
tor  at  the  Des  Moines  Register,  has  been 
named  a  correspondent  for  the  Cole 
Papers,  a  San  Francisco-based  monthly 
newsletter,  covering  technology,  journal¬ 
ism  and  publishing.  She  will  cover  gener¬ 
al  topics  for  the  newsletter,  but  will  spe¬ 
cialize  in  newspaper  new  media  issues. 

DEREK  STVMFALL,  34,  director  of  a 
special  team  of  sales  account  executives 
at  United  Press  International,  has  been 
named  general  manager  in  the  Asia- 
Pacific  region. 

JONATHAN  FERZIGER,  36,  former 
Jerusalem  bureau  chief,  was  appointed 
regional  editor  of  the  Asia-Pacific  region. 

LOREN  F.  GHIGUONE,  who  from 
1969  to  1995  was  editor  of  the  South- 
bridge,  Mass.,  Afea;s,  and  president  of  the 
Worcester  County  Newspapers,  has  been 
named  the  first  James  M.  Cox  Jr.  Professor 
in  Journalism  at  Emory  University,  Atlanta. 

For  more  than  20  years,  he  has  served 


as  guest  lecturer  or 
editor-in-residence 
at  institutions  includ¬ 
ing  tlie  American 
Press  Institute,  Bos¬ 
ton  University,  Co¬ 
lumbia  University 
Graduate  School  of 
Journalism, 

Harvard  University, 
Howard  University  and  the  Poynter 
Institute  for  Media  Studies. 

Citing  a  recent  Freedom  Forum  report 
that  was  critical  of  the  academic  prepara¬ 
tion  received  by  journalism  school  stu¬ 
dents,  Gluglione  said  the  Emory  under¬ 
graduate  program  will  combine  basic 
journalism  skills  development  with  a 
challenging  academic  program. 

In  1995,  Emory  received  $1.35  million 
from  the  James  M.  Cox  Jr.  Foundation  to 
fund  an  endowed  professorship  dedicat¬ 
ed  to  teaching  journalism  skills  to  under¬ 
graduate  students. 

SHIRLEY  GAZSI,  director  of  communi¬ 
cations  and  publications  at  the  Media 
Studies  Center,  an  operating  program  of  the 
Freedom  Forum,  was  named  to  the  newly 
created  position  of  director  of  special  pro¬ 
jects.  She  will  be  responsible  for  devel¬ 
oping  new  media  initiatives  for  the  center. 

SHEILA  OWENS,  manager  of  special 
projects,  was  appointed  director  of  com¬ 
munications.  She  will  be  in  charge  of 
media  outreach  and  publications. 

DONNA  TUGGLE,  composition,  plan¬ 
ning  and  production  manager  in  the 
operations  department  at  the  Seattle 
Times  Co.,  has  been  appointed  national 
advertising  division  manager. 

She  will  be  responsible  for  the  national 
sales  and  marketing  for  both  the  Seattle 
Times  and  Seattle  Post-Intelligencer. 

GAYLE  CHAMPAGNE,  national  auto¬ 
motive  sales  director  and  CAROL 
KARASICK,  media  director,  both  at  the 
Newspaper  National  Network,  have  been 
named  vice  presidents. 

JIM  wm,  44,  publisher  of  the 
Northeast  Tarrant  County  edition  at  the 
Fort  Worth  Star-Telegram,  has  been 
appointed  executive  editor  and  vice  pres¬ 
ident  of  the  Star-Telegram. 

As  executive  editor,  Witt  will  be 
responsible  for  all  editorial  functions  in 
Fort  Worth,  except  the  editorial  pages. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of  their 
daily  newspapers  or  non¬ 
daily  newspaper  groups. 


119  E.  Marcy  St.,  Suite  100,  Santa  Fe,  New  Mexico  87501 
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OBITUARIES 


WILLIAM  CAPLICE,  73,  who  held  a 
series  of  high-level  posts  at  the  Chicago 
Tribune  and  its  parent, Tribune  Co., 
until  his  retirement  in  1985,  died 
Aug.  31. 

HAROLD  CLASSEN,  75,  who  headed 
sports  departments  at  the  New  York 
Herald  Tribune  and  New  York  Times, 
died  of  cancer  Sept.  30  in  Fort  Myers, 

Fla. 

CAROLINE  DOPYERA,  32,  science 
writer  at  the  Raleigh,  N.C.,  News  & 
Oberserver,  died  of  cancer  Sept.  29  in 
Raleigh. 

TOM  DYGARD,  65,  a  former  bureau 
chief  for  the  Associated  Press  in 
Indianapolis,  Little  Rock,  Chicago  and 
Tokyo,  died  Sept.  30. 

SVSVMN  ^jmi,  87,  founder  of  the 
Japan  Newspaper  Publishers  and  Editors 
Association  in  1948  and  executive  direc¬ 
tor  from  its  founding  until  1987,  died  of 
heart  failure  Aug.  2. 

WAYNE  FVSON,  71,  sports  editor  at  the 
Indianapolis  News  for  more  than  three 
decades  and  a  driving  force  in  bringing 
pro  basketball  to  Indiana,  died  Sept.  30 
in  Indianapolis. 

RALPH  GABBARD,  president  of  Gray 
Communications  Systems  Inc., Albany, 
Ga.,  died  Sept.  9  in  Boston. 

JAMES  P.  GARNER,  73,  former  general 
counsel  to  baseball’s  American  League 
and  former  lawyer  at  the  Cleveland 
Plain  Dealer,  died  of  cancer  Sept.  26  in 
Cleveland. 

BROOKS  W.  HAMUTON,  T7,  retired 
journalism  department  chairman  at  the 
University  of  Maine,  died  Oct.  1 5  in 
Boston. 

After  retiring  in  1984,  he  continued  to 
teach  an  honors  course  and  senior  jour¬ 
nalism  seminar  as  a  professor  emeritus 
until  last  year. 

FRANK  HOLEMAN,  76,  a  former 
Washington  bureau  reporter  for  the 
New  Yotk  Daily  News,  died  Sept.  23,  a 
week  after  suffering  a  heart  attack. 

WALTER  KERR,  83,  an  author  and 
longtime  drama  critic  at  the  New  York 


Times  who  won  a  Pulitzer  Prize  in  criti¬ 
cism,  died  Oct.  9. 

ALLAN  MALAMUD,  54,  whose  “Notes 
on  a  Scorecard”  column  appeared  in  the 
Los  Angeles  Herald  Examiner  and  later 
in  the  Los  Angeles  Times,  died  Sept.  16 
apparently  of  natural  causes,  police  said. 

RICHARD  D.  MARTIN,  63,  former 
editor  at  the  Kenosha  (Wis.)  News,  died 
Sept.  16. 

Eariier,  he  served  as  editor  at  the 
Chronicle-Tribune  in  Marion,  Ind. 

FRANK  E.  MOORE,  84,  an  editor  and 
columnist  whose  family  for  three  gener¬ 
ations  owned  the  Redlands  (Calif.) 
Lkiily  Facts,  died  of  cancer  Oct.  5  in 
Redlands. 

Moore  served  as  an  editor  and  co¬ 
owner  of  the  newspaper  with  his  broth¬ 
er,  BiU,  between  1942  to  1981,  when 
they  sold  the  newspaper  to  the  Donrey 
Media  Group. 

JESSE  GEORGE  MVRRAY,  86,  a 

Chicago  newspaperman,  playwright  and 
author  who  wrote  under  the  name 
George  Murray,  died  Sept.  17. 

He  was  a  daily  columnist  for  the 
Chicago  American  from  1953  to  1969, 
when  it  was  called  Chicago  Today. 

jtlJO  Oe  MESQVITA  iVETV,  73,  edi¬ 
tor  and  publisher  of  the  daily  newspa¬ 
per  Estado  de  Sao  Paulo,  Sao  Paulo, 
Brazil,  and  a  former  president  of  the 
Inter  American  Press  Association,  died 
June  5. 

FRANK  SAVAGE,  68,  retired  promo¬ 
tion  manager  for  Indianpolis 
Newspapers  Inc.,  died  Sept.  10. 

TOM  SIEG,  62,  retired  columnist  at  the 
Winston-Salem  Journal,  died  of  brain 
cancer  Sept.  30  in  Chariotte,  N.C. 

Earlier  in  his  career,  he  was  an  editor 
at  the  Charlotte  (N.C.)  Observer  and 
Charlotte  (N.C.)  News. 

MONETA  J.  SLEET,  70,  the  first  black 
American  to  win  the  Pulitzer  Prize  in 
photography,  died  of  cancer  Sept.  30  in 
New  York. 

Shot  wliile  he  was  a  staff  photogra¬ 
pher  for  Ebony  magazine,  it  was  a  pic¬ 
ture  of  Coretta  Scott  King  comforting 
her  daughter  Bernice  at  Martin  Luther 


King  Jr.’s  funeral  that  earned  Sleet  the 
1969  Pulitzer  for  feature  photography. 

HARRY  STACKS,  88,  a  retired  editor  at 
the  Lancaster,  Pi.,Intelligettcer  Journal, 
died  Aug.  5  after  an  eight-year  battle 
with  Alzheimer’s  disease. 

HERBERT  H.  THORPE,  71,  former 
vice  president  and  executive  editor  at 
the  Daily  Record  in  Morristown,  N.J., 
died  Oct.  10  in  Bethlehem,  Pa. 

He  also  worked  at  the  Dover  (N.J.) 
Advance,  Red  Bank  (N.J.)  Register  and 
Bridgewater,  N.J.,  Courier  News. 

JACK  TOBIN,  76,  a  former  sportswriter 
at  the  Los  Angeles  Times-awaed  Mirror, 
who  went  on  to  a  long  career  as  an 
investigative  reporter  at  Sports 
Illustrated  and  Time  magazines,  died  of 
cancer  Sept.  26  in  Los  Angeles. 

JAMES  R.  YOUNG,  93,  a  legendary 
newsman  and  aide  to  newspaper  baron 
E.W.  Scripps,  died  Sept.  24  in  Anderson, 
S.C. 

Young’s  exploits  around  the  world  as 
a  journalist  were  made  famous  by  James 
Cagney,  who  played  a  character  based 
on  Young  in  the  movie  “Blood  on  the 
Sun.” 

After  serving  Scripps  and  reporting 
abroad,  he  spent  time  as  editor  in  chief 
of  the  Independent  and  Daily  Mail  in 
Anderson. 


I  Trust  established 
Ifor  Copley  scribe 

The  HERALD-NEWS  in  Joliet,  Ill.,  is  set¬ 
ting  up  a  trust  fund  for  the  three 
I  school-age  children  of  Copley  News 
i  Service  sports  columnist  Gene  Seymour. 

I  He  died  suddenly  Oct.  14  of  an  apparent 
i  heart  aneurysm  at  age  43. 
i  Seymour  covered  Chicago  professional 
I  sports  teams  for  Copley  for  the  past  12 
i  years  and  was  popular  among  colleagues 
I  and  his  story  subjects. 

“I’ve  never  seen  [such]  an  outpour  of 
I  affection  for  a  newspaper  person.  We’ve 
j  received  hundreds  of  calls,”  said  Rod  Kelly, 
I  Chic^  bureau  chief  for  Copley, 
i  “He  was  always  a  straight  shooter^  for- 

I  mer  Chicago  Bears  football  coach  Mike 
i  Ditka  said,  “and  I  always  respected  him 
I  and  appreciated  that.” 
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BY  M.L.  STEIN 


Reporting  Teams 
Seek  New  Creativity 


IE  BELIEF  that  staffers  are  too  territorial,  the 
fersfield  Californian  has  shaken  up  its  news- 
3m,  merging  general  assignment  reporters  with 
ecialists  into  one  pool  for  all  kinds  of  coverage. 
“The  objective  is  to  foster  a  newsroom  without 
[falls  in  which  creativity  is  encouraged  by  having 
flow  from  department  to  department,”  said 
executive  editor  Richard  Beene. 

“We’re  asking  our  editors  and  reporters  to 
broaden  their  view  of  the  community  and  chase 
good  stories  regardless  of  where  they  come  from.” 

Structurally,  the  change  means  that  staff  writers  in 
the  local,  business  and  fea¬ 
tures  departments  will 
operate  as  a  single  unit.  It 
is  designed  to  allow 
greater  flexibility  and  effi¬ 
ciency  and  a  blending  of 
resources. 

Beene  pointed  out,  how¬ 
ever,  that  no  beats  are 
being  eliminated  and  that 
the  system  of  section  edi¬ 
tors  remains. 

“People  from  the  busi¬ 
ness  department  and  the 
metro  section  were  not 
talking  to  each  other,”  he 
said.  “Reporters  from  dif¬ 
ferent  departments  hadn’t 
said  two  words  to  each 
other  in  a  year.” 

Beene  believes  that 

— .  more  balanced  stories 

with  better  background 
will  emerge  as  reporters  exchange  knowledge  and 
contribute  to  stories.  As  an  example,  he  said,  a 
sportswriter  covering  the  state  university  in  Bakers¬ 
field  could  inform  the  education  reporter  of  an  ath¬ 
lete  who  is  getting  special  tutoring  to  preserve  his 
eligibility. 

“This  can  become  an  education  story,”  said  Beene. 
“How  much  is  it  costing  the  public  to  tutor  athletes, 
and  what  does  it  do  to  the  university  budget?” 

By  the  same  token,  he  continued,  since  business 
stories  often  impact  on  general  news,  business 
reporters  ought  to  interact  wfith  general  assignment 
reporters. 

The  plan  calls  for  reporters  to  be  divided  into 
teams  covering  six  subject  areas:  government  and 
urban  affairs;  public  safety  and  legal  issues;  health 
and  education;  business  and  the  workplace;  leisure 
and  culture;  home  and  family. 


Business,  features 
and  general 
assignments  staffs 
remix  into  teams: 
government/urban; 
public  safety/legal; 
health/education; 
business/workplace; 
leisure/culture; 
home/family 


“Our  aim  is  to  encourage  communication,  coop¬ 
eration  and  a  singular  goal:  a  consistently  first-rate 
newspaper,”  said  Linda  Wienandt,  who  recently  was 
promoted  from  metro  editor  to  assistant  managing 
editor/days. 

Beene  recalled  that  when  he  announced  the  new 
program  at  a  staff  meeting,  the  entertainment 
reporter  asked  if  he  also  would  be  assigned  to  a 
bank  robbery. 

“I  replied,  ‘Why  not?’  ”  Beene  said,  adding,  “While 
we  want  to  hold  on  to  many  of  the  traditional 
aspects  of  good  reporting,  we  think  we  can  serve 
the  community  better  by  challenging  ourselves  to 
approach  our  jobs  differently.  Many  of  our  beats 
have  been  too  narrowly 
defined,  sometimes  at  the 
expense  of  good  stories  going 
uncovered.” 

Also,  he  noted,  “A  paper  of 
this  size  doesn’t  have  the  lux¬ 
ury  of  a  lot  of  specialty  fields.” 

The  Californian,  a  ftunily- 
owned  paper  in  the  state’s 
central  region,  has  a  daily  cir¬ 
culation  of  74,403;  89,240  for 
its  weekend  edition. 

In  other  staff  changes,  assis¬ 
tant  city  editor  Tom  Maurer 
was  elevated  to  metro  editor. 


“We’re  asking 
our  editors  and 
reporters  to 
broaden  their  view 
of  the  community 
and  chase  good 
stories  regardless 
of  where  they 
come  from” 


Maine  Editor  Quits 

LOUIS  A.  URENECK,  top  editor  at  Portland  New^ 
papers  in  Maine  since  1989,  has  resigned. 

He  announced  the  move  at  a  staff  meeting 
recently.  Portland  Newspapers  publishes  the  Maine 
Sunday  Telegram  and  Portland  Press  Herald. 

Ureneck,  45,  who  came  to  the  papers  in  1974  as  a 
reporter  and  columnist,  said  he  planned  to  travel, 
write  and  eventually  return  to  journalism. 

Top  executives  at  the  Portland-based  media  com¬ 
pany  declined  to  discuss  specifics  surrounding  Ure- 
neck’s  departure  except  to  say  his  separation  had 
been  discussed  for  several  weeks. 

The  company  plans  a  national  search  for  a  replace¬ 
ment,  but  will  not  do  so  until  after  a  successor  is 
found  for  the  company’s  president,  Bruce  Gensmer, 
who  announced  in  August  that  he  plans  to  spend 
more  time  with  his  ftimily. 

Portland  Newspapers  ia  a  division  of  Guy  Gannett 
Communications,  the  PortlancLbased  owner  of  seven 
television  stations  and  four  newspapers.  — AP 
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BY  M.L.  STEIN 


So  Happy 
Together 


BETWEEN  news  and  marketing  depart¬ 
ments  still  exists  at  Phoenix  Newspapers  Inc.,  but 

blurring  as  the  company  changes  its  “culture”  to 
ibost  circulation  and  profits. 

5  The  change,  which  may  shock  traditionalists,  was 
&>ciibcd  by  the  organization’s  consumer  market¬ 
ing. manager,  J.  LytmTown,  who  spoke  at  the  52nd 
General  Assembly  of  the  Inter  American  Press  Asso¬ 
ciation  in  Pasadena  Oct.  5-9. 

“We  have  come  to  realize  that  breaking  news  is 
not  the  best  way  to  grow  our  business,”  she  said.  “If 
we  don’t  do  a  good  job  of  it,  our  readers  are  disap¬ 
pointed.  And  when  we  do  a 
good  job  with  breaking  news, 
we  have  not  significantly 
increased  readers’  satisfaction 
with  our  product.  Hard  news 
is  a  base  line  expectation  that 
readers  perceive  as  a  given.” 

Phoenix  Newspapers  pub¬ 
lishes  the  Arizona  Republic, 
Phoenix  Gazette  and  Arizona 
Business  Gazette. 

Town  said  the  overhaul  of 
corporate  culture  was  based 
on  the  idea  that  the  newspa¬ 
pers  can  be  more  successful  if 
all  departments  work  to¬ 
gether.  By  utilizing  all  of  its 
products  and  resources,  PNI  can  reach  new  targets, 
including  marginal  readers,  for  its  core  newspaper 
products,  she  averred. 

“And  by  bundling  our  advertising  efforts,  we  are 
better  able  to  provide  our  advertisers  with  a  value 
they  can’t  refuse,”  Town  said,  adding  her  belief  that 
the  Phoenix  model  is  the  way  of  the  future  for  all 
newspapers. 

“I  believe  our  industry  overall  is  seeing  the  need 
for  editors  to  also  become  good  marketers,”  she 
stated.  At  PNI,  she  went  on,  publisher  John 
Oppedahl  not  only  encourages  the  process  but  “fre¬ 
quently  insists  that  editors  redefine  marketing’s  role 
in  the  newsroom.” 

“We  strive  to  change  the  deeply  ingrained  culture 
that  historically  has  said  that  newsroom  types  don’t 
recognize  —  let  alone  speak  to  —  advertiser  and 
marketing  types,”  Town  said. 

Despite  the  cultural  shift,  journalistic  standards 
and  ethics  “remain  firmly  in  place,  but  we  now  real¬ 
ize  that  a  bit  of  communication  can  go  a  long  way 
toward  serving  all  our  customers  —  without  com¬ 
promising  those  standards,”  the  speaker  declared. 

“In  practical  terms,  the  dramatic  switch  in  direc¬ 


Culture  change 
at  Phoenix 
Newspapers 
involves  editors 
in  creating  and 
marketing  new 
products 


tion  has  sparked  consideration  of  new  sections,  the 
redesign  of  old  ones  and  rethinking  their  place  and 
timing  in  the  papers,”  according  to  Town. 

She  cited  research  showing  that  Phoenix  readers 
want  something  quite  different  on  Monday  than 
they  want  on  Saturday.  The  Saturday  issue,  she 
observed,  has  become  the  “second  Sunday  paper” 
for  many  newspapers,  despite  predictions  10  years 
ago  that  the  Saturday  newspaper  was  a  dying  prod¬ 
uct. 

New  ideas  are  generated  in  discussions  involving 
new's,  advertising,  marketing,  production  and  adver¬ 
tising  departments. 

The  result  has  been  sections  that  “work  for  every¬ 
one,”  Town  said,  including: 

♦  Healthy  living,  which  grew  out  of  a  marketing 
study  revealing  that  health  and  fitness  scored  high  in 
reader  interest. 

♦  Out  There,  a  weekly  supplement  highlighting 
motorized  transportation  —  cars,  boats,  RVs,  motor¬ 
cycles  and  concomitant  recreational  activities. 

♦  Living  Here,  primarily  for  newcomers,  emerged 
from  planning  that  began  last  November  among  five 
departments. 

♦  ALT,  a  weekly  page  written  by  and  for  teenagers. 

♦  A  database  of  summer  addresses  for  winter  visi¬ 
tors  for  a  special  mailing  that  includes  information 
on  what  happened  in  Phoenix  since  they  left,  new 
activities,  attractions  and  a  special  subscription  offer. 
“It  has  the  highest  return  rate  of  any  mailer  we  do,” 
Town  said. 

At  the  same  time,  PNI  has 
used  its  audiotex  system  to 
enhance  stories  or  create  pro¬ 
motions  “that  would  be 
impossible  to  do  in  the 
paper,”  Town  said. 

Special  products  also  have 
fit  into  PNI’s  goal  of  integrat¬ 
ing  marketing  with  the  news¬ 
room,  Town  said.  The  com¬ 
pany  has  launched  a  real 
estate  shopper  and  a  dining 
guide,  and  marketing  also 
*  works  with  the  newsroom  on 
posters  and  reprints. 

In  another  example,  pan¬ 
elists  from  the  news  depart¬ 
ment  take  part  in  two  press 
relations  seminars  the  papers 
host  for  nonprofit  groups. 

The  newsroom,Town  con- 
(See  Together  on  page  42) 


“We  have  come  to  realize  that 
breaking  news  is  not  the  best 
way  to  grow  our  business.’ 

—  J.  Lynn  Town,  Phoenix 
Newspapers  consumer 
marketing  manager 
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Glaxo  Establishes 
Professorship 

Glaxo  welcome  INC.  has  con¬ 
tributed  $33,000  to  the  School  of 
Journalism  and  Mass  Communication  at 
the  University  of  North  Carolina  at 
Chapel  Hill  to  establish  a  professorship 
and  program  in  medical  journalism.  A 
matching  $167,000  from  the  UNC  sys¬ 
tem  creates  a  half-million  endowment. 

The  professor  will  be  selected  in  a 
national  search  and  should  be  appointed 
by  fall  1997.  In  addition  to  teaching  class¬ 
es  for  joumalism/mass  communication 
students,  the  professor  will  hold  contin¬ 
uing  education  conferences  for  working 
professionals  and  coordinate  speakers  in 
medicine  and  health  who  will  visit  the 
school. 

UNC  J-School 
Gets  Grant 

SUE  MIUJIOLLAND,  WHOSE  family 
has  owned  the  Hickory  (N  C.)  Daily 
Record  for  almost  70  years,  has  given 
$30,000  to  the  School  of  Journalism  and 
Mass  Communication  at  the  University  of 
North  Carolina  at  Chajjel  Hill. 

The  L.C.  and  Mildred  Gifford  Career 
Services  Center  will  honor  MillhoUand’s 
parents.  L.C.  Gifford  bought  the  Hickory 
newspaper  in  1929.  In  1953,  he  was 
elected  to  the  School  of  Journalism  and 
Mass  Communication  Foundation  board 
and  served  until  his  death  in  1969.  His 
wife  took  his  sjxjt  on  the  board  for  the 
next  seven  years.  MillhoUand  was  a  board 
member  from  1982  to  1988  and  again  in 
1994.  Her  husband,  Ken,  was  a  member 
from  1977  to  1982  and  from  1988  to 
1994. 

Boston  Globe 
Assists  With 
Scholarships 

SOME  14  GRADUATES  of  Boston’s 
public  high  schools  have  been  select¬ 
ed  as  1996  honorees  in  the  John  I.Taylor 
and  William  Davis  Taylor  Outstanding 
Scholarships  Program,  a  program  at  the 
University  of  Massachusetts/Boston, 
sponsored  by  the  Boston  Globe 
Foundation. 

The  Globe  and  UMass/Boston  are  cel¬ 
ebrating  their  10th  year  of  cooperation 


in  this  higlier-education  program  for 
urban  youth.  Since  the  program  began  in 
1986,  some  47  Taylor  Scholars  have  grad¬ 
uated  from  UMass/Boston,  and  another 
52  are  now  working  toward  their 
degrees.  In  the  10  years  of  the  program, 
the  Globe  has  allotted  $1.3  million  for 
the  education  of  the  Taylor  Scholars. 

MU  J-School 
Profs  Honored 

TWO  FOUNDERS  OF  the  Freedom  of 
Information  Center  at  the  University 
of  Missouri  School  of  Journalism  last 
week  were  inducted  into  the  the  nation¬ 
al  Hall  of  Fame,  honoring  those  who 
have  led  the  fight  for  access  to  govern¬ 
ment  information. 

Earl  English,  former  dean  of  the  MU 
School  of  Journalism,  and  Paul  Fisher,  a 
professor  emeritus  of  the  school,  were 
among  the  first  round  of  inductees  into 
the  Freedom  of  Information  Act  Hall  of 
Fame. 

The  annoimcement  was  made  at  a 
conference  celebrating  the  30th  anniver¬ 
sary  of  the  passage  of  the  Freedom  of 
Information  Act,  held  at  the  Freedom 
Forum  in  Arlington,  Va. 

English  and  Fisher  were  cited  for  their 
strong  leadership  in  developing  and 
defending  federal  legislation  ensuring 
the  right  of  the  American  public  to 
know  about  the  actions  of  its  govern¬ 
ment. 

UGA  J-School 
Student  Seminar 

The  university  of  Georgia  Grady 
College  of  Journalism  and  Mass 
Communication  will  hold  annual  train¬ 
ing  seminars  in  management  skills  for 
student  editors  of  college  and  university 
newspapers. 

'Fhe  seminars,  sponsored  by  the  col¬ 
lege’s  Cox  Institute  for  Newspaper 
Management  Studies,  provide  manage¬ 
ment  training  to  newly  named  college 
newspaper  editors  before  they  assume 
their  leadership  positions  in  the  fall.  The 
seminars  cover  practical  management 
training  students  need  in  campus  jour¬ 
nalism  but  often  don’t  encounter  until 
after  graduation,  including  financial  plan¬ 
ning  and  budgeting,  maiket  research, 
personnel  training  and  motivation,  news¬ 
paper  legal  issues  and  newsroom  strate¬ 
gy- 


NNA  Offers 
Cyber  J-School 

Undergraduate  and  graduate 

journalism  courses  from  the 
University  of  Memphis  will  be  available 
over  the  Internet  to  editorial  and  advertis¬ 
ing  employees  of  National  Newspaper 
Association  member  newspapers. 

Under  the  arrangement,  which  begins 
in  January,  students  will  participate  in  real¬ 
time,  online  classes  using  the  audio  and 
visual  capabilities  of  the  Internet. 

“The  NNA  course  offerings  constitute 
an  extension  of  an  online  master’s  degree 
program  offered  by  the  university  for 
almost  two  years,”  said  Dan  L.  Lattimore, 
journalism  department  chairman. 

“Our  partnership  with  NNA  will  enable 
us  to  reach  many  practicing  professionals 
whose  professional  and  personal  obliga¬ 
tions  otherwise  would  prevent  their  par¬ 
ticipating  in  college  or  university  courses,” 
he  added. 

Students  will  receive  academic  credits 
from  Memphis,  which  is  fully  accredited 
by  the  Accrediting  Council  on  Journalism 
and  Mass  Communications. 

Ghiglione 
Chosen  For 
Prof  Job 

Loren  ghiguone,  president  of 

Worcester  County  Newspapers  in 
Massachusetts,  was  chosen  by  Emory 
University  as  the  first  James  M.  Cox  pro¬ 
fessor  of  journalism. 

The  chair,  established  with  a  $1.35  mil¬ 
lion  donation  from  the  James  M.  Cox 
Foundation,  is  Emory’s  first  endowed  pro¬ 
fessorship  for  teaching  journalism  to 
undergraduates. 

Ghiglione,  who  was  editor  of  the  News 
in  Southbridge,  Mass.,  from  1969  to  1995, 
has  also  served  more  than  20  years  as  a 
guest  lecturer  and  editor-in-residence  at 
several  universities  and  press  institutes. 

“I  hope  this  program  is  going  to  be 
something  different,”  Ghiglione  said  of 
Emory’s  curriculum,  w^hich  focuses  on 
reporting  and  writing,  as  opposed  to  jour¬ 
nalism  programs  that  include  advertising, 
public  relations  and  mass  communica¬ 
tions. 

The  chair  is  named  in  honor  of  the  late 
chairman  of  Cox  Enterprises  Inc.,  whose 
flagship  is  the  Atlanta  Journal  and 
Constitution.  — AP 
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For  232  YEARS, 

THE  Hartford  Courant 

HAS  BEEN  GETTING  THE  NEWS  OUT. 

This  year,  we  did  the  same  thing 

FOR  THE  VOTE. 

Since  the  The  Courant  was  first  published  in  1764,  we’ve  encouraged  our  readers  to  be  active 
citizens.  This  year  we  went  a  step  further.  On  three  days  this  fall,  we  placed  Connecticut’s 
official  mail-in  voter  registration  form  in  every  edition  of  The  Courant.  We  thought  this  would 
make  it  convenient  for  our  readers  to  register  to  vote.  It  did.  Preliminary  figures  from  the 
Secretary  of  the  State’s  Office  indicate  that  more  than  1 0,000  people  registered  with  the  form 
we  provided.  They  are  calling  this  one  of  the  largest  voter  registration  projects  in  Connecticut’s 
history.  As  the  state’s  largest  daily  newspaper,  we’re  proud  to  support  the  democratic  process. 

Since  1764 


^  A  Times  Mirror  Company 


ADVERTISING/PROMOTION 


BY  LAURA  REINA 


Cashing  In 
On  World  Series 


s 


Netv  York, 
Atlanta  papers 
score  ad  pay 
dirt  with  special 
sections  geared 
to  Fall  Classic 


OMEBODY  HAD  TO  win  the  Worid  Series, 
but  aside  from  the  Yankee  victory,  both 
New  York  and  Atlanta  papers  hit  revenue 
home  runs. 

The  New  York  Daily  News,  New  York 
Post,  Newsday  on  Ixjng  Island,  and  the  Atlanta 
Journal  and  Constitution  took  advantage  of  their 
home  teams’  good  fortunes  in  making  it  to  the  Series 
by  publishing  revenue-producing  special  sections. 

The  Post  ran  a  big  special  section  when  the 
Yankees  made  it  to  the  series  —  an  80-pager  that 
was  distributed  full-run  on  Saturday,  Oct.  19,  after 

_  the  Yankees  won  the 

American  League  Pennant 
and  also  at  Yankee  Stadium 
the  following  day. 

“It  was  a  big  plus  for  us,” 
remarked  John  Ancona,  vice 
president  of  advertising  at  the 
Post.  Ancona  said  it  wasn’t 
difficult  to  attract  advertisers. 
His  staff  sold  space  for  the  sec¬ 
tion  the  previous  Friday,  Mon¬ 
day,  andlXiesday,  and  it  was  ready  on  Friday,  Oct.  18. 
Advertisers  wanted  to  be  included  because  the 
Yankees  hadn’t  been  in  the  Worid  Series  since  1981, 
and  they  knew  the  section  would  be  widely  read. 

The  Post's  section  attract¬ 
ed  all  types  of  advertisers  — 
national  and  local,  frequent 
and  not-so-frequent. 

Some  advertisers  quickly 
assembled  ads  specific  to 
the  Yankees.  But  those  who 
couldn’t  weren’t  stopped. 

They  ran  what  was  available 
because  they  were  eager  to 
be  in  the  section,  explained 
Ancona. 

And  when  the  Yankees 
won  the  series,  the  Post 
scored  again  with  a  40-page 
section,  20  to  25  pages  of  it 
advertising.This  section  was 
harder  to  put  out,  explained 
Ancona.  Reps  started  selling 
it  on  Friday,  Oct.  25,  for  pub¬ 
lication  Tuesday,  Oct.  29. 

It  wasn’t  difficult  secur¬ 
ing  advertisers,Ancona  said, 
it  was  difficult  securing  ad 
copy. 


The  Daily  News  also  ran  a  special  section  on 
Saturday,  Oct.  19.  It  ran  24  pages,  with  seven  pages 
of  advertising,  specific  to  that  section. 

Les  Goodstein,  executive  vice  president  and 
associate  publisher  of  the  Daily  News,  said  the  pa¬ 
per  was  able  to  put  the  section  together  quickly  by 
informing  advertisers  in  advance  about  its  possibili¬ 
ty  —  when  and  if  the  Yankees  won  the  pennant. 

“It  was  a  nice  boost,”  said  Goodstein,  in  refer¬ 
ence  to  the  paper’s  added  revenue. 

The  section  was  distributed,  full-run,  and  the 
paper  also  distributed  another  section  that  day  that 
didn’t  include  any  advertising.  Also,  in  conjunction 
with  retailer  EC.  Richards,  the  paper  distributed, 
free  of  charge,  40,000  “strike-out”  handkerchiefs. 

“We’re  a  single-copy  paper,  and  the  Yankees 
being  in  the  World  Series  really  drives  circulation. 
Selective  advertisers  [took]  advantage  of  that  dur¬ 
ing  this  period,”  said  Goodstein. 

The  Daily  News  also  ran  a  52-page  congratulato¬ 
ry  section  Monday,  Oct.  28,  including  national  and 
retail  advertisers. 


Goodstein  said 
the  paper  “rolled 
the  dice”  on  this 
section  the 
Thursday  before 


COP  SHOT  DEAD  IN  BBOOKLYN 


The  Daily  News  (left)  reported  the 
triumphant  and  tumultuous  Yankee  ticker 
tape  parade  down  Broadway.  The  24-page 
special  wraparound  section  Oct.  30  was 
representative  of  how  area  papers 
celebrated  the  World  Series  champions. 
The  New  York  Post's  80-page  souvenir 
edition  (above)  offered  a  preview  as  the 
series  kicked  off  Oct.  18. 
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ADVERTISING/PROMOTION 


BY  LAURA  REINA 

Envelopes  Offer 
Revenue  Opportunity 


the  Worid  Series,  when  it  realized  the 
Yankees  had  the  potential  to  win.  The 
next  day,  the  paper  contacted  advertis¬ 
ers,  and  explained  its  plans  to  run  a 
Worid  Series  special  section  —  even 
though  no  one  knew  if  the  section 
would  run  Monday  (if  the  series  was 
won  on  Saturday),  orTXiesday,  (if  it  was 
won  on  Monday),  ar  at  all.  But  advertis¬ 
ers  bought  into  it.  “It’s  been  one  of  the 
biggest  things  to  hit  the  city  in  a  long 
time,”  Goodstein  commented. 

Also,  for  the  final  Worid  Series  game, 
the  Daily  News  printed  up  150  newspa¬ 
pers  with  the  next  day’s  cover  proclaim¬ 
ing  “Top  of  the  World”  and  congratulat¬ 
ing  the  Yankees  on  their  victory.  The 
Daily  News  distributed  these  papers 
after  the  game  at  the  stadium. 

Also,  on  Wednesday,  Oct.  30,  the  Daily 
News  was  “wrapped”  with  a  24-page 
Yankee  Worid  Series  pictorial,  featuring 
photos  from  the  games. 

Goodstein  remarked  that  the  Worid 
Series  win  provided  a  boost,  for  both 
advertising  and  circulation. 

Newsday,  based  in  MehdUe,  N.Y.,  in 
the  Long  Island  suburbs,  also  got  into 
the  game.  Before  the  last  game  ended, 
the  newspaper  transported  20,0(X) 
copies  of  a  special  Yankees  World  Series 
commemorative  edition  to  Yankee 
Stadium  to  sell  to  fans  that  evening. 

“This  was  the  first  time  we  tried 
something  like  this,”  said  Randy  Charles, 
vice  president  of  marketing.  “The  paper 
was  put  on  the  presses  around  8  p.m., 
and  2,000  copies  of  the  special  edition 
were  on  the  truck  by  9  p.m.” 

The  papers  were  delivered  while  the 
game  was  still  in  progress. 

The  special  eig^t-page  section 
appeared  as  a  wrap  around  the  main 
section  of  the  Sunday  paper.  The  special 
edition  of  Newsday  sold  for  $1  at  the 
ballpark  and  recapped  the  first  five 
games  of  the  series  and  other  stories. 

At  the  Atlanta  Journal  and 
Constitution,  five-and-a-half  pages  of 
new  business  ran  on  the  Friday  after  the 
Braves  won  the  division  championship, 
said  Mike  Perricone,  vice  president  of 
advertising.  He  said  his  staff  sold  adver¬ 
tisers  clench  advertising  space  (congrat¬ 
ulating  and/or  sellmg  Braves  merchan¬ 
dise),  or  space  in  the  daily  sports  section. 

On  Saturday,  the  paper  ran  a  12-page 
World  Series  preview  section,  which  in¬ 
cluded  four  pages  of  new  business.Also, 
for  the  division  playoffe  and  the  World 
Series,  the  paper  ran  three  to  four  classi¬ 
fied  columns  a  day  for  tickets,  he  said. 


Newspapers  have  an  opportu¬ 
nity  to  earn  extra  revenue  with  a 
strategy  used  by  credit  cards  and 
banks  —  billing  remittance  envelopes. 

Media  Syndication  Global  Inc.,  a  New 
York  City-based  direct  marketing  firm 
that  specializes  in  ads  on  remittance 
envelopes  and  billing  insert  advertising, 
is  now  targeting  newspapers  as  customers 
for  its  remittance  envelope  program. 

Jim  Smyth,  Media  Syndication  national 
sales  manager,  said  the  company,  along 
with  El  Segundo,  Calif.-based  Mathews 
Marketing  Group,  wants  to  help  news¬ 
papers  create  new  revenue  streams  by 
using  remittance  envelopes. 

Media  Syndication  prints  over  200 
million  of  the  envelopes,  replete  with 
ads,  a  year.  Credit  card  companies, 
banks,  and  oil  companies  send  them 
along  with  biUs  to  their  customers,  who 
mail  checks  back  in  the  envelopes. 

In  general,  the  envelopes  meet  the 
specifications  of  a  company’s  billing 
envelopes.The  advertising  appears  on 
the  back.  Companies  mailing  them  don’t 
pay  a  dime  for  the  envelopes  yet  stand 
to  make  a  significant  sum  from  little 
effort,  Smyth  said.  “The  sales  generated 
from  the  envelope  advertisement  will 
cover  the  printing  cost  of  the  envelope, 
and  will  also  allow  the  newspaper  to 
retain  a  percent  of  the  sales,  in  addition 
to  getting  the  free  printing,”  he  said. 

Newspapers  pay  nothing,  but  do  have 
to  supply  a  person  to  collect  the  orders 
sent  in  from  the  envelopes  and  to  remit 
them  to  Media  Syndication. 

Newspapers  get  to  choose  from  a 
variety  of  10  to  15  “successfully  proven 
products”  to  advertise  on  the  envelopes, 
Smyth  explained. 

What  do  newspapers  get?  After  pay¬ 
ing  for  envelopes,  printing  and  shipping, 
and  for  the  creative  work  and  the  actual 
product.  Media  Syndication  hands  over  a 
slice  of  the  pie.The  percentage  depends 
on  the  product  they  are  willing  to 
advertise  and  ranges  from  10%  to  20% 
of  the  net  sales  of  the  product,  indudittg 
the  printing,  said  Smyth.  He  suggested 
newspapers  could  use  the  envelopes  for 
subscription  and  renewal  notices. 

“We  can  help  [newspapers]  deflect 


the  cost  they  are  incurring  by  reaching 
subscribers  for  their  renewal,”  he  said.  “I 
know  these  ate  tough  times,  and  I 
thought  it  would  be  well-received.” 

Media  Syndication  started  selling  the 
idea  to  newspapers  last  June,  and  the 
Copley  Los  Angeles  Group  is  testing  it. 

Smyth  feels  the  biggest  drawback  is 
that  newspapers  may  see  the  remittance 
envelopes  as  a  deflection  of  sales,  Smyth 
said,  but  customers  can’t  respond  to  offers 
unless  they  renew  their  subscriptions, 
and  it  is  clearly  stated  that  the  newspa¬ 
per  is  not  affiliated  with  any  offer. 

“We  feel  that  it’s  a  great  way  to  do 
business.  It  doesn’t  cost  anything,  it’s 
very  little  hassle,  it  eliminates  expense, 
and  it  makes  a  little  money,  too,”  added 
Smyth. 


Knight  International  Press] 
Fellowship  Program 


The  Knight  Interna¬ 
tional  Press  Fellow¬ 
ship  Program  is  open  for 
applications  from  U.S.  news 
media  professionals  to  as¬ 
sist  the  developing  inde¬ 
pendent  press  worldwide. 

Individuals  with  expertise 
in  a  broad  range  of  press 
disciplines  are  encoura^  to 
apply. 

Fellowships  last  up  to  nine 
months  and  include  trans¬ 
portation,  living  expenses 
and  a  modest  honorarium. 

The  fellowships  are  spon¬ 
sored  by  the  John  S.  and 
James  L.  Knight  Founda¬ 
tion  and  administered  by 
the  International  Center  for 
Journalists. 

Next  Application  Deadline: 
January  15, 1997 


For  informaHon  please  write  or  fax  the: 

International  Center  for  Journalists 
.1 61 6  H  Street.  NW  •  Third  Floor 
■  Washington.  D.C.  20006-4999 
Fax:(202)737-0530 
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Journal  Communications 
OKs  anti-takeover  plan 

JOURNAL  COMMUNICATIONS  INC.,  the  media  company 
that  publishes  the  Milwaukee  Journal  Sentinel,  strength¬ 
ened  its  defenses  against  unin\’ited  corporate  suitors  with 
approval  of  a  plan  to  gradually  increase  the  value  of  its 
employee-ownership  units. 

Journal  Communications  said  Oct.  30  that  employee  share¬ 
holders  overwhelmingly  approved  management’s  plan  to  grad¬ 
ually  increase  the  value  of  employee-ownership  units. 

Chairman  and  chief  executive  officer  Robert  A.  Kahlor  said 
the  proposal  was  approved  by  96.5%  of  the  units  held  by 
active  employees. 

“The  overwhelming  vote  in  favor  of  the  proposal  is  a  clear 
endorsement  of  employee-ownership  and  our  continued  inde¬ 
pendence,”  Kahlor  said. 

Journal  Communications  is  involved  in  a  tug  of  war  with  an 
unidentified  would-be  buyer  for  the  support  of  the  company’s 
employee-owners. 

Christopher  Shaw,  the  New  York  City-based  media  broker, 
says  he  represents  a  client  willing  to  pay  as  much  as  $1  billion 
for  Journal  Communications,  a  6,00(Lemployee  company  with 
publishing,  broadcasting,  telecommunications,  printing, 
database  marketing  and  software  services  operations  in  17 
states  and  Europe. 

The  offer  amounts  to  about  $72  a  share,  or  about  double 
the  price  set  by  Journal  Communications  for  the  first  week  of 
September. 

The  new  plan  will  change  the  formula  so  as  to  increase  the 
value  by  about  50^/0  over  the  next  five  years. 

Under  the  employee-ownership  plan  created  in  1937, 
employees  buy  shares  as  they  become  available  at  a  price 
established  by  a  formula  based  on  the  company’s  book  value 
and  earnings. 

Over  the  years,  the  stock  ownership  plan  has  made  many 
employees  wealthy. 

But  the  stock  does  not  trade  on  an  open  market,  and 
employees  who  want  to  sell  must  offer  their  stock  first  to  a 
company  stock  trust  at  the  unit  price  determined  by  the 
plan’s  formula. 

Under  the  new  plan,  a  1 .5  multiplier  would  be  introduced 
into  the  formula. 

Over  five  years,  that  multiplier  alone  would  boost  the  price 
of  the  stock  from  about  $36  now  to  about  $54.The  stock 
could  increase  more,  of  course,  based  on  book  value  and  earn¬ 
ings. 

Journal  Communications  said  a  total  of  6.3  million  of  the 
6.4  million  units  held  by  active  employees  were  returned  in 
the  proxy  vote. 

Of  those  voted,  the  company  said,  6.2  million  units  support¬ 
ed  the  management  plan. 

Neariy  2,000  employees  participated  in  the  vote,  the  com¬ 
pany  said. 

Having  won  approval  by  more  than  the  required  two-thirds 
of  shareholders,  the  measure  goes  into  effect  starting  Jan.  1, 
1997. 

In  September,  stock  trustees  and  the  heirs  of  plan  founder 
Harry  J.  Grant,  who  together  hold  10%  of  the  company, 
approved  the  plan. 


1  STOCK  TABLES  I 

Editor  &  Publisher 

U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK 

11/S/96 

1Q/3Q/96 

11/6/95 

A.H.  Belo  Corp.  (NY) 

38.50 

38.375 

35.625 

American  Media  Inc.  (NY) 

5.125 

5.25 

4.875 

Central  Newspapers  Inc.  (NY) 

40.375 

40.625 

31.125 

Dow  Jones  &  Co.  Inc.  (NY) 

32.125 

34.00 

36.125 

Gannett  Co.  Inc.  (NY) 

76.625 

74.25 

55.25 

Gray  Comm.  Sys.  (NY) 

19.25 

20.25 

19.25 

Harte-Hanks  Comm.  (NY)* 

24.875 

27.625 

20.833 

Hollinger  International  (NY) 

12.25 

12.75 

11.50 

Knight-Ridder  Inc.  (NY)# 

38.25 

36.625 

29.937 

Lee  Enterprises  Inc.  (NY)** 

22.125 

22.75 

19.9375 

McClatchy  Newspapers  Inc.  (NY) 

27.625 

27.75 

20.00 

Media  General  Inc.  (AM) 

30.00 

29.875 

30.875 

New  York  Times  Co.  (AM) 

36.125 

36.375 

29.625 

Providence  Journal  (NY)## 

31.75 

31.75 

N/A 

Pulitzer  Publishing  Co.  (NY)*** 

49.375 

62.125 

33.843 

E.W.  Scripps  Co.  (NY) 

48.125 

47.125 

38.625 

Times  Mirror  Co.  (NY) 

47.00 

46.50 

28.50 

Tribune  Co,  (NY) 

83.25 

82.125 

63.375 

Washington  Post  Co.  (NY) 

335.00 

328.25 

292.25 

#  Adjusted  for  3  for  2  stock  split  as  of  12/95 
**  Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

***  Adjusted  for  4  for  3  stock  split  as  of  1 1/1/96 

#  Adjusted  for  2  for  1  stock  split  as  of  7/31/96 

#  Initial  Public  Offering  6/24/96 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK 

11/S/96 

10/30/96 

11/6/96 

Hollinger  Inc.  (a) 

13.55 

13.85 

10.50 

News  Corp.  Ltd.  (c) 

22.00 

22.375 

19.625 

Pearson  Ltd.  (b) 

7.25 

7.57 

6.27 

Quebecor  Inc.  Class  A  (a) 

23.35 

22,95 

20.50 

Reuters  Holdings,  ADR  (c) 

71.875 

74.875 

54.375 

Southam  Inc.  (a) 

18.75 

18.65 

13.75 

Thomson  Corp.  (a) 

26.50 

26.20 

18.625 

Toronto  Sun  Publishing  Corp.  (a) 

15.95 

15.95 

11.50 

Torstar  Corp.  (a) 

30.50 

29.25 

22.375 

fa)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 
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Four  reasons  why 


the  quarterly  about 
healthy  living, 
is  going  monthly  in  1997 
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Fill  out  the  card  below. 
Mail  it,  fax  it 
or  just  call 

Deb  Dreyfuss-Tuchman 
at  800-217-8679. . 


health  file 

730  N.  Franklin  St. 
Suite  706 
Chicago  IL  60610 


Satisfy  your  healthy  curiosity. 


health(Q| 


Yes,  healthfile 
sounds  great. 
Please  send  me 
more  information. 


Name; _ 

Newspaper: 
Title:  _ 


_Phone;{ 
Jax:  ( 
J-mafl: 


Address; 


Phone:  800-217-8679 
Fax:  312-573-3810 


City: 


.State: 


.Zip  Code; 
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THOMSON  TARGET  MEDIA 

730  N.  FRANKLIN  STREET,  SUITE  706 

CHICAGO,  IL  60610-9895 


i- : ; 


Join  the 
healthfile 
family  today 


In  1996  more  than  70  newspapers  coast  to  coast  found 
success  with  healthfile.  They  all  have  reported  a  healthy 
response  from  readers,  advertisers  and  their  advertising 
sales  staffs. 


Thomson  Target  Media  can  help  make  healthfile  work  for  you. 

We'H  help  you  set  it  up  and  sell  it.  Show  you  how  you  can . 
add  local  editorial  features  to  tailor  this  paginated  package 
to  your  market.  Provide  monthly  marketing/sales  tools  for 
your  sales  staff.  We'll  put  all  the  pieces  together  for  your  success. 


Then  we'll  deliver  12  monthly  issues  of  MM/e  that  you'll 
publish  proudly  and  profitably. 


BUSINESS  REPLY  MAIL 

FIRST  CLASS  MAIL  PERMIT  NO.  MT  3926  CHICAGO,  IL 


NO  POSTAGE 
NECESSARY 
IF  MAILED  IN  THE 
UNITED  STATES 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 
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Kill  story' 

liy  Jcn)mf  Doolittlcr 
Pocket  Books.  123B  Avenue  ot  the. 
Americas,  New  York,  NY  10020. 
295  pages,  $22. 


IN  THIS  SIXTH  novel  in  the  Tom 
Bethany  mystery  series,  private 
investigator  Bethany  is  called  on  to 
investigate  the  mysterious  “suicide”  of 
the  former  owner  of  the  Cambridge 
Daily  Banner,  Linda  Cushing.The 
buyer  of  the  paper,  a  publisher  heavy, 
Thurman  Boucher,  through  flattery’  and 
promises  to  continue  the  paper  as  it 
was,  including  keeping  the  staff,  pro¬ 
ceeds  to  break  all  of  his  promises  after 
the  sale.  He  deletes  the  top  manage¬ 
ment  of  the  paper,  including  Cushing’s 
true  love,  Jonathan  Paul,  the  managing 
editor. 

The  dismissed  Paul  starts  his  own 
neighborhood  shopper,  which  com¬ 
petes  for  advertising  with  the  evil 
Boucher. 

Cushing’s  daughter  and  FeUcia,  the 
estate’s  executor,  a  lifelong  friend  of  the 
deceased,  want  to  see  the  Banner  sold 
back  to  the  Cushing  family.  Bethany  is 
retained  to  try  to  trick  the  mogul-like 
Boucher  into  selling,  and  thus  to  reem¬ 
ploying  the  original  staff 

Bethany,  whose  real  identity  is 
unknown  to  Boucher,  gets  Boucher’s 
attention  by  decking  Boucher’s  body¬ 
guard,  and  is  hired  in  his  place. 

Thus  begins  a  long  sting  operation 


the  book.  Bethany  acquires  more  and 
more  power  as  he  takes  over  one  key 
job  after  another  in  the  newspaper.  He 
even  installs  secret  video  cameras  to 
spy  on  the  employees  and  catches 
them  at  various  infractions.  Threatening 
key  staffers  with  disclosues,  Bethany 
assumes  power  over  them. 

He  conducts  an  ongoing  series  of 
hanussments  of  Boucher,  from 
sabatoging  the  presses  to  painting  graffi- 
tion  walls,  all  to  encourage  him  to  sell. 

Bethany  manages  to  lay  the  blame  on 
the  staff  making  Boucher  think  he  has 
a  revolt  on  his  hands. 

Does  Bethany  force  the  demon  pub- 
Usher,  nicknamed  The  Cobra,  to  seU? 

Will  Bethany  prove  that  Linda  Cushing, 
the  former  publisher,  did  not  commit 
suicide? 

What  is  a  clever,  if  not  preposterous 
premise,  becomes  rather  thin  gruel  as  it 
is  spread  too  far. 

The  reader  waits  for  a  punch  to  be 
delivered  at  the  end  of  the  story,  but 
gets  more  puff  than  punch. 

As  in  most  recent  novels  about  news¬ 
papers,  the  reigning  publisher  is  a  sub¬ 
human  character.  In  one  novel  last  year, 
the  publisher  turns  out  to  be  the  killer. 
Is  Boucher  the  killer  here  also? 

DooUttle  keeps  the  reader  guessing 
until  the  end. 

Using  unrelieved  dialogue  for  pages 
at  a  stretch,  as  PD.  James  does  in  her 
mystery  novels,  gets  a  bit  irritating  as 
the  reader  tries,  at  times,  to  unravel  just 
who  is  speaking. 

Author  Doolittle  is  a  former  speech- 
writer  for  President  Jimmy  Carter  and 
chief  of  public  affairs  for  the  Federal 
Aviation  Administration. 


'  Slick  Spins  and 
'  Fractured  Facts: 

Hotv  Cnltnral  Myths 
Distort  the  Sews 
Caryl  Rivers.  ' 

C.olumbia  liniversity  Press,  S62  W 
1 1 3th  St.,  New  York,  NY  10025. 
250  pages,  $24.95, 


Caryl  rivers  seems  to  make  the 
case  that  media  are  medicine 
doctors  in  the  most  primitive  of 
global  tribes,  humankind,  without  actual¬ 
ly  using  the  analogy. 


Media  perform  all  of  the  sacred  tribal 
rites  and  are  the  custodian  of  the  myths 
that  beget  the  rites. 

Further,  in  her  scathing  critique  of 
modem  media,  the  myths  are  false. 

Media  aspire  to  be  vehicles  of  infor¬ 
mation  and  understanding,  but  are,  in 
her  view,  often  disfunctional,  or  worse, 
a  disservice. 

Living  up  to  the  promise  of  the 
book’s  subtitle.  Rivers  does  catalog  the 
sins  of  the  media  concerning  minorities 
and  the  dispossessed,  including  timely 
recitations  of  examples  in  headlines  and 
articles  of  how  the  media  display  con¬ 
tempt  for  the  poor  and  for  welfare 
recipients. 

^at  is  missing  in  the  book  is  an 
appreciation  of  more  of  the  good  that 
media  have  done. 

Also  missing,  after  she  has  identified 
myths  that  ride  high  on  the  tide  of  a 
white,  upper-middle<lass  media  work 
force,  is  a  look  at  the  why  of  the  cultur¬ 
al  myths,  an  in-depth  probing.  Yet  she 
does  make  a  strong  case  as  to  how  bad 
the  media  are  by  presenting  familiar 
examples,  from  Willie  Horton  as  a  nega¬ 
tive  black  stereotype  in  a  political  ad  to 
media  apparently  accepting  stories  of 
Charles  Stuart  of  Boston  and  Susan 
Smith  of  rural  South  Carolina,  both  mur¬ 
derers  initially  blaming  blacks,  and 
exhibiting  sexism  in  the  Clarence 
Thomas  Supreme  Court  confirmation 
hearing. 

Tlie  reader  can  say  “Amen”  to  these 
sermons,  as  to  when  the  author,  using 
the  ecclesiastical  “we,”  pontificates.  We 
(See  Book  Revieu  s  on  page  42) 
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NEWS  TECH 


Chronicle  and 
Examiner 
consider  a 
narhnver  pa^e 
■  format 


BY  MARK  FITZGERALD 


■  scribers  who  get  both  a  San 

Francisco  paper  and  the  already- 
narrower  San  Mateo  Times  reacted 
well  to  a  prototype  of  the 
Examiner  as  it  would  look  if 
printed  on  a  50-inch  web. 

“By  and  large,  readers  did  not 
notice  the  difference,"  Dennan 
said.  “The  comments  were  made 
that  it  was  easier  to  read  during  commutes  .... 
They  liked  the  environmental  aspects.” 

There  were  minor  complaints  about  the  more 
cramped  classified  ads  and  sports  agate,  but  no 
complaints  at  aU  about  distorted  images,  he  added. 

“I  think  the  biggest  resistance  we’re  getting  is 
fix>m  the  newsroom,  where  they  feel  they  don’t 
want  to  put  out  a  less-than-jjerfect  product,” 
Dennan  said. 

If  the  San  Francisco  papers  do  go  to  50  inches, 
Dennan  said,  they  will  follow  the  procedure  many 
other  newspapers  have  taken. 

“We’ll  paste  up  full-size  and  reduce  the  image 
through  focsimile  equipment  to  our  three  satellite 
printing  plants,”  he  said. 

Dennan  said  the  agency  “still  has  a  lot  of  work  to 
do  with  the  newsroom,”  but  the  production  chief 
himself  seems  a  fen  of  narrow  web  width. 

“I  don’t  think  it  takes  anything  away  from  the 
newspaper  at  all,”  he  said.  “It  makes  it  easier  to  han¬ 
dle  and  transport  around.” 


SAN  FRANCISCO’S  TWO  ■■■IH 

daily  newspapers  are  seri- 
ously  considering  reduc- 
ing  their  web  widths,  the 
production  chief  of  their 
joint  operating  agency  says. 

No  final  decision  has  yet  been 
made  on  whether  to  reduce  the 
web  width  to  50  inches  at  the 
morning  San  Francisco  Chronicle  and  evening 
Examiner.  But  the  San  Francisco  Newspaper 
Agency,  which  handles  noneditorial  functions  for 
both  papers,  has  worked  up  numbers  on 
newsprint  savings  and  equipment  retrofit  costs,  has 
run  the  idea  past  focus  groups  of  readers,  and  has 
produced  a  prototype. 

Competing  papiers  in  the  San  Francisco  Bay  Area 
and  elsewhere  in 
Northern  California 
already  have  gone  to 
narrower  web 
widths,  including  the 
Oakland  Tribune 
and  nearly  all  its  sis¬ 
ter  papers  in  the 
Alameda  Newspaper 
Group,  plus  the  San 
Mateo  Times. 

John  Dennan,  vice 
president  of  produc¬ 
tion  for  the  San 
Francisco  Newspaper 
Agency,  told  a  session 
at  the  first  annual 
America  West  region¬ 
al  operations  and 
technical  conference 
that  the  JOA  calcu¬ 
lates  web  reduction 
will  produce  a  net 
financial  gain  virtual¬ 
ly  immediately. 

Annual  newsprint 
savings  should  run 
$4  million  to  $5  mil¬ 
lion  depending  on 
prices,  while  the  cost 
of  retrofitting  equip¬ 
ment  was  pegged  at 
$1.5  million. 

Dennan  said  a 
focus  group  of  sub- 


Gref,  bewilderment  CH  Nnhed 
Gualmiaia 


Newsprint  Numbers 


U  S.  DAILY  NEWSPAPERS  consumed  696,000 
metric  tons  of  newsprint  in  August,  0.4%  more 
than  a  year  earlier,  according  to  the  Newspaper 
Association  of  America. 

Consumption  has  risen  steadily  through  the  year, 
eventually  catching  up  with  the  1995  level  in  July 
August  showed  the  first  year-to-year  rise  in  con¬ 
sumption,  and  the  NAA  projects  a  2.2%  rise  for 
September.  As  use  increased  through  the  first  six 
months,  the  price  per  ton  dropped  by  almost  $200. 
Avenor  Inc.  reported  North  American  prices 
dropped  approximately  13%  in  the  third  quarter. 

Publishers’  end-of-month  newsprint  inventories 
totaled  1.01  million  tons,  representing  a  44-day  sup¬ 
ply  and  a  5.4%  decline  from  almost  1.07  million 
tons  (46  days)  in  August  1995.  September  stocks  are 
expected  to  drop  12%. 


A  bit  narrower,  the  San  Francisco 
Examiner  as  it  would  look  if  printed 
on  rolls  of  newsprint  50  inches  wide. 
Subscribers  in  focus  groups  said  they 
liked  the  downsized  prototype,  but  no 
decision  has  been  made  on  whether 
to  make  the  change. 
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LA  Daily  News 
Outsources  All 
Display  Ads 

The  daily  news  of  Los  Angeles  is 
now  outsourcing  design  and  pro¬ 
duction  of  all  its  retail  and  classified  dis¬ 
play  advertising. 

Since  June,TSA  Design  Group,  a  graph¬ 
ic  design  firm  in  Van  Nuys,  Calif. ,  has  elec¬ 
tronically  produced  all  display  ad  make¬ 
up  for  the  paper,  now  amounting  to 
more  than  750  ads  per  week. 

'fSA  recently  created  a  separate  unit, 
Ad/Out,  to  handle  its  ad  production  ser¬ 
vices  for  newspa¬ 
pers.  More  than  40 
full-time  graphic 
artists  work  on 
Daily  News  ads  at 
all  hours.  The  com¬ 
pany  said  it  will 
implement  automa¬ 
tion  software  that 
will  eliminate  much  of  the  remaining 
manual  work  required  for  electronic  ad 
production. 

Daily  News  production  director  John 
Webb  said  the  paper’s  composing  room 
has  shrunk  to  a  staff  of  seven  from  the  80 
employed  there  last  year.  “Our  goal  is  to 
staff  the  room  with  just  four  by  year’s 
end,”  he  said. 

The  200,000-circulation  Daily  News 
began  outsourcing  ad  production  two  years 
ago,  when  it  gave  the  job  to  Volt  Infor¬ 
mation  Sciences.  Webb  said  his  paper 
gave  notice  to  Volt  early’  this  year,  then  let 
TSA  have  a  go  at  the  job  in  March. 

The  change  was  made  in  response  to 
what  Webb  said  was  Volt’s  74%  price 
increase  —  at  a  time  when  the  paper 
already  had  greatly  reduced  its  ad  make¬ 
up  staff.  A  Volt  executive  did  not  return 
a  call  for  comment. 

But  Webb  was  already  aware  of  TSA’s 
work,  which  included  ad  design  for 
numerous  businesses.  At  first,  however, 
the  Van  Nuys  firm  saw  a  conflict  in  its 
work  for  the  competing  Los  Angeles 
Times.  But  by  last  fall,  the  Times  began 
withdrawing  its  business. 

(A  year  later,  reports  the  paper’s  cus¬ 
tomer  service  director,  Kim  KcCleary-La 
France,  “We’re  just  in  the  final  processes 
of  moving  [ad  production]  to  California 
Community  Newspapers,”  a  division  of 
Times  parent  company  Times  Mirror. 
“We’ve  moved  about  8,000  inches  of 


typesetting  from  TSA  to  California 
Community  Newspapers,  and  are  about 
95%  of  the  way  through  with  that 
process.”) 

With  the  Times  ads  being  handled 
elsewhere, TSA  called  the  Daily  News. 
Webb  said  TSA  offered  better  pricing 
and  the  comfort  and  convenience  of 
working  with  a  shop  less  than  seven 
miles  away.  Volt’s  Directory  Division, 
which  handled  the  work  ,  is  headquar¬ 
tered  in  Anaheim,  on  the  opposite  side 


of  Los  Angeles,  in  Orange  County. 

Looking  back,  Webb  said  the  original 
choice  of  contracting  with  an  out-of-state 
firm  probably  made  it  easier  “when  we 
told  the  mj  we  were  going  to  do  this.” 
The  International  Typographical  Union 
eventually  gave  in,  he  said,  but  later 
objected  when  the  work  was  outsourced 
locally  to  TSA.  The  contract,  however, 
never  said  where  the  work  could  or 
would  be  performed,  according  to  Webb. 

— Jim  Rosenberg 


The  new  “BIG  STUFF”  Inserter 
does  the  work  of  up  to  24  or 
more  manual  stuffers  &  produces 
a  better  Sunday  &  Daily  Complete! 


Feeds  even  the  worst  holiday  season 
pre-stuffed  sections! 

1.  Insert  advance  sections,  pre-stuffs,  etc...  into  the  main 
all  in  one  simple  pass,  up  to  750  pg.  completes. 

2.  Use  unskilled  help  for  loading!  Simple  Drop  Pocket 
Feeders  require  no  adjustments  for  varying  page 
counts,  feeds  up  to  3  inches  in  total  thickness. 

3.  Reverse  compensated  inserting,  “locks  inserts  in” 
and  makes  for  neat  stackable  Sunday  completes. 

4.  Folding,  bagging,  sealing,  labeling  options  available. 

Call  us,  you’ll  be  surprised  how  affordable  and  easy  to 
use  the  ''Big  Stuff’  4000RS  system  can  be! 

Stepper^  Inc. 

P.O.  Box  1126  Olathe,  KS  66051-1126  Ph  (913)  782-2584  Fax  (913)  782-2441 
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Vendors’ 

Appointments 


Around  of  appoint¬ 
ments  at  System 
Integrators  Inc., 

Sacramento,  included 
one  promotion,  the 
return  of  four  former  staffers  and  a 
new  manager  for  a  new  position. 

Research  and  development  vice 
president  MUCK  SANDERS,  whose  13  years  in  the 
publishing  software  industry  include  work  for 
Logicon  and  Harris,  joined  Sn  as  R&D  director  10 
years  ago.  He  eventually  became  general  manager 
of  Sn’s  former  Telco  Division. 

To  his  new  post  as  strategic  planning  vice  presi¬ 
dent,  JIM  RENTE  brings  an  extensive  back¬ 
ground  in  creating  new  print  and  electronic  infor¬ 
mation  products  and  services,  with  a  focus  on  user 
interface  design.  Formeriy  SII’s  product  plamiing 
director,  Rentz  earlier  was  information  systems 
director  at  the  defunct  St.  Louis  Globe-Democrat. 

Twenty-two  years  after  first  joining  S\\,JOM§N 
DROM  returned  as  sales  support  director  after 
having  spent  more  than  six  years  as  assistant  sys¬ 
tems  editor  at  the  Los  Angeles  Times.  In  his  earlier 
service  at  sn,  Drom  managed  the  System/22  prod¬ 
ucts  and  was  part  of  the  management  team  that 
led  the  company’s  expansion  into  Europe. 

DAVID  PAGE,  who  opened  SII’s  European 
Division  when  he  joined  the  company  in  1983,  was 
named  marketing  manager  for  SI  Europe.  His  29 
years  in  the  industry  include  management  posi¬ 
tions  with  linotype  and  Britain’s  Miles  33. 

Project  management  director  ANNE  MARKLE 
was  promoted  to  customer  service  vice  president 
after  eight  years  managing  installations  and  support 
services. 

Named  to  the  post  of  new  media  development 
director  is  RICH  HARDESTTY,  a  colleague  of  SII’s 
new  CEO,  Frank  Washington.  Hardesty,  who  found¬ 
ed  an  independent  record  label  and  recording  stu¬ 
dio,  has  held  management  positions  with 
McClatchy  Newspapers  and  cable-TV’s  Showtime/ 
The  Movie  Channel. 

JEFFREY  S.  BAROCAS  was  named  chief  finan¬ 
cial  officer  of  Miami-based  materials  handling  sys¬ 
tems  manufacturer  Quipp  Inc.,  where  he  will  focus 
on  mergers,  acquisitions,  investments  and  share¬ 
holder  communicatioas. 

Five  new  appointments  were  made  at  Gannett 
Media  Technologies  International,  Cincinnati. 


Named  new  technology  vice  presi¬ 
dent,  STEVE  BURNS,  developer 
of  Adlink  for  Real  Estate,  will  focus 
on  extending  the  Adlink  product 
line  into  automotive  and  employ¬ 
ment  segments. 

Senior  programmer  MICK 
KOWITZ  was  promoted  to  Adlink 
for  Real  Estate  program  manager,  with  responsibili¬ 
ty  for  product  enhancements.  Kowitz  earlier 
woriced  as  an  application  manager  for  Software 
Consulting  Services. 

In  sales  and  maiketing,  Adlink  for  Real  Estate 
national  account  manager  JEFF  BEARD  was  pro¬ 
moted  to  Adlink  Systems  national  sales  manager, 
assuming  marketing  and  sales  responsibility  for 
Adlink  for  Real  Estate  and  future  Adlink  products. 

Hired  as  Adlink  Systems  account  executive, 
REBECCA  McGARVEY  had  served  as  new  media 
sales  manager  for  the  St  Louis  Post-Dispatch. 

BILL  KELLEY  joined  GMTI  as  national 
account  manager  for  DiGiCol,  the  multimedia 
archiving,  management  and  Internet  publishing  sys¬ 
tem.  In  29  years  in  sales  and  mariceting  positions 
serving  the  printing  industry,  he  was  most  recently 
North  and  South  American  sales  vice  president  for 
Graphics  Microsystems  Inc. 

YOAV  Z.  CHELOVCHE,  president  and  CEO  of 
Scitex  Corp.,  Herzlia,  Israel,  has  taken  charge  of  the 
company’s  largest  division,  the  Graphic  Arts  Group, 
until  further  notice.The  action  follows  the  resigna¬ 
tion  of  the  group’s  president,  SHIMON  ALON, 
who  was  senior  executive  vice  president  of  Scitex. 
President  of  Scitex  Europe  until  appointed  presi¬ 
dent  of  Scitex  America  last  year,Alon  left  to  pursue 
other  business  interests,  the  company  said. 

JEFFREY  S.  NELSON  was  appointed  sales  direc¬ 
tor  at  circulation  management  software  developer 
Newspaper  Technologies  Inc.,  Calgary  Nelson 
works  out  of  NTI’s  new  office  in  Ottawa. 

Before  joining  NTI,  Nelson  served  as  circulation 
director  for  Thomson  Newspapers  of  Canada, 
where  he  was  responsible  for  more  than  30 
papers.  Seventeen  of  his  20  years  in  circulation 
management  were  spent  at  the  Globe  and  Mail, 
where  he  rose  to  Toronto  regional  manager. 

Nelson  was  also  instrumental  in  launching  the 
Globe  Distribution  division,  which  delivers  multi¬ 
ple  newspaper  and  magazine  titles  to  stores  and 
subscribers  throughout  Canada. 
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EDITOR  &  PUBLISHER 

The  autlxjritative  weekly  newsmagazine  fcx 
the  newspaper  industry  and  related  business¬ 
es.  Covers  editorial,  business  and  production 
areas.  Published  Saturdays. 

One-year  subscription,  52  issues:  $65. 


SPECIAL  EDITIONS  OF  E&P 

Available  Separately,  $8.00  each. 

(Included  at  no  extra  charge  with  annual  subscrip¬ 
tions.) 

Annual  Directory  of  Syndicated  Services 
(published  August) 

Annual  Directory  of  Interactive  Products 
[  and  Services  (published  September) 

youmalism  Awards  and  Fellowships 
*D/;ecto/y  (published  December) 


NEWSPAPER  INDUSTRY 


EDITOR  &  PUBLISHER  MARKET  GUIDE 
AND  U.S.  MARKET  FORECASTS  CD-ROM 

Complete  Market  Guide  AND  U.S. 
Market  Forecasts  databases  and  applica¬ 
tion.  Annual,  available  December.  $795 
(Including  softbound  books). 


'FREE  PAPER  PUBLISHER 

The  comprehensive  monthly  trade  public 
tion  for  free  community  newspapers  and 
shoppers.  One-year  subscription,  $24. 


EDITOR  &  PUBLISHER 
INTERNATIONAL  YEAR  BOOK 

Annual,  worldwide  encyclopedia 
of  the  newspaper  industry  (fert  I) 
and  "Who's  Where"  directory 
(f^rt  II).  Published  April,  softbound. 
Parts  I  &  II,  $125. 

Fbrt  I  only,  $115. 

Fbrt  II  only,  $35. 


E&P  MEMBERS  NETWORK 

Online  service  for  international  : 
newspaper  professionals.  ' 

Charter  Membership,  $95  per  year. 


CONFERENCES  AND  EXHIBITS 

E&P  organizes  or  sponsors  annual  inter¬ 
active  publishing  conferences  for  the 
newspaper  industry,  including: 
Interactive  Publishing,  Europe, 
November  1 3-1 5, 1 996,  Zurich, 
Switzerland;  Interactive  Newspapers 
'97,  February  1 2-1 6, 1 997,  Houston, 
Texas,  USA;  Medios  Interactivos, 
November,  1 997,  Santiago,  Chile. 


EDITOR  &  PUBLISHER  INTERNATIONAL 
YEAR  BOOK  CD-ROM 

Complete  Year  Book  database  and  ^ 
application.  Annual,  available  May. 

With  listing  capabilities,  $895. 

Without  listing  capabilities,  $495.  Wjj 
(Price  includes  softbound  copy).  ^ 


EDITOR  &  PUBLISHER/FREE  PAPER 
PUBLISHER  COMMUNITY,  SPECIALTY 
&  FREE  PUBLICATIONS  YEAR  BOOK 

Annual  guide  to  community  paid  and 
non-paid  weeklies,  shoppers  and  total 
market  coverage  publications  in  the  U.S. 
and  Canada.  Published  October, 
softbound.  $99. 


To  order,  or  for  more  information,  phone: 


Mon.-Fri.,  9  a.m.  to  5  p.m.  EST. 

Fax:  (212)  691-6939 
E-mail:  edpub@mediainfo.eom 

Details  and  additional  industry  information  also  available 
on  our  Web  site  Editor  &  Publisher  Interactive: 


MARKET  GUIDE 

Annual  reference  to  U.S.  and  Canadian 
newspaper  markets,  with  latest  census 
and  one-year  projection.  Published 
November,  softbound.  $100. 


http://vvvvw.mediainfo.com 


U.S.  MARKET  FORECASTS 

In-depth  profiles  of  every  U.S.  city  with  2,500 
residents  or  more,  every  county,  MSA  and 
state.  Annual  reference,  published  November, 
softbound.  $269. 
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BY  HOAG  LEVINS 


Wiring 
A  Generation 


Michael  kaufman  didn’t  set 

out  to  launch  a  national  program 
with  the  potential  to  revolutionize 
future  readership  realities  of 
American  newspapers. 

Originally,  the  54-year-old  broadcasting  executive 
was  just  being  a  good  Joe,  setting  up  a  World  Wide 
Web  site  to  recruit  volunteers  for  some  wiring  work 
in  California  classrooms.  Then  Bill  Clinton  andAl 
Gore  stepped  in. 

Suddenly,  NetDay  96,  the  brainchild  of  Kaufman 
and  his  partner,  John  Gage,  mushroomed  to  conti¬ 
nental  size  as  the  Clinton- 
Gore  re-election  campaign 
seized  on  its  vision  of  giving 
every  elementary,  middle  and 
high  school  student  in 
America  access  to  the 
Internet  in  their  schools. 

Kaufman  recently  left  his 
job  as  director  of  information 
technology  at  KQED,  the  San 
Francisco  PBS  affiliate,  to  devote  full  time  to  NetDay. 
Gage  is  the  chief  scientist  at  Sun  Microsystems  in 
Mountain  View,  Calif.  Their  NetDay  96  consortium 
is  a  civic  activist  program  that  organizes  communi¬ 
ty  volunteers  for  intense,  one-day  work  projects 
installing  the  lines  and  connections  necessary  to 
make  school  classrooms  Internet  ready.  The  first 
NetDay  on  March  9  drew  enough  volunteers  to 
wire  several  thousand  schools  in  Califomia.Then 
Clinton  and  Gore,  work  clothes  in  hand  and  camera 
crews  in  tow,  showed  up  at  the  Ygnacio  Valley  High 
in  Concord,  Calif.,  to  briefly  help  unspool  wire. 

Since  then,  Kaufman  and  his  staff  of  three,  all 
unpaid,  have  used  the  NetDay  96  Web  site 
(http://www.netday96.com)  to  organize  at  least 
2(X),000  volunteers  for  one-day  NetDay  school 
wiring  marathons  in  39  states. 

The  Web  site  and  e-mail  are  NetDay’s  only  means 
of  communicating  with  widely  scattered  communi¬ 
ty  activists.  “It  was  part  of  the  philosophy,”  said 
Kaufman.  “We  wanted  to  run  this  exclusively  fit)m 
the  Web  because  that’s  what  the  whole  thing  was 
about:  demonstrating  the  power  and  potential  of 
the  Web  to  change  people’s  lives.” 

The  NetDay  96  Web  site  is  a  curious,  and  potent, 
amalgam  of  civic  bulletin  board  and  hard  news  out¬ 
let  offering  graphical  and  constantly  updated  docu- 

Levins  is  editor  of  E&P  Interactive,  where  this 
column  appeared  in  slightly  different  form. 
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to  the  Internet 


mentation  about  which  school  districts  are,  in 
effect,  fidling  to  respond  to  the  digital  needs  of 
their  students.  Covering  all  50  states,  it  contains  the 
sort  of  information  that  can  shame  local  school 
officials  and  energize  parents  shocked  to  learn 
how  poorly  their  schools  fare  compared  to  others. 

Local  news  organizations  have  largely  portrayed 
NetDay  as  a  quaint  human  interest  feature  about 
volunteerism.  But  the  program  has  serious  national 
implications  for  newspapers  and  other  print 
media.  After  all,  NetDay  is  really  more  a^ut  wiring 
people  than  school  buildings.  It’s  a  massive  effort 
to  connect  an  entire  genera- 
tion  to  the  Internet  more  Kaufman  ana 
quickly  than  anyone  beUeved  VOlunteeVS 

possible  —  an  act  of  social  j  »  •  • 

engineering  designed  to  fun-  hdVQ  tlSCd  tuCiV  SitC 
damentally  alter  the  way  stu-  fQ  Otvanize 
dents  acquire  information. 

NetDay’s  grass-roots  200,000  VOluntCCTS 

recruitment  efforts  have  one-daV  SChOOl 

drawn  response  from  all 

socio  economic  levels.  In  just  WtVtng  mavatuOnS 
eight  months,  it  has  accelerat-  ^9  States 
ed  the  pace  at  which  stu¬ 
dents  are  being  introduced  to  using  electronic, 
rather  than  traditional  print,  media  for  news,  refer¬ 
ence  material  and  entertainment. 

“Our  basic  idea,”  said  Kaufman,  “is  to  get  the  lives 
and  imaginations,  as  well  as  the  studies,  of  all  the 
country’s  children  directly  involved  with  electronic 
information  systems  that  link  them  to  the  new  digi¬ 
tal  world.” 

Despite  all  the  attention  NetDay  has  received 
from  the  White  House,  nobody  knows  exactly  how 
many  schools  or  students  have  been  impacted  by 
volimteer  wiring  events.Two  federal  offices  that 
normally  track  school  computer  infrastructures  — 
the  Commerce  Department’s  National  Telecommu¬ 
nications  and  Information  Administration  (NTIA) 
and  the  Education  Department’s  National  Center 
for  Educational  Statistics  (NCES)  —  say  they  hope 
to  gather  1996  data  soon. 

Two  previous  NCES  surveys  found  that  while  a 
mere  3%  percent  of  U.S.  schools  had  Internet 
access  in  1994,  a  year  later  it  jumped  to  9%. 

“We  may  not  have  accurate  statistics  yet,  but  we 
know  there  is  something  very  substantial  going  on 
with  NetDay,”  said  NCES  spokesman  Emilio  Gonzalez. 

“You  only  have  to  look  at  the  massive  nauire  of 
some  of  these  state-wide  undertakings  to  see  this  is 
going  to  have  a  major  impact  on  the  overall  nation- 
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Online  Fears 
Haunt  Newspapers 


al  school  infrastructure  situation.” 

Even  Kauiiman  can’t  say  how  many 
schools  will  be  wired  by  year’s  end 
because  his  stretched  resources  are 
aimed  at  organizing  more  than  informa¬ 
tion  gathering.  But  he  offers  the  “guessti¬ 
mate”  that  over  20%  of  the  nation’s 
more  than  130,000  public  and  private 
schools  will  be  Net  wired. 

And  the  number  of  children  affected? 
Nobody  knows  for  sure.  But  in 
California  in  March  alone,  3,500  schools 
were  wired,  with  an  average  25  students 
per  classroom,  and  30  classrooms  per 
school.  “You’re  talking  about  2.6  million 
children  affected  in  that  one  regional 
instance  alone,”  Kaufman  said. 

Are  they  all  lost  as  future  newspaper 
readers?  Of  course  it’s  impossible  to  say, 

“Our  basic  idea  is  to 
get  the  lives  and 
imaginations,  as  well 
as  the  studies,  of  all  the 
country’s  children 
directly  involved  with 
electronic  information 
systems  that  link  them  to 
the  new  digital  world” 

but  according  to  Kaufman,  “Once  kids 
are  routinely  engaged  as  users  of  elec¬ 
tronic  information  delivery  systems  in 
grammar  school  and  continue  to  expand 
their  use  of,  and  enthusiasm  for,  this 
medium  as  they  go  through  high  school 
and  college,  it  seems  unlikely  they  will 
suddenly  switch  to  print  when  they 
leave  school  and  join  the  adult  worid.” 

He  compares  the  Internet  to  televi¬ 
sion  in  the  ’50s  and  ’60s:  Once  it 
became  an  intimate,  daily  reality  for  an 
entire  generation,  it  dimnatically 
changed  the  kids  and  the  world. 

NetDay  does  not  install  computers  or 
modems  or  arrange  Internet  access. 
Those  tasks  remain  for  schools.  But  by 
getting  people  involved  in  wiring  a 
school,  Kaufman  said,  “we’ve  found 
those  same  parents  naturally  stay 
involved  to  do  what  it  takes  to  com¬ 
plete  the  entire  job  for  their  kids.” 

To  support  educational  use  of  the 
Internet,  the  Clinton  Administration  two 
weeks  ago  submitted  a  plan  to  the 
Federal  Communications  Commission 
that  would  subsidize  phone  service  to 
all  schools  and  libraries. 


Nearly  half  of  American 

newspaper  executives  feel  their 
papers  could  be  harmed  by 
Internet-based  competition,  according  to 
a  survey. 

The  study,  sponsored  by  Hearst 
Newspapers  and  released  eariier  this 
year,  found  45%  of  U.S.  newspaper  pub¬ 
lishers,  editors  and  adver¬ 
tising  directors  worried 
about  the  long-term 
impact  of  the  Internet, 
which  they  said  was  the 
fastest  growing  of  all  their 
daily  concerns. 

More  than  30%  polled 
felt  the  hitemet  was  the 
“top  reason”  print  news¬ 
paper  companies  will  be 
less  healthy  in  the  future. 

As  a  group,  the  executives  expressed  the 
belief  that  the  Internet  would  grow  fast 
enough  to  make  it  newspapers’  biggest 
single  competitor  in  10  years  or  less, 
and  would  extract  even  more  advertis¬ 
ing  revenues  than  television. 

Meanwhile,  44%  of  the  executives  said 
that  new  sorts  of  interactive  publishing 
made  possible  by  the  World  Wide  Web 
would  help  their  companies  be  more 
profitable.  Although  43%  said  their  com¬ 
panies  had  some  level  of  presence  on 
the  Internet  or  on  proprietary  online  ser¬ 
vices,  only  10%  of  them  say  these  elec¬ 
tronic  operations  are  currently  profitable. 

This  exploration  of  the  attitudes  of 
newspaper  executives  about  cyberspace 
publishing  was  part  of  the  third  annual 
State  of  the  Newspaper  Industry  study 
released  at  the  beginning  of  the  sum¬ 
mer.  It  received  relatively  little  press 
coverage  to  the  time.Tom  Campo,  a 
Hearst  Cotp.  spokesman,  said  the  com¬ 
pany  did  not  circulate  a  press  release 
about  the  survey,  although  he  didn’t 
know  why. 

The  study,  which  was  distributed  by 
hand  to  at  least  one  national  newspaper 
conference,  was  conducted  for  Hearst 
by  American  Opinion  Research  Inc.,  of 
Princeton,  N.J.,  in  cooperation  with  the 
Foundation  for  American  Communica¬ 
tions  (FACS),  and  a  total  of  888  top 
newspaper  executives  nationwide  par¬ 
ticipated.  An  11-page  synopsis  has 


recently  been  added  to  the  FACS  Web 
site  (http.y/www.ficsnet.otg). 

The  overall  sense  of  uncertainty 
expressed  about  all  things  Internet  was 
reflected  in  responses  indicating  that 
only  33%  of  those  who  plan  to  start 
electronic  editions  soon  are  doing  so  in 
hopes  of  developing  new  revenue 

sources,  while  35%  were 
moving  ahead  with 
Internet  plans  either 
because  they  fear  being 
left  behind  or  want  to 
learn  the  new  medium. 

Some  41%  of  the  execu¬ 
tives  who  indicated  no 
plans  to  launch  interactive 
operations  said  the  deci¬ 
sion  was  based  either  on 
cost  or  the  unwillingness 
of  corporate  officers  to  budget  the 
money.  Another  10%  said  their  papers 
were  optioned  out  of  the  Internet 
because  “management  doesn’t  under¬ 
stand  it.”  —  E^P  Interactive 


i  Fun  Site  For  Seattle 

UP  CLOSE  AND  personal  is  the  aim  of 
Datebook,  a  new  entertainment 
i  option  on  the  Seattle  r/wesWeb  site, 
i  The  service,  scheduled  to  start  this  fell, 

I  allows  users  to  customize  their  prefer- 
1  ences  for  movies  and  resturants,  said  a 
1  Times  spokeswoman.  For  example,  visi- 
I  tors  can  search  for  the  film  they  want  to 
I  see,  pick  the  most  convenient  location 
1  and  then  find  the  nearest  Italian  restal^ 
i  rant. 

Users  will  be  able  to  create  their  own 
i  personal  date  book  and  use  it  for  sched- 
j  uling  activities,  saving  reviews,  listing 
j  favorite  eating  spots  or  pitming  down 
i  any  site  listing  they  want  to  save.  Their 
I  personal  database  will  be  accessible  only 
i  by  a  personal  code  and  can  be  modified 
i  during  the  week  to  create  an  online 
i  social  plaimer  or  hard  copy  printout.  All 
i  content  will  be  free  to  those  with  Web 
I  browsers.  The  site  lists  more  than  1,600 
i  restaurants,  including  cuisine,  price,  loca- 
j  tion,  hours,  driving  directions,  reserva- 
i  tions,  credit  cards,  children’s  menus  and 
:  reviews  from  the  Times.  —  M.L.  Stein 
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Sun  ey  finds 
newspaper 
executives 
mostly  fear 
Internet, 
but  also  see 
opportunity 


COME  HND  OUT  WHY  THOUSANDS  OF  YOUR  COLLEAGUES 
ATTENDED  THIS  CONFERENCE  ...  AND  KEEP  COMING  BACK! 


Cm 


•  Observe  *  Learn  *  Discuss  *  Challenge  *  Network 


Interactive  Nevt^papers  '97 

|^[||A  Interactivity  +  Creativity  =  Profitability! 

The  Unequivocal  Equation  . 

Feb. 12-15, 1997  •  Hyatt  Regency  •  Houston, 


This  international  conference  is  truly  dynamic.  Its 
range  of  speakers,  topics,  exhibits  and  other  learn¬ 
ing  opportunities  makes  this  a  productive  conference  for 
industry  professionals  at  all  stages  of  involvement  in 
interactive  media.  And  the  exciting  and  educational  pro¬ 
gram  is  always  enhanced  by  the  rewarding  interaction 
among  attendees. 


Interactive  Newspapers  has  been  the  initiation  ground 
for  thousands  of  newspaper  pros  just  starting  new 
media  products  and  services.  And  it  has  served  as  a 
forum  for  continued  growth  for  those  who  pioneered 
new  media.  Attendees  come  back  time  and  again  to  stay 
on  top  of  the  latest  industry  developments. 

1997  COIMFEREIMCE  HIGHLIGHTS 


Keynote  Speakers 

Len  Forman,  Senior  Vice  President,  New  York  Times 
Co.;  Dorothea  Coccoli  Palsho,  President,  Business 
Information  Services,  Dow  Jones  &  Co.;  Nick  Grouf, 
President  and  CEO  FireFly  Network,  Inc. 


PROGRAM  TOPICS 

Here  are  just  some  of  the  exciting  topics  scheduled  so  far. 

•  Optional  Tutorial  Tracks  on  New  Media  •  Beyond  News¬ 
papers  -  Who  Else  Wants  a  Share  of  this  Interactive  Mar¬ 
ket?  •  The  Death  of  Print  Media  and  Other  Popular  Myths 


•  Display/Retail/Classified  Advertising  on  the  Web 

•  Evaluating  Interactive  Advertising  •  Electronic  Entertain¬ 
ment  •  Virtual  Libraries  •  Niche  Publishing  •  Online  Buying 

•  E-mail  as  a  Marketing  Mechanism  •  PLUS  -  Roundtable 
Discussions 

Conference  cost  is  $1,095  before  Dec.  20;  $1,195  before 
Feb.  1;  $1,295  thereafter.  Optional  marketing  or  technol¬ 
ogy  overview  costs  $105. 

To  Register  or  for  More  Information 

Web  Site:  Visit  http://www.mediainfo.com 
then  select  the  events  icon. 

Phone:  212-675-4380  ext.  314 

E-mail:  michaett@mediainfo.com 

For  Exhibit  Opportunities:  Call  Dennis  O'Neill  at 

212-675-4380  ext.  501.  E-mail  denniso@mediainfo.com 

Find  out  about  SPECIAL  discounts  for  members  of  the  National  Newspaper  Association,  Sub* 
urban  Newspapers  of  America,.  Independent  Free  Papers  of  America  and  the  Association  of 
Free  Community  Papers.  Contact  your  organization  for  details. 

SPONSORED  BY: 

jf^^l  irnna 

Association  of  Free  Community  Papers  (AFCP),  Editor  &  Publisher  (E&P),  Inter  American  Press 
Association  (lAPA),  Independent  Free  Papers  America  (IFRA),  The  international  Association 
for  Newspaper  and  Media  Technology/Initiative  for  Newspaper  Electronic  Supplements 
(INES^FRA),  International  Newspaper  Marketing  Association  (INMA),  National  Newspaper 
Association  (NNA),  Suburban  Newspapers  of  America  (SNA). 


Judge  backs  paper 
in  Fol  case 

A  JUDGE  AGREED  with  the  Provo, 
Utah,  Daily  Herald  that  the  city  of 
Orem  should  have  released  information 
about  four  finalists  for  the  job  of  city 
manager  in  1994. 

Judge  Anthony  Schofield  said  the  pub¬ 
lic  had  a  greater  interest  in  disclosure  of 
the  records  than  Orem  had  in  keeping 
them  a  secret. 

The  paper  filed  suit  after  it  was 
repeatedly  denied  copies  of  the  finalists’ 
resumes,  cover  letters,  and  applications. 

The  Orem  City  Council  upheld  the 
acting  city  manager’s  refusal  even  after 
it  hired  Michael  Dyal  to  oversee  the  city, 
which  has  a  budget  of  $45  million  and 
300  full-time  employees.  In  its  defense, 
Orem  argued  that  job  applicants’  records 
are  explicitly  listed  in  the  Governmental 
Records  Access  and  Management  Act  as 
among  those  that  governmental  agencies 
can  keep  private. 

Judge  Schofield  said  that  may  be  so, 
but  the  law  also  empowers  judges  to 
open  up  such  records  if  the  public  inter¬ 
est  outweighs  the  arguments  for  secrecy. 

In  the  Orem  case,  the  public  clearly 
had  an  interest  in  learning  the  names 
and  backgrounds  of  the  finalists,  he  said. 

The  judge  said  Orem  could  easily 
have  crossed  out  personal  information 
about  job  applicants  that  is,  by  statute, 
supposed  to  remain  secret. 

Schofield  rejected  the  paper's  request 
that  Orem  pay  its  attorneys’  fees,  saying 
the  city  used  a  legitimate  statutory  basis 
for  its  actions.  —  AP 

TV  journalists 
spared  jail 

An  appellate  court  threw  out  a 
judge’s  order  that  would  have  sent 
two  television  journalists  to  jail  for 
refusing  to  name  their  confidential 
source  in  a  recent  kidnap-murder  trial. 

Last  Feb.  28,  reporter  Beth  Williams 
and  news  director  Terry  McElhatton  of 
KNTV  San  Jose  were  held  in  contempt 
of  court  and  ordered  jailed  by  Superior 
Court  Judge  Thomas  Hastings,  who 
presided  over  the  trial  of  Richard  Allen 
Davis,  who  was  convicted  of  the  kid- 
nap-murder  of  12-year-old  Polly  Klaas. 
The  jury  has  recommended  the  death 
penalty. 


The  pair  refused  to  disclose  the  iden¬ 
tity  of  the  source  who  reportedly  told 
them  that  the  prosecution  would  use 
Davis’  confession  in  the  trial. 

But  California’s  Sixth  District  Court 
of  Appeals  agreed  with  the  defendants 
that  their  news  reports  did  not  affect 
the  fairness  of  the  Davis  trial. 

Attorney  Ed  Davis,  who  represented 
the  reporters,  said  the  verdict  protected 
the  rights  of  journalists  to  have  confi¬ 
dential  sources  while  supporting  the 
right  to  a  fair  trial. 

Newspaper  settles 
Fol  lawsuit 

The  DECATUR,  ILL., Herald  & 

Review  agreed  to  drop  a  freedom  of 
information  suit  after  the  Shelby  County 
board  accepted  a  settlement  offered  by 
the  paper. 

As  part  of  the  settlement,  board  chair¬ 
man  Tom  Hayes  wrote  a  letter  to  the  cit¬ 
izens  of  Shelby  County  acknowledging 
that  the  board  violated  the  Illinois  Open 
Meetings  Act  and  promised  to  refrain 
from  doing  so  again.  In  exchange,  the 
Herald  &  Review  agreed  to  drop  the 
suit  and  pay  its  own  attorney’s  fees. 

“From  here  on,  exemptions  to  the 
Open  Meetings  Act  will  be  narrowly 
construed  in  favor  of  open,  public  dis¬ 
cussion  of  the  issues  facing  Shelby 
County  government,  its  citizens  and  its 
elected  officers,”  Hayes  wrote. 

The  paper  had  alleged  that  the  board 
twice  violated  the  law.  —  AP 

Ind.  paper  sues 
Purdue  for 
records 

IN  A  LAWSUIT  against  Purdue 
University,  the  Journal  Gazette  in  Fort 
Wayne,  Ind.,  is  asking  a  judge  to  declare 
that  documents  relating  to  any  NCAA 
investigation  are  public  records  under 
Indiana  law. 

In  September  and  again  in  October, 
the  newspaper  sent  letters  to  Purdue 
requesting  copies  of  any  records  relat¬ 
ing  to  investigations  of  alleged  violations 
of  National  Collegiate  Athletic 
Association  rules. 

The  university  formally  rejected  the 
request  in  a  Sept.  24  letter. 


Leaks  insufficient 
to  free  Kaezynski 

UNABOMBER  SUSPECT  THEODORE 
Kaezynski  lost  a  bid  to  the 
Supreme  Court  to  free  him  because  of 
prosecution  news  leaks. 

The  justices,  without  comment, 
refused  Oct.  7  to  give  Kaezynski  a  new 
chance  to  argue  in  a  lower  court  his 
case  that  leaks  so  poisoned  public  opin¬ 
ion  that  the  government  should  forfeit 
its  right  to  prosecute  him. 

“The  government’s  conduct  has 
made  the  word  ‘Unabomber’  and  the 
name  Theodore  Kaezynski  interchange¬ 
able,”  his  appeal  contended. 

Kaezynski,  arrested  in  Montana  last 
April,  has  been  charged  in  eight  of  the 
16  bombings  linked  to  the  Unabomber 
and  could  face  the  death  penalty  if  con¬ 
victed.  He  is  being  held  in  a  Sacramen¬ 
to,  Calif.,  jail. 

Prosecutors  said  last  month  they  had 
found  a  diary  kept  by  Kaezynski.  It  con¬ 
tains  “detailed  admissions”  to  each  of 
the  16  explosions  that  killed  three  peo¬ 
ple  and  wounded  23  since  1978. 

Last  April,  a  federal  jut^  in  Montana 
refused  to  bar  government  prosecution 
of  Kaezynski  despite  leaks  about  the 
case  by  unidentified  government  offi¬ 
cials.  U.S.  District  Judge  Charles  Lovell 
called  the  leaks  “entirely  regrettable,”  but 
saw  no  evidence  they  were  part  of  an 
intentional  effort  to  prejudice  the  public. 

The  Supreme  Court  appeal  was  filed 
in  April,  before  Kaezynski  was  charged 
in  the  Unabomber  attacks.  He  argued 
he  should  be  given  a  chance  to  prove 
“that  the  government’s  outrageous  con¬ 
duct  denied  fundamental  constitutional 
rights.” 

In  other  actions  last  month,  the 
Supreme  Court: 

♦  Refused  to  reinstate  former  national 
security  adviser  Robert  McFarlane’s 
libel  lawsuit  against  Esquire  magazine 
over  an  article  that,  in  effect,  called  him 
a  spy  for  Israel. 

♦  Let  stand  a  $750,000  libel  judgment 
won  by  a  Philadelphia  dentist  against 
the  Philadelphia  Tribune,  a  black  week¬ 
ly,  that  reported  he  had  been  charged 
with  fraud  for  submitting  false  claims  for 
welfare  patients. 

♦  Refused  to  revive  a  libel  suit  by 
More  College  in  California  against  the 
San  Francisco  Chronicle  over  articles 
that  described  it  as  a  “sensuality  school.” 
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SYNDICATES/NEWS  SERVICES 


BY  CAROLYN  MAGNUSON 

A  Straightforward 
Pulitzer  Recipient 


E.R.  Shipp  of 
the  S.Y.  Daily 
Sews  and  KRT 
doesn’t  mince 
words  in  her 
p  rize-winn  i  ng 
column 


IN  A  WORLD  anesthetized  by  politically  cor¬ 
rect  rhetoric,  E.R.  Shipp  is  sounding  a  siren. 

The  New  York  Daily  News  columnist,  who 
won  the  1996  Pulitzer  Prize  for  commentary, 
does  not  steer  around  troubled  waters.  She 
approaches  controversy  with  a  passion,  without 
mincing  words. 

After  attorney  Johnnie  Cochran  drew  cheers  at  a 
black  journalists’  conference  prior  to  the  O.J. 
Simpson  trial  verdict,  Shipp  wrote  a  column  criti¬ 
cizing  the  conduct  of  her  colleagues. 

“I  am  not  a  member  of  Team  O.J.  or  of  the 

_ Johnnie  Cochran  Fan  Club,” 

she  wrote.  “This  is  a  trial  to 
determine  if  Simpson  is 
guilty  of  slaughtering  Nicole 
Brown  Simpson  and  Ronald 
Goldman.  It  is  not  a  trial  of 
all  black  people.” 

Shipp  has  drawn  praise 
and  criticism  confronting 
topics  often  regarded  as  off- 
limits.  She  states  her  opinions 
plainly  and  honestly,  often 
with  anger,  but  without  vin¬ 
dictiveness. 

“A  columnist  should  feel  passion  for  the  topic,” 
Shipp  said,  while  adding  that  columnists  should 
report  as  much  as  pontificate. 

Her  experience  growing  up  black  and  poor  in 
Georgia  is  reflected  in  the  writing  of  the  40-year- 
old  assistant  professor  at  the  Columbia  University 
Graduate  School  of  Journalism.  Other  than  a  brief 
period  in  relatively  luxurious  public  housing,  Shipp 
spent  most  of  her  childhood  living  in  substandard 
housing  without  indoor  plumbing. 

“Being  the  oldest  of  six  kids,”  she  once  wrote,  “I 
learned  responsibility  early:  toting  buckets  of  water 
into  the  house  a  couple  of  times  a  day  for  cooking, 
cleaning,  and,  especially  on  Saturdays,  bathing;  then 
toting  a  different  kind  of  bucket  out  every  morning 
to  dump  into  the  outhouse.” 

Despite  the  poverty,  or  perhaps  because  of  it, 
Shipp  developed  a  strong  sense  of  discipline  and 
personal  responsibility.  When  she  was  growing  up, 
children  laced  discipline  not  only  from  their  own 
parents,  but  the  community  network. 

“I  knew  that  if  I  did  something  bad  on  one 
street,”  Shipp  recalled,  “even  though  we  didn’t  have 

Carolyn  Magnuson  is  a  freelance  writer  and 
attorney  in  Waltham,  Mass. 


a  telephone,  before  I  got  around  the  comer,  my 
mother  would  know  about  it.  [Adults]  had  the 
right  to  punish  you  and  chastise  you,  and  then  you 
could  go  home  and  be  punished  again.” 

The  columnist,  whose  work  is  distributed  by  the 
Knight-Ridder/Tribune  News  Service,  draws  on  this 
strong  sense  of  community  when  she  addresses 
topics  like  the  slow  starvation  of  a  child  living  with 
her  mother  in  New  Yoric.  Shipp  said  she  wrote 
about  the  child  because  “I  was  moved  by  my 
anger ....  I  was  struck  by  the  mob  of  people  who 
came  to  this  child’s  funeral.” 

The  crowd  showed  up _ 

with  teddy  bears  and  gifts  for 
the  child  and  booed  the 
child’s  lather  for  not  prevent¬ 
ing  the  tragedy.  But,  Shipp 
said,  the  crowd  was  too  late. 

“People  asked, ‘Where  was 
the  city?’  But  I  wanted  to 
know, ‘Where  was  the  lami- 
lyP’There  had  to  have  been 
somebody  who  knew  some¬ 
thing,”  said  Shipp. 

When  she  writes  a  column 
about  child  abuse  or  another 
cause  on  which  readers  can  i— 
take  action,  Shipp  likes  to  "The  news  business  is  singled 
include  a  phone  number  or  out  by  the  Constitution  not  so 

address  to  assist  people  in  we  can  spend  our  time  on  triv- 

the  process.  She  encourages  iai  matters,  but  because  we 
readers  to  be  alert  to  their  have  a  crucial  role  to  play." 
communities  and  get  —  E.R.  Shipp 

involved  when  appropriate. 

“We  have  to  go  back  to  the  old-fashioned  notion  of 
being  neighbors,”  Shipp  said. 

Neighbors,  families  and  churches  —  not  just  gov¬ 
ernment  —  can  help.  Shipp  has  recognized  the 
need  for  government  intervention,  but  has  been 
critical  of  the  effects. 

In  a  column  about  welfare  reform,  she  wrote, 

“Back  home  [in  Georgia]  I  have  cousins  and  for¬ 
mer  schoolmates  who  have  never  held  jobs  in  their 
adult  lives;  while  drinking,  drugging  and  watching 
the  soaps  and  Oprah,  they  live  for  their  checks 
from  the  government.” 

Shipp  has  also  written  about  her  own  reluctance 
to  accept  assistance  through  affirmative  action  pro¬ 
grams.  While  affirmative  action  may  be  a  temporary 
necessity,  she  wrote,  “I  refuse  to  seek  anything 
marked  ‘minority  set-aside.’”  She  added  that  if  her 
nephews  ever  tried  to  enter  college  or  the  job  mar- 
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ket  “through  the  side  door  marked  ‘affir¬ 
mative  action  only,’  I’m  disowning 
them.” 

The  straightforward  nature  of  Shipp’s 
columns  does  not  go  unpunished.  She 
gets  calls,  letters  and  voice  mail  from 
angry  readers  of  all  races.  But  most  of 
the  feedback,  she  said,  is  positive. 

Shipp  began  her  career  as  a  journalist 
in  high  school  by  working  as  a  home 
economics  correspondent  for  a  local 
newspaper.  She  pursued  her  education 
through  graduate  school,  earning  a  joint 
law  degree  and  master’s  in  journalism 
from  Columbia.  She  joined  the  New 
York  Times  as  a  reporter  in  1980,  and 
remained  at  the  paper  until  she  left  in 
1993  to  pursue  graduate  studies  in  his¬ 
tory. 

The  columnist  sees  history  as  an  inte¬ 
gral  part  of  journalism  and  the  core  of 
her  work.  “It’s  all  about  trying  to  explain 
what  happened,”  Shipp  said.  “I  was  fesci- 
nated  as  I  explored  my  own  family’s  his¬ 
tory.” 

While  committed  to  history,  Shipp 
teaches  journalism  and  attends  profes¬ 
sional  conferences  with  an  eye  toward 
helping  and  influencing  the  next  gener¬ 
ation  of  journalists.  She  enjoys  teaching 
because,  “I  like  seeing  people  learn. 
When  you  see  that  light  bulb  go  off 
[after  a  student  has  struggled  with  a 
subject],  that’s  special.” 

Shipp  gives  her  Columbia  students 
the  added  bonus  of  tipping  them  off  to 
the  campus  receptions  and  events 
where  free  food  is  served.  She  laughs  as 
she  envisions  students  making  their  way 
to  interview  the  guest  of  honor  after 
they  eat. 

The  columnist  describes  her  “ulterior 
motive”  in  teaching  young  journalists  as 
implanting  in  them  tlie  ideals  she  wish¬ 
es  were  more  pervasive.  She  is  critical 
of  the  amount  of  time  and  space  devot¬ 
ed  to  trivial  stories  and  those  which 
don’t  affect  the  average  reader,  such  as 
the  wedding  of  John  Kennedy  Jr. 

“The  news  business  is  singled  out  by 
the  Constitution  not  so  we  can  spend 
our  time  on  trivial  matters,  but  because 
we  have  a  crucial  role  to  play,”  Shipp 
said.  “I  see  this  business  as  a  calling.  I 
would  only  hope  that  more  people  see 
it  that  way  and  not  as  a  way  to  celebrity 
and  not  as  a  way  to  become  rich.” 

Winning  the  Pulitzer  has  brought 
Shipp  numerous  offers  and  contacts, 
but  she  noted,  “I’m  still  trying  to  do 
what  I  was  doing  April  8,  before  the 
announcement.” 


Columnists  Have 
A  New  Web  Site 

The  NATIONAL  SOCIETY  of 
Newspaper  Columnists  has 
launched  a  Web  site. 

It  includes  a  description  of  NSNC,  hot- 
Unked  e-mail  addresses  of  members,  col¬ 
umn-related  news,  contest  information, 
descriptions  of  books  for  sale,  photos, 
links  to  other  journalism  sites,  and  more. 
There  is  also  a  mention  of  National 
Columnists  Day,  which  falls  on  April  18, 
the  day  Ernie  Pyle  was  killed  in  1945. 

The  site,  which  Honolulu  Star- 
Bulletin  columnist  and  NSNC  Internet 
editor  Charles  Memminger  was  in  charge 
of  creating,  is  at  http://www.colum- 
nists.com. 

Will  Help  LATS 
Comics 

Bob  Greenberg, 
retired  assis¬ 
tant  managing  edi¬ 
tor  of  the  Phila¬ 
delphia  Inquirer, 
will  woik  with  the 
Los  Angeles  Tunes 
Syndicate  as  its 
comics  develop¬ 
ment  consultant. 

“Bob’s  experi¬ 
ence,  expertise  and 
well-known  in  the 
vice  president  and 
general  manager  Steve  Christensen. 

Greenberg,  a  former  president  of  the 
Newspaper  Features  Council,  worked  at 
the  Inquirer  for  nearly  four  decades. 
From  1975  until  his  retirement  last  year. 


he  was  responsible  for  the  purchase  of 
syndicated  material  at  the  Philadelphia 
daily. 

TMS,  Court  TV 
Launch  Column 

Gregg  jarrett, 

co-anchor  of  the 
Court  TV:  Inside 
America’s  Courts 
program,  is  doing  a 
weekly  coliunn  for 
Knight-Ridder/ 

Tribune  News  Service 
(KRT). 

The  attorney 
answers  reader  ques¬ 
tions  on  a  range  of 
legal  issues. 

Jarrett,  one  of  four  original  anchors  for 
Court  TV,  has  covered  the  O.J.  Simpson 
trial,  the  Rodney  King  beating  trial,  and  a 
number  of  other  high-profile  cases. 

Inside  America’s  Courts  is  a  syndicat¬ 
ed  series  that  recently  began  its  second 
season.  It  airs  in  145  markets. 

KRT  is  marketed  by  Tribime  Media 
Services. 

Longtime  ‘Moon’ 
Cartoonist  Dies 

FERD  JOHNSON,  WHO  worked  on  the 
“Moon  Mullins”  comic  for  an  amazing 
67  years,  has  died  in  Irvine,  Calif.  He  was 
90. 

Johnson  assisted  “Moon  Mullins”  cre¬ 
ator  Frank  Willard  from  1924  until 
Vuillard’s  death  in  1958.  Then  he  took 
over  the  Tribune  Media  Services  strip 
until  it  ended  in  1991. 


Develop 


Bob  Greenberg 

comic  intuition  are 
industry,”  said  LATS 


Gregg  Jarrett 


Copley  News  Service 
is  pleased  to  announce 
the  appointment  of 
Dean  Abbott 
as  National  Sales  Director* 

COPLEY 

news  service 

(800)  238-6196 
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Ruling  Reversal 

The  discovery  of  a  clerical  error 
led  a  Connecticut  judge  to  reverse 
his  decision  in  a  controversial  lawsuit 
involving  a  columnist  and  syndicate. 

This  spring,  Senior  U.S.  District  Judge 
Warren  Eginton  had  granted  Tribune 
Media  Services’  motion  for  summar)' 
judgment  —  thereby  removing  TMS  as  a 
defendant  in  a  suit  brought  by  George 
Kregos,  who  formerly  worked  on  the 
syndicate’s  “Latest  Line”  sports-odds  col¬ 
umn  iE&P,  April  27,  p.  94).  Now,  Eginton’s 
Sept.  26  move  to  vacate  that  decision 
means  TMS  is  again  part  of  a  case  that  has 
dragged  on  for  four  years. 

The  Bridgeport-based  judge  said  he 
changed  his  mind  after  learning  of  a 
Kregos  memorandum  opposing  TMS’s 
motion  for  summary  judgment.  Because 
of  a  clerical  error,  the  plaintiffs  1995 
memorandum  had  apparently  never 
been  brought  to  the  attention  of  the 
judge  before  he  granted  the  syndicate’s 
motion  in  March  of  1S>96. 

“The  court  has  recently  located  the 
file-stamped  copy  of  plaintiff’s  opposi¬ 
tion  memorandum,  with  attached 
exhibits,  which  was  neither  docketed  by 
the  clerk’s  office  . . .  nor  filed  with  the 
other  pleadings  in  the  case,”  Eginton 
wrote  Sept.  26.  “Human  error  prevented 
the  court  from  fully  considering  plain¬ 
tiffs  arguments  . . . .” 

Kregos’  1992  suit  named  TMS,  as  well 
as  Susan  and  Jolene  McCarthy  —  the 
widow  and  daughter  of  Jim  McCarthy, 
who  did  the  daily  “Latest  Line”  feature 
until  his  death  in  1981.  Kregos,  who  was 
hired  to  work  on  “Latest  Line”  starting  in 
1982,  contends  TMS  pressured  the 
McCarthys  to  fire  him  in  1992  (E&P,Yda. 
11, 1995,  p.  32). 

TMS  said  it  learned  in  1991  that 
Kregos  was  also  contributing  to 
Columbia  Features’  “Today’s  Line”  col¬ 
umn,  and  told  the  McCarthys  that  “Latest 
Line”  needed  to  be  an  exclusive  product 
(Feb.  18, 1995,  p.  44). 

But  Kregos  said  at  least  two  TMS  exec¬ 
utives  knew  since  1982  that  he  was 
involved  with  both  columns,  and  that 
one  of  these  executives  helped  create 
the  double-duty  situation.  Kregos  added 
that  Benjamin  Lee  Eckstein,  the  person 
named  to  succeed  him  on  “Latest  line”  in 
1992,  is  also  involved  with  another 
sports-odds  feature  —  “America’s  Line” 
by  Michael  Roxborough  of  Universal 
Press  Syndicate. 

Eginton,  in  his  reversal  ruling,  offered 


several  reasons  why  TMS  should  remain  a 
defendant.  For  instance,  the  judge  cited 
deposition  testimony  indicating  that  one 
reason  TMS  may  have  wanted  Kregos 
fired  was  to  replace  him  with  Eckstein. 
Eginton  also  mentioned  the  “conflicting 
evidence”  of  a  former  TMS  executive 
(who  testified  that  he  met  with 
Roxborough  about  TMS  possibly  syndi¬ 
cating  “America’s  Line”)  and  TMS  (which 
denied  any  such  meeting  took  place). 

The  judge’s  reversal  ruling  came  sev¬ 
eral  months  after  Kregos  submitted  a  36- 
page  affidavit  outlining  why  he  felt 
Eginton  should  reconsider  his  spring 
decision. 

When  asked  for  a  response  to  the  lat¬ 
est  decision,  Robert  Harris,  an  attorney 
representing  TMS,  said,  “The  issue  before 
the  court  on  summary  judgment  is  limit¬ 
ed  to  the  existence  or  absence  of  disput¬ 
ed  issues  of  fact,  so  the  import  of  the 
court’s  ruling  is  only  to  acknowledge 
that  Mr.  Kregos  is  making  factual  claims 
that  are  at  odds  with  the  factual  asser¬ 
tions  made  by  other  parties.” 

Harris,  who  is  with  the  Bridgeport- 
based  law  firm  of  Zeldes,  Needle  & 
Cooper,  added,  “The  court’s  ruling  does 
not  purport  to  make  any  determination 
as  to  which  side’s  version  of  events  is 
accurate.Tribune  Media  Services  remains 
confident  that  the  final  determination 
will  result  in  findings  in  its  fevor.” 

— ^David  Astor 

The  Age  of  Arlo 

A  CONTEST  ASKING  readers  to  guess 
the  age  of  Arlo  in  “Arlo  &  Janis”  drew 
more  than  1,500  e-mail  responses  the 
day  it  was  announced. 

That  was  on  Oct.  20,  when  Jimmy 
Johnson  included  a  cryptic  math  equa¬ 
tion  in  his  Sunday  strip  announcing  the 
competition. 

To  date,  the 
Newspaper 
Enterprise 
Association 
cartoonist 
has  received 
more  than 
3,500  e-mail 
and  4,000 
regular  mail 
responses. 

Arlo’s  age 
will  be  re¬ 
vealed  in 
Johnson’s  Nov. 

24  comic.  Mail  time  for  Johnson 


‘George’  Material 

Excerpts  from  GEORGE  magazine 
are  being  syndicated  by  the  Los 
Angeles  Times  Syndicate. 

The  publication  —  co-founded  by 
John  E  Kennedy  Jr.  and  Michael  Berman 
—  includes  political  reporting  and  com¬ 
mentary,  as  well  as  interviews  with  elect¬ 
ed  officials,  media  moguls  and 
Hollywood  stars  “who  shape  public 
issues.” 

Met  On  Internet 

The  characters  of  Janet  George 
and  Joe  Pyle  have  never  met  —  or 
have  they? 

Joe  and  Janet  are  the  stars  of  “Us  & 
Them,”  the  comic  that  Wiley  Miller  and 
Susan  Dewar  do  on  alternate  days  for 
Universal  Press  Syndicate.  Joe  is  a  talk 
radio  host  in  Wiley’s  strip,  and  Janet  is  a 
newspaper  columnist  in  Dewar’s. 

Janet  (who  appears  as  a  monthly  guest 
offering  advice  on  Pyle’s  show)  and  Joe 
despise  each  other  off  the  air.  But  on  the 
Internet, Janet’s  “lipschtick”  alter  ego  is  in 
love  with  Joe’s  “prints  charming”  identity. 

For  research,  Dewar  and  Wiley  spent 
time  in  Internet  chat  rooms  as  “lip¬ 
schtick”  and  “prints  charming.” 

“We  want  the  strip  to  be  authentic  for 
readers,”  said  Dewar.  “And  it’s  fun  to  talk 
to  people  in  the  chat  rooms  as  my  char¬ 
acter.” 

Dewar  and  Wiley  also  encourage  “Us  & 
Them”  readers  to  contact  Janet  and  Joe 
by  listing  the  characters’  Internet 
addresses  in  the  comic  {E&P,  July  20,  p. 
54).  Readers  ask  questions,  and  the  char¬ 
acters  often  respond  in  later  strips. 

Shortened  Lists 

The  new  YORK  Times  News  Service 
is  now  moving  shortened  versions  of 
its  hardback  and  paperback  bestseller 
lists  to  fit  smaller  news  holes. 

The  listings  present  the  top-selling 
books  in  order  along  with  brief  descrip¬ 
tions,  but  eliminate  the  number  of  weeks 
the  book  has  been  on  the  list  and  the 
book’s  standing  as  of  the  previous  week. 

Home  Of  Gould 

A  60-ACRE  estate  in  Woodstock,  Ill., 
that  was  the  home  of  late  “Dick 
Tracy”  creator  Chester  Gould  is  on  the 
mailcet  for  $3.25  million,  according  to 
the  Wall  Street  Journal. 
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revenue  spurted  13%  higher  to  $34.4 
million. 

Revenues  for  the  first  nine  months 
totaled  $1.3  billion,  a  7%  rise,  as  net 
income  dropped  to  $31.8  million,  from 
$102.8  million  a  year  earlier,  including 
the  accounting  charge. 

PROVIDENCE  JOURNAL 

Providence  Journal  Co.  reported  a 
$6.4  million  net  loss  for  the  third  quar¬ 
ter,  30.6%  greater  than  the  $4.9  million 
net  loss  for  the  same  period  last  year. 


The  loss  amounted  to  14<  a  share, 
compared  with  13^  a  share  in  third-quar¬ 
ter  1995. 

Start-up  losses  in  programming  and 
electronic  media,  as  well  as  noncash 
charges,  were  responsible  for  the  deficit. 
They  include  the  consolidation  of 
Television  Food  Netw'ork  and  start-up 
costs  for  America’s  Health  Networit  and 
Northwest  Cable  News. 

Quarterly  revenue  increased  19.6%  to 
$88  million,  and  the  company  posted  a 
higher  operating  loss  of  $1.9  million, 
compared  with  $246,000  a  year  before. 

Publishing  revenue  climbed  4.8%  to 
$31.7  million,  as  improvement  in  ad  and 
circulation  revenue  was  offset  by  the 
revenue  drop  from  the  discontinuance 
of  a  shopper  publication. 

Newspaper  ad  revenue  rose  5.8%  to 
$22.9  million,  helped  by  improving  eco¬ 
nomic  conditions  in  Rhode  Island,  home 
to  the  company’s  flagship  Providence 
Journal-Bulletin.  Circulation  revenue 
gained  5.1%  to  $8.5  million,  as  price 
increases  offset  lower  circulation,  daily 
down  3.2%,  Sunday  down  4.8%. 

Nine-month  net  loss  totaled  $24.2  mil¬ 
lion,  or  58't  per  share,  compared  with  a 
loss  of  $7.7  million,  or  20<  per  share,  dur¬ 
ing  the  same  time  last  year.  Revenues  for 
the  nine-month  period  increased  13.7% 
to  $254.4  million. 

On  Sept.  26,  the  Providence  Journal 
Co.  signed  an  agreement  to  be  acquired 
by  A.H.  Belo  Corp 

PULITZER  PUBLISHING 

Pulitzer  Publishing  Co.  reported  net 
earnings  jumped  33  7%  to  $13  million. 


or  79<  per  share,  on  revenues  24.4?^ 
greater  to  $138.9  million.  Operating 
income  advanced  53%  to  $26.6  million. 

Michael  E.  Pulitzer,  chairman  and  CEO, 
cited  “excellent  performances  by  our 
publishing  and  broadcasting  businesses 
with  strong  cash  flow  from  the  group  of 
community  newspapers  we  acquired  on 
July  1 .”  The  company  acquired  Scripps 
League  Newspapers  Inc.,  subsequently 
renamed  Pulitzer  Community 
Newspapers  Inc.  in  1996. 

Publishing  operating  income  leaped 
66%  to  $9. 1  million,  as  revenues  surged 
29.8%  to  $84.8  million,  primarily  due  to 
increases  in  advertising  revenues,  partic¬ 
ularly  classified,  at  the  flagship  St.  Louis 
Post-Dispatch.  Lower  newsprint  expense 
also  benefited  publishing  operations. 

Publishing  advertising  revenues 
moved  up  34.8%  to  $53.4  million,  from 
$39.6  million  in  third-quarter  1995. 

Nine-month  net  income  grew  19.9% 
to  $39.4,  or  $2.40  per  share.  Revenues 
advanced  12.1%  to  $382.1  million. 
Operating  income  gained  22.6%  on  rev¬ 
enues  of  $72.8  million. 

TIMES  MIRROR 

Times  Mirror  Co.,  owner  of  the  Los 
Angeles  Times,  reported  thircLquarter  net 
income  of  $55.7  million,  or  43^  per 
share,  up  from  a  $298.9  million  net  loss 
during  the  same  period  last  year. 

Revenues  rose  2.4%  to  $885.6  million 
compared  with  $864.9  million  in  third- 
quarter  1995.  Operating  profits  came  in 
at  $110.3  million. 

Profits  in  the  newspaper  group  more 
than  doubled  to  $72.2  million,  as  rev¬ 
enues  climbed  3.4%  to  $503  million.  Led 
by  the  strength  of  Eastern  newspapers’ 
classified  advertising,  ad  revenues  grew 
3.9%  to  $378.7  milUon. 

The  newspaper  operating  profit  mar- 


TIMES  MIRROR 


+2.4%  • 


gin  rose  to  14.4%,  from  7.2%.  The 
improvement  reflects  3.4%  higher  rev¬ 
enues  and  4.5%  lower  expenses,  a  result 
of  cost  reduction  programs,  and,  to  a  less¬ 
er  extent,  Icwer  newsprint  costs. 

Daily  circulation  at  the  flagship  Los 
Angeles  Times  rose  1.7%,  the  first 
increase  in  five  years,  according  to  the 
Audit  Bureau  of  Circulations. 

The  consumer  media  segment,  includ¬ 
ing  magazines,  saw  operating  profits 
slide  to  $4.4  million.  Revenues  were 
down  4.6%  to  $78.6  million.  Although 
cost  controls  helped  lift  operating  profit 
at  Times  Mirror  Magazines,  the  consumer 
media  division,  as  a  whole,  was  impacted 
by  difficult  year-to-year  revenue  compar¬ 
isons  due  to  last  year’s  release  of  a  new 
edition  of  a  major  title  and  a  one-time 
license  fee. 

Nine-month  net  income  was  $127.8 
million,  or  89*  per  share.  Revenues  rose 
to  $2.53  billion,  from  $2.48  billion  for 
the  same  period  in  1995. 

TRIBUNE 

Tribune  Co.  posted  third-quarter  net 
income  36%  higher  to  $66  milUon,  or  $1 
per  share,  on  12%  higher  revenues  of 
$618  million.  Operating  profit  increased 
40%  to  $116  million. 

The  growth  stemmed  from  gains  in  all 
three  business  segments  and  fewer 
shares  outstanding. 


TRIBLSE 


+12%  +36% 


Chairman,  president  and  CEO  John  W. 
Madigan  said  the  results  reflect  major 
changes,  including  major  investments  in 
broadcasting  and  “a  very  exciting  educa¬ 
tion  business  that  is  not  dependent  on 
advertising.” 

Publishing  operating  profit  —  from 
the  Chicago  Tribune,  Orlando  Sentinel, 
Newport  News,Va.,£)fltfy  Press  and  Eort 
Lauderdale  Sun  Sentinel  rose  17%  to  $6l 
million  in  the  third  quarter.  Increases  at 
the  four  dailies  contributed  to  the  gain, 
which  was  partially  offeet  by  increased 
costs  of  developing  Internet  and  online 
businesses. 

Overall,  publishing  advertising  rev¬ 
enue  climbed  6%  to  $247.6  million. 
Circulation  revenue  grew  4%. 

Nine-month  net  income  advanced 
41%  to  $290.2  million,  or  $4.50  per 
share,  from  $206  million,  or  $2.94  per 
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share,  in  the  first  nine  months  of  1995. 
Operating  profit  grew  16%  to  $348  mil¬ 
lion  while  revenues  increased  to  $1.8  bil¬ 
lion,  a  9%  gain. 

WASHINGTON  POST 

Washington  Post  Co.  reported  third- 
quarter  net  income  surged  32.5%  to 
$55.4  million,  or  $5  per  share,  from 
$41.8  million,  or  $3.79  per  share,  in  the 
quarter  last  year. 

However,  excluding  a  one-time,  after¬ 
tax  charge  of  $5.6  million  a  year  earlier, 
third-quarter  1996  net  earnings  rose 
16.9%,  with  earnings  per  share  up 
16.3%. 

Revenue  gained  10.1%  to  $460.3  mil¬ 
lion,  and  operating  income  rose  56.6%  to 
$87.2  million  for  the  quarter. 
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+10.1%  +32.5% 


Newspaper  division  revenue 
increased  6.9%  in  the  third  quarter,  3.6% 
in  the  first  nine  months  of  1996. 
Advertising  volume  dropped  2.5%  for 
the  quarter,  6%  for  the  first  nine  months 
of  this  year.  Daily  and  Sunday  circulation 
dipped  1%. 

Nine-month  net  earnings  grew  13.4% 
to  $155.6  million,  or  $14.09  per  share, 
compared  with  $137.2  million,  or 
$12.35  per  share,  in  the  same  period  of 
1995.  Excluding  one-time  clwges,  net 
income  increased  $21.2  million,  or 
15.8%.  Revenues  climbed  7.4%  to  $1.3 
billion  in  the  nine-month  period. 


Together 
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tinned,  also  played  a  role  in  a  partnership 
with  an  NBC  affiliate  for  the  Saving 
Arizona’s  Children  project  by  increasing 
news  coverage  of  children’s  issues,  while 
the  ad  department  developed  a  fund-rais¬ 
ing  package  for  advertisers. 

In  a  subsequent  interview.  Town 
emphasized  that  the  change  “didn’t  hap¬ 
pen  overnight.  It  has  taken  eight  or  nine 
years.” 

Not  only  has  newsroom  morale  not 
suffered,  she  said,  but  “a  lot  of  people  in 
editorial  are  exhilarated  by  the  idea  of 
also  being  marketing  people.They  realize 
our  challenge  is  to  remain  strong  and 
vibrant  in  an  era  when  achieving  success 
is  much  less  automatic  than  it  once  was.” 


Book  Reviews 
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are  heading  into  a  century  in  which  the 
old  gods  will  certainly  continue  to  crum¬ 
ble. 

“As  a  nation,  we  can  no  longer  simply 
see  ourselves  as  shades  of  pale. 

“The  new  century  will  be  in  living 
color,  and  it  may  often  speak  in  languages 
that  are  unfamiliar  to  our  ears.  Women 
will  walk  fully  out  of  the  shadows  of 
men’s  dreams.” 

The  myths,  which  she  sees  as  prevail¬ 
ing  in  the  media,  include: 

♦  The  myth  of  female  strength,  which 
“goes  back  to  those  snake-bedecked  evil¬ 
eyed  goddesses”  and  which  she  sees  as 
typical  of  the  treatment  of  Hillary 
Rodham  Clinton. 

♦  The  hunter  myth,  which  keeps 
women  subordinate  and  inferior. 
“Biological  determinism  is  making  a 
comeback  today. 

“Newt  Gingrich  gave  it  voice  when  he 
said  that  combat  roles  for  women  are  ill- 
advised  because  men  are  programmed  to 
go  out  and  hunt  giraffes.” 

♦  The  myth  of  individualism.  She  quar¬ 
rels  with  the  new  mood,  and  the  old,  that 
an  individual,  aU  individuals,  must  make  it 
on  their  own. 

“We  are  so  fond  of  the  man  who  does 
it  solo  that  it  is  surprising  that  we  didn’t 
edit  all  but  one  marine  out  of  the  Iwo 
Jima  statue.  John  Wayne  could  have  put 
that  flag  up  all  by  himself.” 

♦  The  myth  of  the  demonic  black  man. 
She  quotes  essayist  Ellis  Cose: 

“As  long  as  the  dominant  message  sent 
to  impresssionable  black  boys  is  that 
they  are  expected  to  turn  into  savage 
criminals,  nothing  will  stop  substantial 
numbers  of  them  from  doing  just  that.” 

She  adds  that  with  a  boost  from 
media,  “The  myth  of  individuals,  coupled 
with  the  Myth  of  the  Demonic  Black 
Man,  distances  whites  from  any  sense  of 
responsibility  for  the  social  problems 
that  plague  the  American  black  under¬ 
class.” 

She  criticizes  the  biases  of  many  trend 
stories,  which  she  sees  as  an  expansion 
of  some  idea  proffered  at  a  cocktail  party 
with  some  supfKjrting  views  from  a  few 
phone  calls. 

Yet  her  technique  is  not  much  better, 
as  when  she  announces  that  “media  and 
many  politicians  have  eagerly  taken  up”  a 
certain  notion  and  supports  her  claim 
with  a  quote  from  one  deceased  acade¬ 
mic. 

Rivers,  who  has  written  for  the 
Washington  Post  and  other  newspapers 
and  is  a  novelist,  is  professor  of  journal¬ 
ism  at  Boston  University. 


Shop  Talk 
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or  yesterday’s  frivolities.  It  means,  yes, 
lying,  if  that’s  what  it  takes  to  maintain 
the  delicate  compact.  (Married  couples 
should  get  such  advice.) 

No  reporter  should  feel  the  need  to 
screen  late-night  calls  in  order  to  main¬ 
tain  his  sanity.  No  copy  editor  should  hes¬ 
itate  to  contact  a  reporter  when  a  fix  is 
cleariy  called  for  and  no  one  else  can 
help. 

Of  course,  there’s  always  editing  as  a 
contact  sport.  But  I  advise  against  it. 


Journalists  With 
Disabilities 

The  PRESIDENT’S  COMMITTEE  on 
Employment  of  People  with 
Disabilities  is  inviting  members  of  the 
media  to  participate  in  exploring  the 
creation  of  a  national  association  to 
address  the  needs  and  concerns  of  pro¬ 
fessional  journalists  with  disabilities. 

While  the  committee  would  act  as  a 
catalyst  in  the  formation  of  the  proposed 
association,  it  would  not  be  the  sponsor. 
Journalists  interested  in  further  informa¬ 
tion  about  the  association  are  invited  to 
contact  John  Donnelly,  The  President’s 
Committee  on  Employment  of  People 
with  Disabilities,  1331  F  St.  N.W, 
Washington,  DC.,  20004-1 107. 

NNA  Officers 

Roy  J.  EATON,  publisher  of  the  Wise 
County  Messenger,  Decatur,  Texas, 
has  been  installed  as  the  new  chairman 
of  the  National  Newspaper  Association. 

Elected  vice  chairman  during  NNA’s 
annual  convention  in  Nashville  was 
Dalton  C.  Wright,  president  of  the 
Lebanon  (Mo.)  Publishing  Co. 

Lockwood  Phillips,  publisher  of  the 
Carteret  County  News-Times,  Morehead 
City,  N.C.,  was  elected  treasurer. 

Newly  elected  to  the  NNA  board 
were:  Max  Heath,  vice  president  and 
executive  editor.  Landmark  Community 
Newspapers,  Shelbyville,  Ky,  and  Robert 
Sweeney,  publisher  and  editor  of  the 
Villager  Newspapers,  Greenwood  Village, 
Colo. 

Re-elected  to  the  board  was  Diane 
Everson,  publisher  of  the  Edgerton  (Wis.) 
Reporter. 

In  addition,  Linda  Falkman,  executive 
director  of  the  Minnesota  Newspaper 
Association,  was  named  the  Newspaper 
Association  Managers  representative  on 
the  NNA  board. 
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FEATURES  AVAILABLE 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http://www.time-data.com 
e-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  ore  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


WEEKLY  TEST  DRIVE  column,  award¬ 
winning  writer.  Builds  readership,  sells 
ads.  $2  each.  Camera  ready  or  e- 
mail,  photos.  (71 3)  864-5370. 

He  who  hesitates  is  last. 


HEALTH,  SPORTS  &  FITNESS 


ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
LICENSED  RIGHTS  TO  PUBUSH 
ESTABUSHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTECTED  TERRITORY  MARKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
CALL  (800)  NEW  LIVING 
FREE  SAMPLES  AND  RATES. 


RURAL  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  35,  Rough  &  Ready,  CA  95975 


She  tickles  funny  bones  and  touches 
hearts.  FAMILY  HUMORIST.  Deb  Di 
Sandro,  (847)  639-1232 


IN  A  NUTSHELL;  Honored  by  NSNC, 
NYPA.  Free  Samples;  Barbara  Naness, 
119  Washington  Ave.,  Staten  Island,  NY 
10314.  (718)698-6979. 

hllp;//www.h2net.net/p/nutshell. 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10940;  (914) 
692-4572.  Fax  (914)  692-8311.  Site; 
http://www.ny.frontiercomm.net/ 
“cinemon/cineman.htm 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


WEATHER  SERVICES 


VYEATHERWATCH  SERVICE 
Audiotext-Inlemet-Weather  Page 
The  lowest  prices 
The  nnost  accurate  forecasts 
Serving  over  100  newspapers 
Call  for  a  quote  (61 9)  223-8163 


WORLDWIDE  WEB 


World  Wide  Web  feature  column. 
Very  Hot!  Generates  huge  od  revenue! 
References  and  FREE  sample. 
Contact  CHARLOTTE'S  WEBster 
(800)720-4142 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCATES 
Box  579,  Landrum,  SC  29356. 


Confidential  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMPANY 
(301)540-0636 


DAVID  R.  STILL 
CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 
Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


KAMEN  &  CO.  GROUP  SERVICES 
Worldwide  Appraisal  Experts 
(516)  379-2797/(813)  786-5930 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sole  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Bex  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOUTHO  —  TAYLOR  MEDIA  SERVICE 
Thomas  C.  Bolitho  —  Gregory  S.  Taylor 
(405)  421-9600 

1 1 7  S.  Broadw^,  Ada,  OK  74820 


DAVE  GAUGER 
Sales  &  Appraisals 
Gauger  Media  Service,  Inc. 

Box  627,  Raymond,  WA  98577 
(360)  942-3560 

JAMES  W.  HAa,JR. 
Nev«paper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-0170. 


NEWSPAPER  BROKERS 


JIM  VYEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(8171599-5785 

315  York,  Weatherford,  Texas  76086 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fox  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 


Over  700  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  N  Engbr^  (61 7)  545-61 75 
Wren  Barnett,  South  (704)  698-0021 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 
3828  Mockingbird  Lane 


Whitesmith  Publication  Services 
Rod  VYhilesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


ARKANSAS  WEEKLY:  Unopposed  in 
fine  growing  family  community.  Paper 
aver  100  years  old  in  isolated  town 
with  great  potential.  Second  genera¬ 
tion  publisher  retiring.  Gross 
$300,000.  Rickenbacher  Media,  (214) 
520-7025  or  fax  (214)  520-6951 . 


CALIFORNIA:  Northern  California 
county  seat  weekly.  Dynamic  sales 
growth.  $235M  volume. .. $1  75M 
Cash.  Call  (619)  756-1403  ar  (510) 
736-6350. 


DEEP  SOUTH  metropolitan  suburban 
paid  weekly  seeks  investor  or  buyer. 
$100,000  takes  half.  $175,000  takes 
all.  Really  fine  opportunity.  Jim  Hall 
Media  Services,  Box  1088,  Troy,  AL 
36081,(334)566-7198. 


IDEAL  OPPORTUNITY  for  a  couple 
wanting  ta  own  their  own  paid  news¬ 
paper.  Sauthern  Califarnia  weekly 
grossing  $130,000.  Favorable  terms 
including  seller  financing  available. 
Send  inquiries  to  Box  07973,  Editor  & 
Publisher. 


LONG-ESTABLISHED  PUBLICATION  - 
100  +  year-old  weekly,  not  far  from 
coast.  Owner  retiring,  out  office  full  of 
latest  equipment.  Ideal  for  first-time 
owner.  Bill  Berger,  Assoc.  Texas 
Newspapers,  1801  Exposition  Blvd., 
Austin,  TX  78703,  (512)  476-3950. 


NORTHWEST  IOWA  -  County  seat 
newspaper  with  TMC  shopper  ond 
satellite  paper.  $340,000.  John  van 
der  Linden,  broker,  P.O.  Box  275, 
Spirit  Lake,  lA  51360.  (712)  336- 
2805. 


NEWSPAPER  BROKERS 


I  Bolitho-Cribb  Report:  http://www.cribb.com  | 

Confidential  Appraisal  for  Bolitho-Cribb 
BSBP  Estate,  ESOP,  Partners,  &  Associates 

Bank  Tax,  Stock,  Assets 

HCjL-H  T  Annette  Park  Drive,  Bozeman,  406-586-6621 
John  T.  Crlbb  MT  59715  e-mail:  )cribb@lmtnet  pm  406-586-8774 


NEWSPAPERS  FOR  SALE 


WEST  COAST:  Senior  publication, 
$1,000,000.  FLORIDA:  Two  senior 
pufsiications,  $175,000,  $75,000. 
Mayo  Communicotions,  (813)  971- 
2061. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  ne'wspaper 
group  seeks  to  odd  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Manogement  welcome  to  slay  in  place. 
All  replies  guaranteed  helcT  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub- 
iisl^. 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  awner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact 
KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub- 
urban  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remain  and  partic¬ 
ipate  in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 
07688,  Editor  &  Publisher. 


TRADE  PUB  FIRE  &  RESCUE  INDUSTRY 
Research  complete  ready  to  launch. 
Pub  or  Corp  $1 0,000  or  terms. 

(410)  987-9600,  Fox  (410)  987-9602 


WRITING  SYMPOSIUM 


THE  HERALD-TIMES  is  pleased  to 
announce  The  Bob  Hammel  Sportsvrrit- 
ing  Symposium,  'It's  All  About  Writing' . 
The  event  will  be  held  Monday 
November  1 8,  1 996  from  8  a.m.  to  4 
p.m.  at  the  Blaomington/Monroe 
County  Convention  Center  in  Bloom¬ 
ington,  Indiana  For  more  information 
please  contact  Susan  Stuckey  at  The 
Herald-Times  (812)  331-4320  or  fax 
(812)  331-4337. 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKRCX3M 


SQUeeze  Lens  m(g.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration.  Herb  Carlbom 
CK  Optical  (310)372-0372. 


MAILROOM 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fax  (770)  590-7267 


QUIPP  STACKERS 

Recently  traded  in  For  new  Compass 
stackers.  Available  November/ 
December.  Call  TMSI  for  more  informa- 
Hon  (216)  267-7666. 


Refurbished  odd  on  pockets 
MUliER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


PRESSES 


Qullly  Ih«  mika  in  impresiiai  woiMwkk 


\^aii6nT, 


Siltct  from: 


□  CompMe  Ppmms 
a  Additiont  to  Existing  Presses 
O  &«olor  Satellites 

□  4<Hi  Arrangements 

□  Stacked  Units 

□  Integral  Roll  Stand  Units 
O  Half  artd  Quarter  Folders 
O  Cutoff;  20“  -  21H*  -  TT  ■  22%’ 

□  1 8,500  ID  30,000  IPH 

;SALES  -  SERVICE  -  PARTS  A  I XA 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCSK 


MAILROOM 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1 668  or  (21 4)  869-2844. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fox  (407)  273-901 1 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B.  CAUF. 
(71 4)  644-2661 ,  Fox  (71 4)  644-0283 


PRESSES 


3-unit  Goss  Community  running 
small  newspaper  in  Georgia. 

(913)  362-0119. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 


SEIilNGYOUR 
WEB  PRESS? 


Increase  your  exposure/ profits  through 
our  extensive  worldwide  network. 


We  offer  a  full  line  of  web  presses. 
Call  us  for  a  complete  list  of  available 
equioment. 


GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fox  (91 3)  541  -8960 


True  reality  goes  beyond  reality  itself. 

Wyeth 


PRESSES 

PRESSES 

FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•22"  cut-off  GOSS  COLORUNER  with  36 
printing  couples,  double  3:2  folder  & 
nine  RTP's. 

•7-unit  GOSS  METRO  w/double  3:2 
folder,  2  half  decks  &  7  RTP's  - 
22  3/4". 

•One  METROUNER  mono  unit,  45"  RTP's 
&  Y  columns  -  22  3/4"  cut-off. 

•6-unit  GOSS  URBANITE  -  1982/75 
vintage,  22  3/4"  cut-off. 

•7-unit  GOSS  COMMUNITY  w/SC 
folder,  22  3/4". 

•6-unlt  HARRIS  VI 5A  w/half  &  TQF 
quarter  page  JFl  folder  &  50  HP 
motor. 

•8-unit  DAILY  KING  II  with  KJ8A  folder 
&  u.f.  -  1 979  vintage. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(91 3)  492-9050,  Fox  (91 3)  492-621 7 

WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fox  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
Wia  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (81 6)  887-2762. 


METRO  LINER  TOWER 
PRESS  UNITS 
PUBLISHERS: 

A  UNIQUE 
OPPORTUNITY  TO 
RE-EQUIP 

Exclusive  Sale  — Outstanding 
metro-liner  plant  22”,  560 
MM  cut-off,  updated,  75,000 
cph,  48  Goss  metro-liner 
units,  10  4x1  metro  towers, 
1976-1988  with  excellent 
colour  capacity,  48  45”  Goss 
digital  autopasters 
8  3/2  lap  and  pin  folders  8 
upper  balloon  formers 
8  intermediate,  former 
arrangements  complete  with 
stitchers 

The  ver>'  latest  in  pic  thyristor 
drives  present.  Dampening 
timer  spray  dampners. 
Modem  press  control  systems 
all  to  be  fitted  with  the  most 
advanced  inking  technology 
available. 

Printing  Press  Services 
Sellers  Street  Factory 
Preston,  Lancashire 
ENGLAND,  PRl  5EU 
(011-44)  1772-797050 
Fax:  (44)  1772-652300 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


MR.  PUBUSHER 

If  your  circulation  department  is  floun¬ 
dering/and  going  nowhere!  Then  you 
need  my  company.  (508)  336-3266 

CIRCULATION  SERVICES 


36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABILITY” 
Nationwide  TELEMARKETING 
(800)  950-8475 
Horace  Southward 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


HEADUNE  PROMOTIONS 
Telemarketing/Door  Crew  Programs 
Tailored  to  fit  your  needs. 
Dennis  McQuillan  (800)  260-9823 


JOHN  A.  BURKE 

Single  Copy  Sales  -  Telemarketing 
NY  •  NJ  •  PA 
Call/Fax(516)  588-2735 

Things  don't  have  to  be  about  politics  to 
be  political. 

Jon  Voigt 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  n  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


CLASSIFIED  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http://www.fakebrains.com/ scout. 


CONSULTANTS 


WHY  SELL  AN  AD  when  you  can  own 
the  paper?  For  more  for  information 
Call  Marc  (201)  597-9700 

DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 


CIRCULATION  SERVICES 


ENTEBVENn«N  - 
t  ■ETENn«N 
1-800-327-8463 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEaRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  tex  1 952 
Albuquerque,  NM  87103 


HARD  TO  FIND  PRESS  PARTS? 
Largest  Press  Plumbing  Parts  Stock  in 
Country-Overnight.  GREAT  PRICES!! 
Filters,  Regulators,  Hoses,  Gauges. 
PACIFIC  NEWSPAPER  SERVICES,  INC. 
A/X  (800)201-7500  M/C 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE 
(800)  657-2110 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 

review. 

•  Editor  &  Publisher  is 
NOT  0  monthly  association 

house  organ. 

•  Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 

foundation. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBUSHER 
1 1  West  1 9th  Street 
New  York,  NY  10011 
(212)  675-4380 
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Mail  to;  Editor  &  Publisher  Company,  1 1  W.  19th  St, 
NYC,  NY  10011.  Fax  number  ;(212)e91-€939. 
e-mail  us  at  e(^pub(g)mecfainfo.com. 

VISIT  THE  E&P  WEB  SiTE  AT  hfttp7/wvvwjTiecfainio4xim 

ij^jm 


^Orders  shipped  outside  the  US  and  Canada  must  add 
$25  per  shipment  **Califbmia,  District  of  Columbia, 
New  York  and  Ohio  residents  must  add  applicable  tax. 
Canada  residents  please  add  GST. 


FREE* 


SHIPPING 


TAX** 


MY  TOTAL  ORDER 


^,for<5?  72 


1  Musset 

’  guide 


.•MMoKr4|iliK  |*r., 


EDITOR  &  PUBLISHER  RESOURCE  ORDER  CARD 


Please  ship  the  follov\/ing  publication(s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 

Name _ 

Company _ 

Street  Address _ ^ _ 

(Scny  no  dea«rieB  to  RO.  bones) 

City _ estate _ Zip _ 


(  )  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 

Payment  must  be  in  US  Dollars  drawn  on  a  US  bank 
(  )Chargemy(  )VISA(  )MC  (  )AMEX 
# _ 


Exp.  Date. 


.Signature. 


On  case  we  hme  quealons  etxxi  your  onleO 


COLOR  PUBLICATION 

OlTTk  1996  Internatioimal 
_ Year  Book _ 

Hf  I  TIT  1997  EOfTOR&PUBUSHER 
Market  Guide 

I— — - 

i|  .i|i.T  1997  E&P^PP  COMMUNTTY, 
Specialty  AND  Ffs 
PuBUCATioNS  Year  Book 


#  COPIES 


COST/COPY 

$125 

$100 


Your  Business  (Check  one  Category  Only) 

1.  J  Newspaper 

11.  J  Service  Industry 

2.  J  Newspaper  Equip.  Mfr. 

12  J  UnversityA’ublic  Ubrary 

3.  J  SyndicatGi/News 

13.  J  Rnandal 

Service 

14.  J  Retail 

4.  J  Advertising  Agency 

15.  J  Public  Transportation 

5.  J  Public  Relations  Rrm 

16.  -1  Individual 

6.  J  Legal  Rrm 

17.  □  Publishing  Other  Than 

7.  □  Government 

Newspaper 

8.  □  Mfr. -General 

18.  J  Real  Estate  j 

9.  □  Mfr.- Auto  &  Truck 

19.  □  Other  = 

10.  □  Mfr.-Food 

1 

win -Hi 


f  ^if;«iB[t 


■''■""Vi'fti'Kv, 

'1  \ll()\s 

>'»! v'fl?*  'I' 


■MiHppli^ 

•TSVil  I  iTiil  I  ■  Ifci  • 
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NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  NO.  20  NEW  YORK,  NY 
POSTAGE  \MILL  BE  PAID  BY  ADDRESSEE 

Eklitor<S? 

PUBLISHER 

CIRCULATION  DEPARTMENT 
11  W  19THST. 

NEW  YORK  NY  10114-0111 


HELP  WANTED 


ACADEMIC 


JOURNALISM,  full-time  lecturer  Public 
Rela  t  i  on  s/ Ad  vert  i  $i  ng  with 
administrative  skills  for  AY  1997-98. 
Teach  PR  classes  and  advertising  in 
addition  to  basic  journalism  courses. 
Possibility  of  serving  40  percent  of  the 
time  as  co-director  of  Brock  Center  for 
Agricultural  Communication.  The  Cen¬ 
ter,  o  join  venture  of  the  Colleges  of 
Liberal  Arts  and  Agriculture,  fosters  bet¬ 
ter  understanding  between  the  ag  con¬ 
cerns  and  the  communications  media. 

Ph.D.  preferred.  Master's  acceptable 
with  substantial  recent  experience  with 
a  major  firm.  Teaching  experience  pre¬ 
ferred.  Salary  commensurate  with 
experience. 

Refer  to  Recruitment  Code  #73034  and 
send  letter  of  application,  resume, 
three  current  letters  of  reference,  and 
official  transcripts  to  Dr.  Nishan 
Hovandjian,  Head,  Journalism 
Department,  Cal  Poly  State  University, 
San  Luis  Obispo,  CA  93407.  Applica¬ 
tions  must  be  postmarked  by  December 
31,  1996. 

Cal  Poly  is  strongly  committed  to 
achieving  excellence  through  cultural 
diversity.  The  university  actively 
encourages  applications  and  nomina¬ 
tions  of  women,  persons  of  color,  appli¬ 
cants  with  disabilities,  and  members  of 
other  underrepresented  groups. 

AA/EEO 

SENIOR  JOURNAUST 
The  School  of  Journalism  and  Mass 
Communication  at  the  University  of 
Wisconsin-Madison  seeks  a  senior 
media  professional  for  a  tenured  posi¬ 
tion  beginning  fall  1997.  We  want 
someone  with  at  least  ten  years  of  subs¬ 
tantial  journalistic  experience  and 
national  prominence.  Master's  degree 
required,  and  teaching  experience 
desirable.  Primary  teaching 
responsibilities  are  in  undergraduate 
and  graduate  professional  training. 
Versatility  in  subject  matter  expected. 
Computer-aided  reporting  a  plus. 
Intellectual  contribution  to  the  field  will 
be  expected,  through  books  or  articles 
in  major  media. 

Send  applications,  vitae,  and  names 
(only)  or  references  by  Feb.  1 ,  1 997,  to 
Prof.  William  B.  Blankenburg,  Search 
Committee  Chair,  School  of  Journalism 
and  Mass  Communication,  821  Uni¬ 
versity  Avenue,  Madison,  Wl  53706. 
Women  and  minorities  are  particularly 
invited  to  apply.  The  University  of  Wis¬ 
consin  is  an  equal-opportunity,  affirma¬ 
tive-action  employer.  Unless  confiden¬ 
tiality  is  requested  in  writing,  informa¬ 
tion  regarding  applicants  and 
nominees  must  be  released  upon 
request.  Finalists  cannot  be  guaranteed 
confidentiality. 


ACADEMIC 


UNIVERSITY  OF  ILUNaS 
College  of  Communications  : 

Department  of  Journalism  I 

Head,  Department  of  Journalism.  : 
RESPONSIBILITIES:  The  head  is  j 
respansible  for  administering  a  ; 
department  of  16  full-time  and  several  • 
adjunct  faculty  with  an  enrollment  of  i 
175  undergraduates  and  25  master's  : 
candidates.  He  or  she  will  manage  all  j 
aspects  of  departmental  affairs,  includ-  • 
ing  budget.  The  department  has  under-  I 
graduate  and  graduate  programs  in 
bath  news-editorial  and  broadcast 
journalism  and  is  committed  to  an 
emphasis  on  public  affairs  reporting. 
The  head  is  expected  to  engage  in 
research  and  writing  in  areas  of  her  or 
his  expertise.  The  head  will  lead 
departmental  efforts  to  relate  positively 
to  the  journalism  and  academic  com¬ 
munities  at  the  state  and  national 
levels.  The  head  will  have  an 
opportunity  to  provide  innovative  lead¬ 
ership  in  defining  the  future  direction 
of  the  department's  programs.  The 
head  also  will  work  closely  with  the 
dean  of  the  college  and  other  depart¬ 
ment  heads  in  developing  and  imple¬ 
menting  college  policy. 

QUALIFICATIONS:  Candidates  should 
have  exemplary  professional  experi¬ 
ence;  be  receptive  to  the  distinctive 
nature  of  academic  life.  They  should 
have  distinguished  records  of  aca¬ 
demic  and/or  professional  achieve¬ 
ment  and  administrative  capability. 
They  should  have  solid,  well-rounded 
education,  a  passion  for  public  affairs 
journalism,  and  abilities  to  lead,  to 
motivate  and  to  listen  to  their  col¬ 
leagues.  They  should  have  apprecia¬ 
tion  and  knowledge  of  broadcast  and 
print  media  in  their  many  forms  and 
variations.  We  seek  candidates  who 
will  embrace  our  commitment  to  a 
rigorous  curriculum  rooted  in  a  solid 
liberal  arts  tradition  with  complemen¬ 
tary  skills  course  offerings. 

NATURE  OF  APPOINTMENT:  full  pro¬ 
fessor,  but  possible  associate  professor; 
full  time;  position  available  August  21, 
1997;  salary  is  competitive  and  com¬ 
mensurate  with  experience. 

TO  APPLY:  Applications  received  prior 
to  the  deadline  of  December  9,  1996, 
will  receive  full  consideration.  Inquiries 
and  applications  should  be  addressed 
to:  Professor  William  E.  Berry,  Chair, 
Journalism  Search  Cammittee,  Room 
1 19  Gregory  Hall,  810  South  Wright 
Street,  Mail  Code-462,  Urbana,  IL 
61801-3611,  (217)  333-0128.  AA/ 
EO  etnployer. 


ADMINISTRATIVE 


ENERGETIC  PROPERTY 

MANAGER  NEEDED 
Weekly  automotive  publication  in  Zone 
5  metro  area.  Responsible  (or  initiating 
new  business  ana  maintaining  strong 
customer  base  through  innovative 
marketing  concepts,  leading  and 
motivating  sales  staff,  goal-setting, 
strategic  planning  and  employee 
development.  Strong  communication 
skills  and  sales  management  experi¬ 
ence  essential.  We  offer  a  very  com¬ 
petitive  benefits  package  and  career 
advancement  potential  in  a  dynamic, 
diverse  work  environment.  Reply  to  Box 
07971 ,  Editor  &  Publisher. 

GENERAL  MANAGER 
The  Statesman  Journal  in  Salem,  OR,  a 
Gannett  Co.,  Inc.  newspaper,  has  an 
opportunity  to  lead  its  two  weekly 
newspapers  with  a  combined  6,800 
circulation  and  a  TMC  publication  of 
9,1 00  circulation.  The  newspapers  are  in 
the  growing  communities  of  Stayton  and 
Silverton  near  Oregon's  beautiful  state 
capital  on  the  Willamette  River.  The 
role  provides  responsibility  for  the  con¬ 
tent,  quality,  marketing  and  financial 
performances  of  these  publications, 
and  the  ideal  candidate  will  hove  a  pro¬ 
ven  track  record  in  advertising  sales,  a 
strong  community  commitment, 
excellent  leadership  skills  and  the 
ability  to  provide  sound  news  direction. 
We  offer  a  complete  compensation, 
bonus  and  benefits  package  with 
career  growth  opportunities.  Along 
with  your  resume  (including  references 
and  salary  history),  please  send  a  copy 
of  your  current  newspaper  and  a  letter 
that  outlines  the  responsibilities  and 
specific  accomplishments  of  your  cur¬ 
rent  role  and  your  thoughts  about  com- 
munity  newspapering  to:  Stevie 
Purchase,  persannel  director. 
Statesman  Journal,  280  Church  St., 
NE,  Salem,  OR  97301.  The  Statesman 
Journal  is  an  Equal  Opportunity 
Employer  that  values  diversity  in  its 
publications  and  its  workplace  and 
especially  encourages  those  who  share 
our  vision  to  apply. 


I 


ITS  A  CLASSIFIED  SECRET! 

If  you  don't  want  your  reply  to  go  to  oertain  newspapers  (or  oompanies), 
seal  your  reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising 
Department  with  an  attached  note  listing  the  newspapers  or  companies 
you  do  not  want  the  reply  to  reach.  If  the  Box  Number  you're  answering  is 
on  your  list,  We'll  discard  your  reply. 


7-day  daily  with  20,000+  circulation 
in  Zone  2  seeks  a  circulation  innovator 
and  marketing  oriented  publisher.  The 
successful  candidate  must  enjoy  the 
pressures  of  working  in  a  growing 
rural  community.  Seeking  a  candidate 
with  a  minimum  of  4  to  5  years  expe¬ 
rience  in  top  management  of  a  daily 
newspaper.  Candidate  must  have  the 
ability  to  produce  positive  results,  be  a 
leader  in  the  market,  and  enjoy  work¬ 
ing  as  part  of  a  team. 

This  is  an  immediate  opening  and  the 
successful  candidate  must  commit  to  liv¬ 
ing  within  the  community  the  newspa¬ 
per  serves.  We  are  offering  on 
excellent  compensation  ond  benefit 
package.  Salary  open,  with  additional 
MBO  patential.  Send  resume,  salary 
history  and  requirements  to  Box 
07954,  Editor  &  Publisher. 


ADMINISTRATIVE 


REGIONAL  SHOPPER  MANAGER 
Add  Inc  ,  a  division  of  employee 
owned  Journal  Communications,  has 
an  immediate  opening  in  Waupaca, 
Wl  far  an  experienced  and  creative 
leader  in  the  Shopper  industry. 

QUALIFICATIONS: 

•  Ability  to  organize  and  lead  other 
managers 

•  Proven  people  management  and 
problem-solving  skills 

•  Five  to  ten  years  of  management 
experience  in  free  circulation  and 
publishing  industry 

•  Degree  helpful. 

Above  average  compensation  and 
executive  bonus  package.  Benefits 
include:  health  &  dental,  long  and 
short  term  disability,  401  (k)  plan,  profit 
sharing,  pension,  employee  stock 
option  and  competitive  salary  and 
bonus  programs. 

This  is  a  great  opportunity  to  work  for 
a  rapidly  expanding  and  innovative 
leader  in  the  shopper  industry. 

Send  your  resume  to: 

Add,  Inc. 

Attn:  Geri  Fandrey 
P.O.  Box  609 
Waupaca,  Wl  54981 
(715)  258-8469 
e-mail:  gfandrey@add-inc.com 
EOE/M-F 


SALES/OPERATIONS  MANAGER  for 
large  Northern  Michigan  weekly  pub¬ 
lication  business.  Strong  sales  and 
management  skills  essential.  Salary 
30K  up  negotiable  plus  bonus.  Send 
resume  to: 

CEO 

P.O.  Box  620 
Gaylord,  Ml  49735 


SENIOR  VICE  PRESIDENT 
Metro  newspaper  in  western  US  is  seek- 
ing  a  top  executive  who  will  be 
responsible  for  production  operations, 
finance,  human  resources  and  informa¬ 
tion  technology.  The  individual  must  be 
a  futurist,  familiar  with  the  latest 
technologies,  have  a  strong  financial 
background  and  experience  with 
production  operations.  Proven  lead¬ 
ership,  organization  and  communica¬ 
tion  abilities.  Candidates  should 
possess  an  MBA  or  a  college  degree 
with  equivalent  experience.  Your  reply 
will  be  held  in  strict  confidence.  Box 
07980,  Editor  &  Publisher. 

ADVERTISING 

ADVERTISING  MANAGER 
Small  town  Zone  5  newspaper  group 
seeks  that  one  person  in  one  hundred 
that  has  vhat  it  takes  to  become  a  star  as 
an  Advertising  Manager  moving  to  the 
top  of  the  field.  A  great  place  to  bring 
up  a  family.  Excellent  salary,  fringe 
benefits,  commissions  and  profit  shar¬ 
ing.  Send  resume,  letter  on  yourself  and 
accomplishments  to:  Box  07963,  Editor  & 
Publisher.  Please  state  present  earnings. 


There  are  certair)  people  who  so 
ardently  and  passionately  desire  a 


leave  nothing  undone  to  make  them 
lose  it. 

Jeon  de  La  Bruyere 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
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ADVERTISING 


ADVERTISING 


HELPWAINTED 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 
Zone  9  newspaper  is  seeking  a  bright, 
aggressive,  experienced  sales  manager 
who  is  a  leader  and  a  team  builder. 
Person  chosen  must  be  highly- 
motivated,  have  a  college  degree, 
good  interpersonal  skills,  3-5  years 
advertising  management  experience 
and  strong  oral/written  communication 
abilities.  Reply  in  confidence  to  Box 
07979,  Editor  &  Publisher. 


AD  SALES  DIREaOR 

One  of  the  nation's  leading  shopper 
publishers  has  immediate  opening  for 
top  Ad  Director  for  fast-growing 
300,000-)-  circulation  shopper  chain.  If 
you're  the  best,  then  this  is  the 
opportunity  you've  been  searching  for. 

Ideal  candidate  will  be  a  proven  leader 
who  craves  challenges  and  competition 
and  thrives  in  o  nigh  opportunity 
environment.  Excellent  team  building, 
field  training,  marketing  and  new 
product  development  skills  required. 

The  company  will  respond  with  an  out¬ 
standing  compensation  &  incentive 
program.  Send  resume  with  salary 
requirements  to  Box  07978,  Editor  & 
Publisher. 

ADVERTISING  SALES  MANAGER 
Immediate  Opening  for  innovative, 
team-oriented  leader  to  manage  a 
retail  sales  staff  at  a  growing  daily 
paper  in  Central  New  York.  Applicants 
responsibilities  would  include  tracking 
sales  performances,  coordinating 
special  sections,  handling  National 
Accounts,  training  new  staff,  and  help¬ 
ing  to  increase  sales. 

The  candidate  will  possess  a  minimum 
of  three  years  of  successful  newspaper 
sales,  be  highly  motivated,  and  have 
exceptional  coaching  skills.  Previous 
Sales  Management  experience  a  plus. 

We  offer  a  competitive  base  plus  com¬ 
mission,  full  benefits,  401  (k),  paid 
vacations,  and  an  opportunity  to  be 
part  of  one  of  the  most  progressive 
newspaper  groups  in  the  country. 

Please  send  cover  letter  and  resume  to: 
Julie  Toulmon,  advertising  director,  The 
Citizen,  25  Dill  Street,  Auburn,  NY 

13021. _ 

ADVERTISING  SALES  MANAGER 
The  Danville  Register  &  Bee,  a  25,000 
circulation  Media  General  daily,  is 
looking  for  a  strong  leader  to  help  us 
reoch  our  growth  targets  in  advertis¬ 
ing.  The  ideal  candidate  will  hove 
three  to  five  years  advertising  soles 
management  experience  and  will  be 
well  versed  in  all  advertising 
categories.  We  are  looking  for  a 
hands-on  manager  to  join  our  team 
and  help  us  achieve  our  goals  for  retail 
and  classified  growth  as  well  as  take 
advantage  of  new  opportunities  in 
online  and  speciality  products.  Com- 
etitive  salary  and  comprehensive 
enefits  plan.  Send  resume  to:  Pub¬ 
lisher,  Danville  Register  &  Bee,  P.O. 
Box  331 ,  Danville,  VA  24543. 


_ ADVERTISING _ 

CO-OP  COORDINATOR 

The  Ventura  County  Star  has  an 
immediate  opening  for  an  experienced 
Co-Op  Coordinator  to  join  our  odvertis- 
ing  team.  Creation  and  implementation 
of  co-op  advertising  programs  will  be 
an  important  part  of  this  fast-paced 
position.  Interaction  with  customers  at 
wholesale  ond  retail  levels,  participat¬ 
ing  with  soles  representatives  on  sales 
colls  and  presentations.  Accurate  and 
timely  completion  of  production  forms 
meeting  established  deadlines  for 
advertising. 

Bachelor's  degree  or  one  to  two  years 
related  experience  and/or  eauivalent 
combination  of  education  ond  experi¬ 
ence.  Previous  one  to  two  years  outside 
sales  experience  preferred.  Good  work¬ 
ing  knowledge  of  Recas  program. 
Excellent  wrilten/verbal  communication 
skills  enabling  you  to  effectively  present 
information  and  respond  to  questions 
from  management,  customers  and  the 
general  public.  Layout  and  design 
experience  helpful.  Must  possess  a 
valid  California  Driver's  license,  cur¬ 
rent  automobile  insurance,  and  an 
acceptable  driving  record. 

Ventura  County  Star  offers  an  excellent 
benefits  package  i.e.;  medical,  dental, 
life,  401  (k),  etc.  Send  or  fax  resume  to: 
Ventura  County  Star,  5250  Ralston  St., 
Ventura,  CA  93003.  Fax:  (805)  644- 
5633,  Attn:  J.  McKendry. 

RELOCATE  TO  THE  Valley  of  the  Sun; 
Arizona  Pennysaver,  Phoenix's  fastest 
growing  newspaper  with  circulation  of 
500,000,  needs  on  experienced  Sales 
Manager  who  excels  at  motivating  and 
training.  This  individual  must  be  able 
to  produce  sales.  The  position  will 
challenge,  reward  and  provide  the 
right  person  with  plenty  of  opportunity. 
Send  resume  to  Norma  Fletcher,  Ari¬ 
zona  Pennysaver,  250  W.  1st  Street, 
Tempe,  AZ  85281  or  phone  (602) 
968-5700  ext.  31 1  or  fax  resume  to 
(602)  968-2853. 

RETAIL  ADVERTISING  MANAGER 
We  have  an  immediate  opening  for  a 
high-energy,  results  oriented  manager 
with  experience  leading  and  motivat¬ 
ing  a  seasoned  staff.  The  individual 
selected  will  be  someone  who 
recognizes  opportunities  and  knows 
how  to  capitalize  on  them.  Creativity 
and  strong  planning  skills  a  must.  We 
have  excellent  market  position  in 
growth  market.  Excellent  pay  and 
benefits  package.  Please  send  resume 
with  salary  history  in  confidence  to: 

Robert  J.  Miller 
Advertising  Director 

The  Repository 

500  Market  Avenue  South 

Canton,  OH  44702-2193 

RETAIL  SALES  MANAGER 
Lee  Enterprises-Where  You  Can  Make 
o  Difference.  $500  million  diversified 
media  company  is  seeking  a  classified 
advertising  manager  for  a  daily  news¬ 
paper  in  Montana.  Contact:  Advertis¬ 
ing  Mgr.  Search,  Lee  Enterprises,  400 
Putnam  Building,  215  N.  Main  St., 
Davenport,  lA  52801.  Fax:  (319)  323- 
9609.  EOE 


MAJOR  ACCOUNTS  SALES 
MANAGER 

The  San  Jose  Mercury  News  is  seeking 
on  experienced,  high-energy  pro¬ 
fessional  to  join  our  Major  Accounts 
Sales  team.  Responsibilities  include 
management,  leadership,  development 
of  the  sales  staff,  setting,  monitoring, 
and  achieving  sales  goals.  Working 
directly  with  customers  to  develop 
marketing  strategies  that  effectively 
meet  their  objectives,  which  includes 
direct  selling  and  joint  sales  calls  with 
the  staff. 


ADVERTISING  DIREQOR 
17,500  circulation,  6  day  a  week 
Northern  California  daily  needs  an 
experienced  person  to  lead  a  pro¬ 
fessional  advertising  sales  staff  into  the 
21st  century.  Display  sales,  classified 
sales  and  management  experience 
required.  Telemarketing  and  computer 
experience  desirable.  Salary  and 
bonus  commensurate  with  experience 
and  performance  record.  Contact  Jim 
Weybret,  business  manager,  Lodi 
News-Sentinel,  P.O.  Box  1360,  Lodi, 
CA  95241 .  Tel:  (209)  369-2761 . 


REAL  ESTATE  SALES  MANAGER 


Requirements  are:  4  year  college 
degree  in  advertising,  marketing  or 
equivalent  job  experience,  completion 
of  Team  leadership  training,  pro¬ 
fessional  selling  skills  and  sales 
coaching  programs.  A  minimum  of 
four  years  experience  in  sales  and 
marketing  management  in  a  sales 
environment.  Demonstrated  success 
identifying  and  developing  successful 
growth  strategies.  Must  possess 
excellent  verbal  and  written  communi¬ 
cation  skills. 

We  are  a  Knight-Ridder  newspaper, 
located  45  miles  south  of  San  Fran¬ 
cisco  and  offer  a  competitive  com¬ 
pensation,  benefits  package  and 
opportunity  for  personal  and  pro¬ 
fessional  growth.  Qualified  applicants 
should  submit  their  application  to  the 
Human  Resources  department  by  mail, 
e-mail:  gharreli@sjmercury.com  or  by 
fox  (408)  271-3689. 

(re:  Major  Accounts  Sales  Mgr.) 

San  Jose  Mercuiy  News 
750  Ridder  Park  Drive 
San  Jose,  CA  951 90 

An  Equal  Opportunity  Employer 

SALES  MANAGER  FOR  group  of  five 
weekly  shoppers  and  a  weekly  military 
contract  newspaper.  Over  60,000 
weekly  circulation.  Expansion  plans 
call  for  a  proven  sales  leader  to  guide 
our  staff.  We  are  a  Freedom  Commu¬ 
nications,  Inc.  newspaper  and  offer 
one  of  the  best  benefit  packages  in  the 
industry.  Respond  to  Frank  Lyon,  c/o 
The  Sedalia  Democrot,  700  S.  Massa¬ 
chusetts,  Sedoiia,  MO  65301 . 

TELEMARKETING  MANAGER 

Expanding  media  chain  seeks  a 
brilliant,  "can-do"  manager  to  supervise 
our  team  of  customer  service  and 
advertising  sales  staff.  If  you  are  bored 
with  the  9-5  humdrum,  and  thrive  on 
challenge,  multi-tasking,  and  enjoy 
recruiting,  building,  training,  and 
motivating  a  team  of  professional  cut¬ 
ting  edge  sales  personnel  we  want  to 
hear  from  you  today. 

Compensation  will  be  directly  tied  to 
results  and  has  no  limits. 

Call  Julie  at  (609)  924-3244  x318  or 
fax  your  resume  to  (609)  921-8412 
immediately.  The  Princeton  Packet  is  an 
Equal  Opportunity  Employer. 


GET  STUCK  ON  E&P 
CALL  ABOUT 
E&P  WEB  CI.ASSIFIEDS 
(212)  675-4380,  ext.  171 


The  Los  Angeles  Times  has  an  exciting 
opportunity  for  a  Real  Estate  Sales 
Manager  who  will  be  responsible  for 
organizing,  developing  and  managing 
the  Real  Estate  division  of  the  Classified 
Advertising  Department. 

The  selected  individual  will  focus  on 
formulating  strategies,  developing  busi¬ 
ness  plans  and  working  with  the  sales 
staff  to  generate  new  revenue.  The 
Manager  will  also  develop  and  lead  a 
strong,  cohesive  team  of  sales  pro¬ 
fessionals.  An  ideal  candidate 
recognizes  the  changing  real  estate 
industry  and  will  have  the  creative 
ability  to  develop  innovative  strategies 
that  will  place  The  Times  in  a  position 
to  excel  in  this  environment.  This  posi¬ 
tion  reports  to  the  Director  of  Classified 
Advertising. 

THE  SLJCCESSFUL  CANDIDATE 
WILL  HAVE: 

•  5-I-  years  management  experience 

•  History  of  superior  sales 
performance  a  must 

•  Excellent  communication  and 
problem-solving  skills 

•  Flexible  team  player  who  works 
well  in  a  fast-paced  environment 

•  Strong  interpersonal,  written  and 
oral  communication  skills  a  must 

•  Bachelor's  degree  preferred. 

The  Los  Angeles  Times  offers  a  com¬ 
petitive  compensation  and  benefits 
package.  Qualified  candidates  should 
send  a  resume  with  salary  history 
indicating  position  number  96C0094 
to: 

Los  Angeles  Times 
Employment  Office 
Times  Mirror  Square 
Los  Angeles,  CA  90053 

You  may  also  fax  to  (213)  237-4962 
or  send  e-mail  to  jobs@latimes.com. 

Equal  Opportunity  Employer 

THE  LEXINGTON  HERALD-LEADER, 
(120,000  daily/160,000  Sunday),  a 
Knight-Ridder  paper  needs  a  display 
sales  supervisor  who  is  a  college  grad 
and  has  newspaper  sales  and/or 
management  experience  to  supervise 
account  executives.  Send  resume  to  E. 
Arnold,  employment  manager,  100 
Midland  Avenue,  Lexington,  KY 
40508.  EOE  M/F 

TOP  NOTCH  TEXAS  County  seat 
weekly  needs  qualified  ad  salesperson. 
Proven  all-around  ability,  earn  usual 
salary,  with  an  opportunity  in  a  year 
or  so  to  advance  to  ownership  of 
another  paper.  For  details,  write  to  Box 
07975,  Editor  &  Publisher. 
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_ ADVERTISING _ 

MID-ATLANTIC  STATES/ZONE  3 

ADVERTISING  DIREaOR 
35,000  Daily/42,000  Sunday 
One  of  the  Mid-Atlantic  states  finest 
medium-sized  dailies.  We  are  looking 
for  a  strong  leader  who  knows  how  to 
sell,  teach,  motivate  and  plan.  Must 
understand  Marketing,  be  innovative 
and  imaginative  and  have  a  desire  to 
set  and  meet  goals. 

WE  are  looking  for  an  achiever  with 
leadership  quanties  and  experience  to 
help  a  very  successful  newspaper  max¬ 
imize  market  potential.  The  ideal  can¬ 
didate  is  an  aggressive  goal-oriented 
individual  who  recognizes 
opportunities  and  knows  how  to  capi¬ 
talize  on  them. 

IF  you  are  currently  the  advertising 
director  for  a  smaller  to  medium  size 
newspaper  in  a  competitive  environ¬ 
ment  and  are  looking  to  move  up,  we 
want  to  hear  from  you. 

IF  you  are  currently  the  assistant 
advertising  director  of  a  medium  size 
newspaper  and  are  not  conten*  in  your 
current  position  and  are  competitive 
and  want  to  show  your  abilities  and 
talent  with  the  potential  to  move  up,  we 
want  to  hear  from  you. 

SEND  resume  in  confidence  to  Box 
07966,  Editor  &  Publisher. 

ARTDIREaOR 

ART  DIRECTOR:  Hard-hitting,  highly 
respected  Atlanta  business  daily  for 
lawyers  seeks  hands-on  leader  for 
four-member  design,  layout,  prod¬ 
uction  team.  Job  requires  keen  eye, 
firm  hand,  rolled-up  sleeves,  daily 
deadline  adrenaline,  plus  mastery  of 
QuarkXPress,  Photoshop  for  Mac  & 
PC.  Projects  include  daily  tab,  special 
sections,  supplements,  spec  ads,  promo 
materials.  Newspaper,  magazine 
experience  required.  Time  Warner 
affiliate.  Competitive  salary,  unbeata¬ 
ble  benefits.  Send  resume  to  Daily 
Report,  Elox  359,  190  Pryor  St.,  S.W., 
Atlanta,  GA  30303,  fax  (404)  523- 
5924,  e-mail;  rgardnnn@counsel.com. 
No  calls,  please. 

ART/GRAPHICS 

GRAPHIC  ARTIST/DESIGNER 
The  Evansville  Press,  a  25,000  circ. 
daily  in  southern  Indiana  is  looking  for 
a  graphic  artist/designer  to  fill  an 
immediate  opening.  Duties  include  the 
production  of  deadline  news  graphics, 
illustrotions  and  some  feature  page 
design.  Candidates  should  possess  a 
knowledge  of  Macintosh  versions  of 
QuarkXPress,  Photoshop,  Freehand 
and  Illustrator.  Send  clips/resume  to: 
Randy  Greenwell,  director  of  photog¬ 
raphy/graphics,  The  Evansville  Press, 
300  East  Walnut  Street,  Evansville,  IN 
4771 3,  Tel:  (812)464-7622 

e-mail:  ranclyman@evonsville.net 

GRAPHIC  ARTIST;  We're  looking  for  a 
Mac  expert  adept  in  the  use  of  Quark¬ 
XPress,  Photoshop  and  Freehand  -  who 
has  a  flair  for  everything  from  full 
feature  pages  to  one-column  locator 
maps.  We  want  an  artist  who 
understands  and  appreciates  news  and 
can  create  charts  and  graphs  that  don't 
just  repeat  what's  in  the  story,  but  are 
valuable  sidebars.  Send-don't  call- 
cover  letter,  resume,  references  and 
work  samples  to  Norm  Johnston, 
photo/graphics  editor,  Watertown 
Daily  Times,  260  Washington  Street, 
Watertown,  NY  13601.  Application 
deadline  is  November  29. 


_ CIROILATKDN _ 

CIRCULATION  SALES 
DEVELOPMENT  MANAGER 

The  TIMES  HERALD,  an  award  winning 
Gannett  newspaper  located  in  Port 
Huron,  Ml,  has  an  exciting  opportunity 
for  an  experienced  circulation  pro¬ 
fessional. 

This  position  is  responsible  for  increas¬ 
ing  net  paid  home  delivery,  NIE  and 
single  copy  sales.  This  includes  devel¬ 
oping  and  implementing  sales  and 
marketing  strategies,  expanding  the 
NIE  program,  and  compiling  statistics 
and  analyzing  trends. 

The  ideal  candidate  will  hove  previous 
experience  in  circulation  sales,  be  goal 
oriented,  and  possess  excellent  com¬ 
munication,  problem  solving  and 
organizational  skills  as  well  as  the 
creative  ability  to  generate  new  ideas. 
Strategic  analysis  and  computer  skills 
are  vital.  A  bachelor's  degree  Is 
required. 

For  consideration,  please  submit  cover 
letter,  resume  and  salary  requirement 
to  Circulation  Director,  P.O.  Box  5009, 
Port  Huron,  Ml  48061  -5009. 

We  are  an  equal  opportunity  employer 
and  appreciate  the  value  of  a  diverse 
work  force. 


CREW  SALES  COORDINATOR 

To  train  and  motivate  youth  crews  to 
sell  THE  PALM  BEACH  POST  door-to- 
door.  One  year  crew  sales  experience, 
dependable,  large,  insured  vehicle, 
valid  driver's  license  required.  Avail¬ 
able  to  work  Sunday-Saturday 
between  2  p.m.-IO  p.m.,  40  hours  a 
week,  doys  and  hours  vary.  Salary, 
bonus  and  benefits.  Palm  Beach  Post, 
2751  S.  Dixie  Hwy.,  West  Palm  Beach, 
FL  33405  Fox  (561)  820-4192. 

SALES  CREW 
SUPERVISOR 

Indianapolis  Newspapers,  Inc.,  has 
openings  for  the  position  of  Sales  Crew 
Supervisor.  Responsibilities  include 
ongoing  recruitment,  training  and 
motivation  of  independent  contractors 
for  the  purpose  of  procuring  newspa¬ 
per  subscriptions  door-to-door. 

Successful  candidate  must  have  at  least 
one  year  of  experience,  must  be  self 
motivated  and  organized.  Company 
offers  competitive  salary  plus  lucrative 
bonus  plan,  flexible  benefit  package 
that  includes  medical,  dental,  vision, 
life,  401(k)  and  paid  vacation . 
(Contract  possibilities  also  available.) 

Please  send  your  resume  in  confidence 
to: 

Lance  Hoffman 
Outside  Sales  Manager 
The  Indianapolis  Star/ 

The  Indianapolis  News 
P.O.  Box  1455 
Indianapolis,  IN  46206-01 45 
Or  call;  (800)  669-7827  ext.  1 391 


FAX  YOUR 

CLASSIFIED  AD  TO  US: 
(212)929-1259 


_ CIRCULATION _ 

SALES  &  MARKETING  MANAGERS 

Looking  ahead  to  anticipated 
opportunities,  Gannett' s  Newspaper 
Division  is  accepting  resumes  from 
experienced  circulation  sales  and 
marketing  professionals. 

We're  after  talented  experts  in  sales 
machinery.  The  sales/marketing  pros 
we  seek  will  have  the  skills  set  to 
manage  direct-marketing  circulation 
efforts  at  our  newspapers  in  telemarket¬ 
ing,  in  crevring,  with  carriers  and  with 
single-copy  tie-in  programs.  Because 
most  of  our  circulation  departments 
have  strong  technology  tools,  data- 
management  skills  also  will  be 
required. 

Successful  candidates  also  will  be 
visionaries  who  can  lead  the  consumer 
marketing  mission  at  our  newspapers  and 
assess  market  opportunities,  identify 
<ey  segments  and  launch  the 
appropriate  strategic  initiatives. 

If  you  set  high  goals  for  yourself  and 
seek  to  excel,  you  will  feel  right  at 
home  in  our  industry-leading  culture. 
And  we'd  like  to  hear  from  and  about 
you.  Please  send  a  resume  (including 
references)  and  a  cover  letter  (includ¬ 
ing  salary  history  or  expectations)  to; 
Mary  Kay  Blake,  Director,  Recruiting/ 
Placement,  Newspaper  Division,  Gan¬ 
nett  Co.,  Inc.,  Dept.  CSM-2,  1100 
Wilson  Blvd.,  Arlington,  VA  22234. 

Gannett  is  an  Equal  Opportunity 
Employer  that  values  diversity  in  the 
workplace  and  especially  encourages 
those  who  share  our  vision  to  apply. 

THE  SAN  JOSE  MERCURY  NEWS  has 
an  immediate  opening  for  a  Circula¬ 
tion  Sales  and  Marketing  Manager. 
This  position  is  responsible  for  leading 
the  sales,  circulation  marketing,  and 
Newspaper  in  Education  efforts  for  the 
circulation  division.  This  includes  ensur¬ 
ing  that  short-term  sales  strategies  and 
programs  are  congruent  with  long-term 
sales  and  marketing  goals. 

The  successful  candidate  will  have 
three  years  solid  background  in  sales 
and/or  marketing,  prior  newspaper 
experience  a  plus.  Demonstrated  expe¬ 
rience  in  leading  and  developing  sales 
and  marketing  efforts.  Must  possess 
excellent  organizational  skills  and  writ¬ 
ten  and  verbal  communication  skills. 

We  are  a  Knight-Ridder  newspaper, 
located  45  miles  south  of  San  Fran¬ 
cisco  and  offer  a  competitive  com¬ 
pensation  and  benefit  package. 
Qualified  applicants  should  submit 
their  application  to  the  Human 
Resources  Department  or  by  fax  (408) 
271-3689. 

(re:  Circulation  Sales  & 
Marketing  Manager) 

San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  95190 

An  Equal  Opportunity  Employer 

The  meaning  of  life  is  that  nobody  knows 
the  meaning  of  life. 

Woody  Allen 

November  9, 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 

The  Daily  Times,  a  23,000  morning 
daily  located  in  southeastern  Tenn.,  is 
seeking  an  aggressive,  competitive, 
market  oriented,  professional  team 
player  to  lead  Circulation  and  be  the 
driver  of  change  moving  into  the  21st 
century. 

Candidates  must  hove  a  minimum  of  3 
years  of  Circulation  management,  com¬ 
petitive  marketing,  and  results  driven 
experience.  A  proven  record  of  circula¬ 
tion  growth,  budget,  preparation, 
expense  management,  communication 
skills,  and  a  hard  working  hands-on 
manager  is  a  must. 

Send  resume  with  salary  history  to: 

Max  Croster 
Publisher 
The  Daily  Times 
P.O.  Box  9740 
Maryville,  TN  37802-9740 

COMPUTER  TECHNOLOGY 

COMPUTER  -  TECHNICAL 
RESOURCES  MANAGER/ 
ADMINISTRATOR 

Position  reports  to  Publisher  and  Busi¬ 
ness  Manager.  Responsible  for  main¬ 
taining  ana  upgrading  several  Macin¬ 
tosh  LAN's  including  all  peripheral 
equipment,  newspaper  imaging 
equipment  and  digital  telephone 
equipment.  Should  have  a  good  work¬ 
ing  knowledge  of  the  following  news¬ 
paper-specific  software  as  it  relates  to 
the  production  of  a  daily  newspaper: 
QuarkXPress,  Adobe  Illustrator  and 
Photoshop.  Must  have  good  organiza¬ 
tional  and  analytical  skills  to  work  with 
company  department  managers  in 
accomplishing  projects  and  initiatives, 
and  good  interpersonal  skills  to  train 
employees  with  software  and 
hardware  uses.  The  nature  of  this  posi¬ 
tion  will  require  occasional  extended 
hours  and  occasional  work  during  rron- 
business  hours.  This  position  may  also 
have  involvement  in  Internet  devel¬ 
opment  and  administrating  the  compa¬ 
ny's  business  systems.  Some  formal 
education  in  computer  hardware,  soft¬ 
ware  and  networks  is  preferred,  but 
not  required.  Send  statement  of 
qualifications  and  experience  to  Tom 
Krough,  Greeley  Tribune,  P.O.  Box 
11 38,  Greeley,  CO  80632. 

EDfTORIAL 

56,000  SUNDAY/39,000  DAILY 
Texas  newspaper  seeks  experienced 
copy  editor.  Duties  include  headline 
writing,  copy  editing  and  page  layout. 
Pagination  experience  using  Quark¬ 
XPress  preferred.  Send  resumes  and 
clips  to  Kim  Kirkham,  night  editor. 
Times  Record  News,  1301  Lamar, 
Wichito  Falls,  TX  76301,  or  e-mail: 
kirkhamk@wtr.com. 
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_ EDITORIAL _ 

ARTIST  -  INFCXSRAPHIC 

The  San  Francisco  Chronicle  seeks  an 
infographics  artist  to  coordinate  and 
design  news  graphics.  The  ideal  can¬ 
didate  is  an  enterprising  interpreter  of 
the  news  who  can  help  us  move 
beyond  the  micro-realm  of  maps, 
charts  and  graphics  into  the  big  picture 
approach  designer  Clement  Mok  calls 
"the  design  of  understanding." 

We  are  seeking  a  highly  organized 
individual  who  enjoys  being  on  a  team 
in  a  fast-paced  environment.  This  indi¬ 
vidual  must  hove  a  keen  interest  in  the 
news  and  be  highly  skilled  in 
Illustrator,  Freehand,  QuarkXPress  and 
Photoshop.  Experience  at  a  large  daily 
metro  newspaper  and  enthusiasm  for 
conceptualizing  and  coordinating  com¬ 
plex  long-term  projects  is  preferred. 

The  Chronicle,  the  largest  daily  news¬ 
paper  in  Northern  California,  is  an 
equal  opportunity  employer. 

Please  send  resume,  cover  letter  and 
samples  of  your  work  to  Marianne 
Chin,  director  of  editorial  hiring  and 
development,  San  Francisco  Chronicle, 
901  Mission  Street,  San  Francisco,  CA 
94103. 


ASSISTANT  CITY  EDITOR  for  projects/ 
weekends  sought  by  30,000- 
circulation  McClatchy-owned  daily  in 
fast-growing  market  near  Charlotte. 
Ideal  candidate  will  hove  experience  in 
investigative/enterprise  reporting,  have 
strong  editing/grammar  skills  and  be 
detailed-oriented.  EOE.  Send  resume 
and  clips  to  Rich  Rassnan,  city  editor. 
The  Herald,  P.O.  Box  I  I  707,  Rock 
Hill,  SC  29730;  or  fax  to  (803)  329- 
4021. 


ASSISTANT  CITY  EDITOR  wanted  for 
The  Capital,  a  daily  newspaper  in 
Annapolis,  MD.  Job  involves  editing 
advance  copy  in  the  evenings  and 
directing  news  operation  on  Friday 
and  Saturday  nights.  Desk  experience 
required.  Send  resume  to  Tom  Mar- 
quardt,  managing  editor.  The  Capital, 
P.O.  Box  911,  Annapolis,  MD  21 404. 

ASSISTANT  REGIONAL  EDITOR  for 
southwestern  Pennsylvania  daily  and 
Sunday.  Duties  include  editing  local 
copy,  some  story  assignments,  liaison 
with  night  copy  desk.  We  need  strong 
skills  in  words,  style  and  grammar.  This 
copy  editor  must  be  able  to  inject  local 
and  regional  angles  into  wire  stories, 
generate  local  story  ideas  and 
supervise  night  police  reporter.  Design 
skills  not  a  requirement.  Interested  indi¬ 
viduals  should  submit  a  resume  and 
cover  letter  to:  Human  Resources  Man¬ 
ager,  The  Johnstown  Tribune  Pub- 
li^ing  Company,  P.O.  Box  340,  425 
Locust  St.,  Jonnstown,  PA  15907-0340 


SENDE&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 
11  West  19th  St. 
New  York,  NY 


_ EDfTORIAL _ 

ASSOCIATE  EDITORS 
The  Sporting  News,  a  weekly  sports 
magazine,  has  immediate  openings  for 
associate  editors.  Edit  copy  and  write 
headlines;  some  writing  duties.  Open¬ 
ings  for  print  and  online  positions. 
Respond  to:  John  D.  Rawlings,  editor, 
10176  Corporate  Square  Drive,  #200, 
St.  Louis,  MO  63132. 

BUSINESS  EDITOR 

The  Huntsville  Times,  a  60,000  PM, 
seeks  an  experienced  journalist  lo  lead 
our  four-person  team  that  covers  com¬ 
merce,  technology,  the  workplace  and 
personal  finance  in  a  unique  high-tech 
business  community.  Send  resume, 
clips  and  a  letter  that  explains  how 
you'd  approach  such  a  job  to  Joe  Dis- 
telheim,  editor,  P.O.  Box  I  487, 
Huntsville,  AL  35807. 

BUSINESS  WRITER/COLUMNIST 

The  Sun-Sentinel,  based  in  South  Florida, 
is  seeking  an  experienced  business 
journalist  for  a  newly  created  position 
covering  major  corporations  and  bank¬ 
ing  in  the  region.  Ideal  job  for 
sophisticated,  veteran  business 
journalist  who  can  dig  up  the  inside 
news  on  corporations  and  banking. 

Applicants  must  be  proven  beat 
reporters  who  can  translate  the  complex¬ 
ities  of  financial  reports.  The  chosen 
applicant  will  serve  frequently  as  lead 
writer  with  other  reporters  in  coverage 
of  major  coverage  news.  It  is  expected 
that  the  chosen  applicant  also  will  write 
a  weekly  analytical  column  that  offers 
original  reporting  and  insight  into  cor¬ 
porate  America  and  banking. 

Send  resume  and  clips  to  Business  Editor 
Kevin  Gale,  Sun-Sentinel,  200  E.  Las 
Olas  Blvd.,  Fort  Lauderdale,  FL  33301- 
2293. 

BUSINESS  WRITER/EDITOR 

Zone  5-based  custom  publishing 
division  of  an  international  communi¬ 
cations  company  seeks  journalist  with 
computer  industry  experience  to  edit  a 
business-to-business  magazine 
sponsored  by  a  leading  information 
technology/information  services  com¬ 
pany. 

Duties  include  reporting  and  writ¬ 
ing  stories  about  the  information  ser¬ 
vices  business,  developing  ideas, 
coordinating  and  editing  the  work  of 
freelancers,  and  managing  story 
approvals.  Ideal  candidate  will  be  a 
self-starter  who  can  function  in  a 
dynamic,  client-service  environment, 
and  who  has  a  proven  track  record 
of  getting  work  done  on  time  and 
within  budget. 

Send  cover  letter,  resume,  work  samples 
and  salary  history  to  Box  07976,  Editor 
&  Publisher. 

/  regard  writing  not  as  an  investigation 
of  character,  but  as  an  exercise  in  the  use 
of  language. 

Evelyn  Waugh 


_ EDfTORIAL _ 

CITY  EDITOR  -  An  award-winning 
daily  newspaper  in  breathtakingly 
beautiful  Lake  Tahoe  is  looking  for  an 
enthusiastic,  talented  city  editor  to  lead 
our  news  staff  to  greatness.  Recently 
named  as  the  best  small  daily  in 
Nevada,  the  Tahoe  Daily  Tribune  also 
has  garnered  a  number  of  California 
Newspaper  Publisher  Association 
awards  and  National  Newspaper 
Association  awards.  But  we  still  aren't 
happy.  We  want  someone  who  can 
help  us  become  the  nation's  best.  Send 
resume  ASAP  to  Claire  Fortier,  manag¬ 
ing  editor,  Tahoe  Daily  Tribune,  P.O. 
Box  1358,  South  Lake  Tahoe,  CA 
961 56  or  fax  it  to  (91 6)  541  -0373. 


COMMUNITY  NEWSPAPER  COMPA¬ 
NY'S  North  Group  seeks  experienced 
community  editors.  Must  have  I  -2 
years'  editing  experience.  Excellent 
copy  editing,  reporting  and  layout 
skills  a  must.  We  need  motivated 
journalists  committed  to  community 
news  for  positions  at  several  of  our 
newspapers.  Send  a  resume,  cover  let¬ 
ter,  and  clips  to  Jim  Malone,  editor  in¬ 
chief,  CNC  North,  2  Washington  St., 
Ipswich,  MA  01938.  No  phone  calls. 


COMMUNITY  NEWSPAPER  COMPA¬ 
NY'S  North  Group  seeks  reporters  for 
award-winning  community  papers. 
Requires  excellent  writing,  reporting, 
grammar  and  spelling  skills.  Experi¬ 
ence  in  photography  helpful.  You  must 
be  a  well-organized,  self-starter  to 
provide  coverage  of  news,  police,  fire 
and  schools  in  one  of  our  North  Shore 
towns.  Send  a  resume,  cover  letter, 
and  clips  to  Jim  Malone,  editor-in- 
chief,  CNC  North,  2  Washington  St., 
Ipswich,  MA  01 938.  No  phone  calls. 


COPY  DESK  CHIEF 

The  Philadelphia  Tribune,  an  African- 
American  newspaper,  is  looking  for  o 
copy  desk  chief  to  supervise  a  small 
staff  of  copy-editors.  Qualified  candi¬ 
dates  should  have  at  least  3  years  of  pro¬ 
fessional  copy  editing  experience. 
Applicants  must  have  experience  in 
layout,  Macintosh  and  QuarkXPress. 
Send  replies  to  Irving  Randolph, 
managing  editor,  Philaddphia  Tribune, 
520-526  South  16th  St.,  Philadelphia, 
PA  19146. 


COPY  EDITOR  wanted  at  Yakima 
(WA)  Herald-Republic,  a  43,000  circ. 
daily  newspaper.  Work  with  local  and 
wire  copy,  write  headlines,  layout  and 
design  pages.  Ability  to  create  graph¬ 
ics  a  plus.  At  least  one  year  experience 
and  bachelor's  degree  required.  Know¬ 
ledge  of  Photoshop,  AP  LeafDesk, 
Fre^and/lllustrator  and  QuarkXPress 
desirable.  Send  resume  and  clips  to 
Tom  Fluharty,  ME  Presentation,  Yakima 
Herald-Republic,  P.O.  Box  9668, 
Yakima,  WA  98909.  We  are  an  equal 
opportunity  employer  and  a  member  of 
The  Seattle  Times  group. 


_ EDITORIAL _ 

COPY  EDITOR/REPORTER  positions 
sought  (or  immediate  openings  at  small 
but  aggressive  Zone  5  Daily  and 
Weeklies  group.  Join  a  talented, 
friendly,  professional  staff.  We  have 
several  slots  available  and  the  right 
candidates  will  come  to  us  with  strong 
writing,  photography  and  pagination 
skills  and  a  desire  to  succeed.  Send 
resume,  clips  to  Box  07968,  Editor  & 
Publisher. 


COPY  EDITOR 

If  your  interest  is  to  be  part  of  a  team 
intent  on  quality  product,  if  you're  a 
wordsmith  who  is  detail-oriented, 
careful  and  cautious,  knows  how  to 
check  and  question  reporters'  copy 
and  knows  how  to  protect  the  interests 
of  the  writer,  the  reader  and  our 
33,000-circulation  newspaper,  we've 
got  the  job.  We  cross  train  on  layout 
and  pagination.  Send  cover  letter  and 
resume  to  Kay  Read,  editor,  The 
Albany  Herald,  P.O.  Box  48,  Albany, 
GA  31702-0048. 


COPY  EDITOR 

Nation's  Business  (circ.  860,000),  the 
largest  circulated,  monthly  business 
magazine,  seeks  a  seasoned  copy 
editor.  Requires  a  degree  plus  seven 
years  of  strong  magazine  and/or 
newspaper  editing  experience.  Com¬ 
petitive  salary  and  excellent  benefits. 
Fax  cover  letter  and  resume  with  salary 
history  to:  (202)  463-5328  or  send  to: 

Personnel  Department 
USCC 

1615  H  Street,  N.W. 
Washington,  D.C.  20062 
EOE 


COPY  EDITORS  with  a  passion  for 
strong  content,  powerful  headlines  and 
well-packed  pages  needed  for  capital 
daily  in  Delaware  and  its  sister  papers. 
Send  work  samples  and  resume  to 
Andrew  West,  managing  editor,  P.O. 
Box  737,  Dover,  DE  19904. _ 

COPY  EDITORS:  The  Press  of  Atlantic 
City  (NJ)  has  openings  for  copy  editors 
in  its  news  department.  Applicants 
should  be  college  graduates,  experi¬ 
ence  a  plus.  Must  be  detail-oriented 
and  have  exceptional  command  of  the 
language,  plus  strong  abilities  in 
teamwork,  time  management  and  mak¬ 
ing  deadlines.  Knowledge  of  QuarkX¬ 
Press  a  plus.  Send  resumes  to  News 
Editor  Peter  M.  Brophy,  1  1  Devins 
Lane,  Pleasantville,  NJ  08232. 

COPY  EDITORS 

Lee  Enterprises-Where  You  Can  Make 
A  Difference.  $500  million  diversified 
media  company  has  copy  editor  open¬ 
ings  at  dailies  in  Wl,  ND,  SD,  MT,  OR. 
Contact:  Copy  Editor  Search,  Lee 
Enterprises,  400  Putnam  Building,  215 
N.  Main  Street,  Davenport,  lA  52801 . 
Fax:  (319)  323-9609.  EOE 


CLASSIFIED  ADVERTISING  DEADUNES 

IN-COUIMN  ADVERHSEMEKTS 
Tuesday  noon  (EST)  for  following  Saturday  issue 

CLASSIFIED  DISPLAY 

Friday  5pm  (EST)  8  days  prior  to  publication 
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_ EDtTORIAL _ 

COPY  EDITOR  ' 

The  Stuart  News,  a  growing  36,300- 
circulation  daily  (44,000  S)  Scripps 
Howard  newspaper  on  Florida's  south¬ 
east  coast,  is  looking  For  a  top-flight 
wordsmilh  and  headline  writer  to  join 
its  1 2-per$on  copy  desk.  Design  and 
pagination  skills  a  plus.  Please  send 
cover  letter,  resume,  clips  and 
references  to:  Allan  Schilling,  news 
editor.  The  Stuart  News,  Box  9009, 
Stuart,  FL  34995-9009. 


DECEMBER  GRADS  --  Jumpstart  vour 
career  at  New-Media-sawy  daily  in 
eastern  Pennsylvania.  Vacancies  cre¬ 
ated  when  reporters  moved  to  Associa¬ 
ted  Press,  Kansas  City  Star.  If  you're 
energetic,  inquisitive,  with  good 
grades,  college  newspaper  experience, 
write  Reporter  Vacancy,  c/o  Editor  Jim 
Kevlin,  Republican  &  Herald,  Box  209, 
Pottsville,  PA  17901. 


_ EDITORIAL _ 

EDUCATION 

REPORTER 

Daily  experience,  good  mix  of  hard 
news  and  substantive  Features  a  must. 
We're  a  25,000-circulation,  seven-day 
AM  in  a  university  city.  PROMPTLY 
send  clips,  resume  and  references  ta 
City  Editor  Steve  Pradarelli,  224  State 
Street,  Oshkosh,  Wl  54901 .  E-mail  to 
spradl9@athenet.  net 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(oil  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792-1313. 

EDITORS  &  VYRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


_ EDITORIAL _ 

EUROPEAN  STARS  &  STRIPES,  a 
50,000  daily  based  in  Darmstadt, 
Germany,  seeks  a  copy  editor  for  its 
main  newsdesk.  Must  hove  at  least  five 
years  experience,  at  least  two  as  a 
copy  editor.  Must  have  QuarkXPress 
experience.  Compensation  package  of 
at  least  $45,000  includes  salary,  tax- 
free  housing  allowance.  Transporta¬ 
tion,  moving  expenses  paid.  Send 
caver  letter,  resume  to:  Editor,  Euro¬ 
pean  Stars  &  Stripes,  Unit  29480, 
APO  AE  0921 1  or  fax  to  (011-49) 
6155-601395.  Applications  must  be 
received  no  later  than  November  21, 
1 996.  Equal  Opportunity  Employer. 

FREELANCE  WRITERS  wanted  for  dis- 
tinguished,  sexually  oriented,  20  year 
established,  weekly  national  paper. 
(303)  985-3034  ask  for  Down. 

GROWING  WEEKLY  Newspaper 
group  seeks  reporter  and  editor  candi¬ 
dates.  Resume,  clips  to  David  Parker, 
The  Lakeville  Journal,  Box  1688, 
Lakeville,  CT  06039. 


_ EDtTORIAL _ 

EXECUTIVE  EDITOR 

Family  owned  daily  newspaper  seeks 
an  outstanding  candidate  for  manag¬ 
ing  or  executive  editor.  Applicant  must 
be  a  team  player,  very  strong  in  local 
community  news,  copable  ot  writing 
solid  local  editarials,  willing  to  work 
with  other  newspaper  departments, 
involved  in  community  activities. 
Layout,  design  and  pagination  experi¬ 
ence  helpful.  Applicant  must  be  an 
excellent  motivatar,  teacher,  leader 
and  manager.  If  you  are  looking  for  a 
simpler  lifestyle  outside  of  the  daily 
demands  of  a  newspaper  group,  this 
may  be  your  opportunity.  Good 
opportunity  for  a  person  who  is  ready 
to  nnanage  their  own  department.  Send 
cover  letter,  resume,  salary  and  one 
sample  of  newspaper  to  Box  07661, 
Editor  &  Publisher. 

GOLF  TRAVEL  WRITERS  WANTED  to 
freelance  for  new  glossy  quarterly 
mag.  Send  credentials  and  poetic, 
detail-rich  feature-length  clips  to  Golf 
&  Travel,  P.O.  Box  20466,  Columbus 
Circle  Station,  New  York,  NY  10023. 


EDITOR  -  Princeton  (NJ)  Packet  seeks 
editor  For  weekly  business  sections. 
Packet  publishes  tab  format  Princeton 
Business  Journal  and  broadsheet  busi¬ 
ness  section  on  alternating  weeks.  Rele¬ 
vant  reporting  and  editing  experience 
required.  Pagination  background 
helpful.  SencT resume  and  clips  to 
Randy  Bergmann,  managing  editor. 
The  Princeton  Packet,  Inc  (E&P),  P.O. 
Box  350,  Princeton,  NJ  08542. 

EDITOR 

Palm  Beach,  Florida 

Enjoy  your  Winter  --  as  well  as  your 
career,  as  editor  of  this  rapidly  expand¬ 
ing,  well  respected  Jewish  weekly  pub¬ 
lication.  Lead  an  excellent  reporting 
and  graphics  staff  of  ten.  Candidates 
should  have  a  record  of  accomplish¬ 
ment  as  an  assistant  editor,  and  an 
overall  ability  to  provide  intellectual 
leadership.  You  should  be  creative, 
and  have  good  organizational 
instincts,  diplomatic  skills,  and  a 
therapeutic  sense  of  humor. 

Passion  for  writing,  for  Jewish  journal¬ 
ism,  and  for  serving  a  diverse  Jewish/ 
community  audience  are  significant 
qualifications.  We  offer  an  excellent 
salary,  a  thoughtful  and  caring  environ¬ 
ment,  and  an  opportunity  to  grow  in 
our  communications  group. 

Send  resume  and  some  clips  (quickly)  to 
Arthur  Horwitz,  Jewish  News  Group, 
27676  Franklin  Road,  Southfield,  Ml 
48034. 

Or  e-mail  601 2424QMCIMoil.com. 

EDITORIAL  PAGINATOR 
We  are  seeking  someone  to  design  and 
produce  newspaper  pages  using 
QuarkXPress.  Requirements  are  a 
knowledge  of  QuarkXPress  and  ability  to 
work  under  deadline  pressure. 
Knowledge  of  newspaper  production 
helpful. 

This  is  a  forty-hour,  four-day-a-week 
position,  working  out  of  the  Melrose 
office. 

Please  send  resun>es  to:  Christine  San- 
duHi,  2  Washington  Street,  Ipswich, 
MA01938. 


EDITORIAL 


EDITORIAL 


EDITORIAL 


tn 


Find  the  hottest  Jobs 

publishing  2,900  miles 
west  of  Sixth  Avenue. 


SeaicN 


Forget  the  giant  publishing  houses  of  Gotham.  The  promising  new  opportunities  In  publishing 
have  very  little  to  do  with  New  York,  and  everything  to  do  with  Microsoft.  Some  of  the  most 
talented  editors  In  the  industry  are  discovering  the  many  new  creative  Web  projects 
currently  underway  at  Microsoft  In  Jobs  like  these: 

SENIOR  EDITOR 

Work  with  high-profile  columnists  to  originate,  develop  and  edit  columns  on  a  variety  of  personal 
finance  topics  for  a  Wel>t)ased  personal  finance  magazine.  You’ll  liaison  with  content  partners; 
build  and  manage  a  network  of  freelance  writers;  maintain  an  editorial  production  budget  and 
schedule;  and  work  with  outside  production  teams  to  deliver  compelling  articles  that  effectively 
target  a  wide  range  of  rernlers.  Qualifications?  A  minimum  of  S  years  experience  as  an  editor 
for  business/personal  finance  publications.  A  clear  understanding  of  how  Web  technology 
enhances  information.  Experience  with  Web  tools  and  online  production  management.  Plus  a 
BA/BS  degree  in  Journalism  or  equivalent  combination  of  education  and  experience. 

MANAGING  EDITOR 

Set  and  manage  editoriai  direction  and  content  in  personal  investment  area  for  new  Web- 
based  venture.  With  proven  Judgment  and  vision,  you’ll  recruit  and  manage  a  team  of  in-house 
and  freelance  talent  and  be  responsible  for  generating  original, 
brand-defining  articles  in  pressured  environment.  Qualifications 
are  a  minimum  of  5  years  experience  in  senior  edKorial  posKion. 


Microsoft 


www.microsoft.com/job8/ 

Microsoft  offers  a  competitive  salary  and  excellent  benefits.  E-mail  WHERE  DO 
your  resume  in  ASCII  text  format  to:  resume9microsoft.com 
(indicate  Dept.  AtSaS-UU  in  the  subject  header)  or  mail  to: 

Microsoft  Corporation,  Attn:  Recruiting  AtSaB-lUl,  One  Microsoft 
Way,  STE  303,  Redmond,  WA  980S2-8303.  No  phone  calls  please.  We 
are  an  equal  opportunity  employer  and  support  workplace  diversity. 
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_ EDITORIAL _ 

EXECUTIVE  CITY  EDITOR 
COURT  REPORTER 
COPY  READER 

The  Standard-Examiner,  a  65,000 
circulation  PM  serving  Northern  Utah, 
has  three  key  openings:  executive  city 
editor,  copy  witor  ana  court  reporter. 

We  are  looking  for  an  aggressive 
editor  to  supervise  local  news  coverage 
of  a  rapidly  growing  metro  area  in  a 
competitive  market.  The  executive  city 
editor  directs  two  assistants  and  1 1 
reporters  and  is  responsible  for  the 
news  coverage  of  Utah's  preparations 
for  the  2002  Winter  Olympics.  5-7 
years  experience  required.  Salary: 
$42-46,000. 

Our  courts  reporter  cover  criminal 
cases  in  Weber  County  and  does  some 
eneral  assignment  work.  2-3  years 
oily  newspaper  experience  required. 
Salary:  $20-26,000. 

We  seek  a  copy  editor  for  our  News 
Desk  to  design,  edit  and  paginate  both 
wire  and  local  news  pages  using  an  Sll 
MTX  system.  2-3  years  daily  newspa¬ 
per  experience  required.  Salary:  $23- 
28,000. 

Send  resume  and  clips  to  Managing 
Editor  Ron  Thornburg,  P.O.  Box  951, 
Ogden,  UT  84402-0951 . 

FEATURES  REPORTER  -  The  Kansas 
City  Star  seeks  a  virtuoso  general 
assignment  reporter  for  its  high-energy 
45-member  Featui-es  Department.  The 
successful  candidate  will  be  able  to 
develop  fresh  enterprise  features  and 
write  off  the  news  for  assignments  that 
range  from  short  brights  to  A1  cen¬ 
terpieces  to  features  covers.  Two  to  five 
years  reporting  experience  required. 
Send  a  resume  and  a  list  of  10  great 
story  ideas  to  Ellen  Foley  at  1  729 
Grand  Blvd.,  Kansas  City,  MO  64108. 
Phone:  (816)  234-4396.  E-mail: 
efoley@kcstar.com. 

FEATURE  WRITER 

A  Knight-Ridder  daily  (75,000- 
circulation)  paper  in  a  competitive 
market  in  Northwest  Indiana  is  seeking 
an  experienced  feature  writer  for  it's 
Daily  Magazine.  The  successful  appli¬ 
cant  should  have  2-5  years  experience, 
strong  writing  skills,  an  ability  to  spot 
trends  and  flair  for  connecting  with 
reoders.  Send  cover,  resume  and  clips 
to  Sharon  Wilmore,  daily  magazine 
editor,  Post-Tribune,  1065  Broadway, 
Gary,  IN  46402  or  e-mail  to: 
Jasper9086@aol  .com 


E&P*s  Classified 


The  newspaper 
inhialiy'sdieetinc 


EDITORIAL 


I'm  a  person  with  deep  feelings  who  feels 
things  deeply. 

RB 


INFOGRAPHIC 

JOURNAUST 

Want  a  job  where  you  can  do  the  best 
work  you  are  capable  of?  Want  to 
join  a  team  that's  won  the  Pulitzer 
Prize,  numerous  SND  and  other  inter¬ 
national  design  awards?  Eager  to  do 
projects  and  big-time  breaking  news 
for  all  sections? 

The  News  &  Observer,  a  200,000- 
Sunday  circulation  paper  in  North 
Carolina's  capital  city,  has  such  a  job 
for  a  talented,  experienced  infographic 
journalist.  For  the  right  candidate,  the 
job  will  also  include  management 
duties. 

Check  out  our  work  at 

WWW.  nando.  net/nao/vj/; 
then  send  your  portfolio  to  Ken  Mowry, 
graphics  director.  News  &  Observer,  2 1 5 
S.  McDowell  Street,  Raleigh,  NC  27601 . 
ISSUE-ORIENTED  News  Reporters 
sought  for  capital  daily  in  Delaware. 
Send  resume,  clips,  and  letter  explain¬ 
ing  your  approach  to  working  a  beat 
to  Andrew  West,  managing  editor, 
P.O.  Box  737,  Dover,  DE  19904. 
MANAGING  EDITOR  needed  to  lead 
young,  inexperienced  staff  at  15,000 
circ.  daily  in  the  southeast.  Strong  edit¬ 
ing  and  layout  skills  a  must.  Position 
reports  to  editor  and  includes  rotation 
in  the  weekend  schedule.  Competitive 
salary  based  on  experience.  Reply  to 
Box  07967,  Editor  &  Publisher. 

MEREDITH  CORPORATION  plans  to 
launch  Better  Homes  and  Gardens 
Family  Money  next  summer,  a  national 
personal  finance  magazine  geared 
towards  families.  The  magazine  will 
feature  practical,  easy-to-understand 
information  on  family  finances  and 
financial  planning. 

SENIOR  EDITOR,  FINANCE 
The  successful  candidate  must  have 
knowledge  of  financial  planning, 
personal  finance  and  investing.  The 
candidate  will  report  to  the  Editor  of 
Family  money  and  will  work  with 
freelance  writers  and  in-house  staff  to 
shape  stories  that  offer  real,  usable 
and  accessible  information  to  readers. 
A  minimum  of  five  years  experience  in 
business  and  personal  finance  journal¬ 
ism  is  required. 

COPY  EDITOR 

The  successful  candidate  will  edit  man¬ 
uscripts  for  style  and  grammar,  do  fact 
checking  and  proofing  of  magazine 
pages.  A  minimum  of  two  years  expe¬ 
rience  in  newspapers  or  magazines  is 
required. 

Send  resume,  samples  of  your  work 
and  a  cover  letter  with  salary  history  in 
confidence  to: 

Ms.  Rock/Corporate  Manager 
Staffing  Services/Dept.  1 88 
MEREDITH  CORfORATION 

1 71 6  Locust  Street 
Des  Moines,  lA  50309-3023 
Fax:  (515)  284-2953 
An  Equal  Opportunity  Employer 


LOOKING  FOR  BUSINESS  REPORTER 
with  ideas,  creativity,  writing  flair  and 
ability  to  dig  up  stories  in  a  town  that's 
small  enou^  to  be  accessible,  yet  big 
enough  to  be  exciting.  Five  years  expe¬ 
rience,  including  at  least  two  years  of 
business  reporting,  preferred  at  this 
Knight-Ridder  medium-size  daily. 
Please  send  resume  and  five  clips  to 
Carol  Hazard,  assistant  metro  editor, 
Columbus  Ledger-Enquirer,  P.O.  Box 
711,  Columbus,  GA  3 1 902-071 1 . 

METRO  EDITOR 

The  Kokomo  (Ind.)  Tribune,  a  28,000- 
circulation  daily  just  narth  of  Indi¬ 
anapolis,  is  looking  for  a  metro  editor 
to  lead  its  local  news-gathering  team. 
Candidates  shauld  have  strang 
newsroom  supervisory  experience  and 
the  temperament  ta  represent  the 
newspaper  effectively  to  the  public. 
Send  cover  letter,  resume  and 
references  to  John  Wiles,  editor, 
Kokomo  Tribune,  300  N.  Union  Street, 
P.O.  Box  9014,  Kokomo,  IN  46904- 
9014. 

ADWEEK  SEEKS  EDITOR  for  special 
editorial  sections  and  features.  Mini¬ 
mum  4  to  5  years  experience  editing 
copy.  Knowledge  of  advertising, 
marketing,  media  or  related  fields  a 
plus.  Duties  include  assigning  stories, 
working  with  writers,  developing  con¬ 
cepts  with  the  art  department  and 
photo  editors,  rewrite  when  necessary. 
Must  be  able  to  manage  editorial  flow 
of  sections  from  creation  to  close. 
Experience  in  working  with  bureaus  a 
plus.  Please  send  resume  and  include 
salary  requirements.  No  faxes  or 
phone  calls.  The  Editor,  Adweek,  1515 
Broadway,  New  York,  NY  10036. 

ALASKAN  WEEKLY  seeks  experienced, 
enterprising  reporter  to  do  it  all:  sports, 
schools,  government,  features.  Graw- 
ing  coastal  cammunity  (population 
2,500)  in  Southeast  Panhandle,  hame 
of  the  world's  largest  concentratian  of 
American  bald  eagles.  Scenic  paradise 
for  outdoors  lovers.  Salary  DOE.  Send 
resume,  clips  to  Chilkat  Valley  News, 
P.O.  Box  630,  Haines,  AK  99827. 

MULTIPLE 

OPENINGS 

Join  the  growing  family  of  A.  H.  Belo 
newspapers.  The  Bryan-College  Station 
Eagle,  a  22,000-circulation  daily  in 
Bryan,  Texas,  has  openings  for  an 
assistant  city  editor,  a  copy  editor  and 
a  sports  copy  editor.  Daily  experience 
required,  QuarkXPress  experience  pre¬ 
ferred  for  copy  editor  positions.  Com¬ 
petitive  salary  and  great  benefits  in  a 
college-town  (Texas  A&M)  atmosphere. 
Send  resume  and  references  to  Joe 
Michael  Feist,  managing  editor.  The 
Eagle,  P.O.  Box  3000,  Bryan,  TX 
77805,  or  fax  to  (409)  776-8923. 

ASSISTANT  NEWS  EDITOR  on  two- 
person  layout  desk.  Need  skill  in  copy 
editing,  QuarkXPress  and  creative 
design.  Send  resume,  layout  samples  to 
Managing  Editor  Lit  Mirando,  Daily  Star, 
P.O.  Box  1 1 49,  Hammond,  LA  70404. 
(http://www.nixonnews.com/star) 


EDITOR  6?  PUBLISHER:  The  communication  link  of  the 
newspaper  industry  every  week  since  1884. 


50  Editor  (S?  Pi  iBUSHER  ■  Novmeber  9,  1996 


HELP  WANTED 


_ EDITORIAL _ 

NEWS  EDITORS  WANTED 
Small  town  blues  bringing  you  down? 
Maybe  you're  ready  to  work  in  the 
most  exciting  medio  market  in  Amer¬ 
ica.  The  New  York  Post  is  looking  for 
energetic,  enthusiastic,  hard-working 
individuals  who  ore  ready  to  tackle  the 
Big  Apple  head-on.  We  hove  openings 
on  our  news  desk  for  top-flight,  highly- 
motivated  editors  who  con  produce 
sparkling  layouts,  write  snappy 
headlines  and  captions,  select  and  edit 
photos/graphics  and  edit  copy.  If 
you're  ready  for  the  challenge  of  a 
lifetime  and  have  what  it  takes,  send 
resume,  cover  letter  and  work  samples 
to: 

Joe  Rabinowitz/Managing  Editor 
New  York  Post 

1211  Avenue  of  the  Americas/ 1 0th  Fl 
New  York,  NY  10036-8790 
Daily  newspaper  experience  a  plus. 
Tabloid  experience  a  plus.  Salary  com¬ 
mensurate  with  experience.  401  (k) 
plan,  relocation  allowance  and 
excellent  benefits  available. 


NIGHT  LOCAL  EDITOR 
The  Utica,  NY,  Observer-Dispatch,  a 
51,000  daily/63,000  Sunday  Gannett 
daily,  is  seeking  an  experienced 
journalist  for  a  key  editing  position. 
The  Night  Local  Editor  assists  the  Metra 
Editor  in  assigning,  supervising  and 
editing  the  local  news  report.  Ideal 
candidate  is  a  well-organized, 
energetic  and  inspirational  editor  who 
puts  readers  and  their  interest  first. 
Strong  editing  and  people  skills  a  must. 
Send  resume  and  six  samples  of  your 
best  work  to  Rick  Jensen,  editor, 
Observer-Dispatch,  221  Orlskany 
Plaza,  Utica,  NY  13501.  We  value 
diversity. 

NIGHT  LOCAL/WEEKEND  EDITOR 
The  Times,  an  84,000-circulation 
(102,000  Sunday)  Gannett  AM  in 
Shrevepart,  LA  has  immediate  open¬ 
ing  for  a  skilled  editor  to  help  run  our 
night  end  weekend  local  news  opera- 
tian.  You  must  be  a  good  copy  editor 
since  you  will  help  edit  local  news 
stories.  You  also  must  have  sound  news 
judgment  and  a  talent  for  leadership 
since  yau  will  be  involved  in  directing 
coverage  by  aur  reporters.  Perfect 
opportunity  for  an  experienced 
reporter  looking  to  enter  manogement. 
Please  send  cover  letter,  resume,  work 
samples  and  salary  requirements:  Mike 
Whitehead,  executive  editor.  The 
Times,  222  Lake  Street,  Shreveport,  LA 
71130. 

We  value  diversity  in  the  warkplace 
and  encaurage  those  who  share  that 
vision  to  apply.  EEO  M/F/V/H. 


OVERTIME:  Former  SCRIPPS 
HOWARD  reporters  and  editors  sought 
by  labor  litigation  researcher.  Urgent. 
Call  Marilyn  collect  (305)  884-0295  or 
e-mail:  75363.2706@compuserve.com 

SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


_ EDITORIAL _ 

PAGE  DESIGNER/COPY  EDITOR 

The  Columbian  newspaper  in  Van¬ 
couver,  Washington  has  an  excep¬ 
tional  opportunity  for  a  page  designer 
with  copy  editing  backgraund  ta 
design  news  and  features  pages. 

The  Columbian,  faunded  in  1 890,  is 
family-owned  and  has  a  daily  circula¬ 
tion  of  over  54,000.  Our  mission  is  to 
be  our  communities  most  highly  valued 
source  of  information.  We  are  com¬ 
mitted  to  open  communication, 
teamwork  and  to  providing  exceptional 
customer  service. 

Our  candidate  should  have  a  journal¬ 
ism  background  and  be  able  to  create 
attractive,  readable  pages  under 
deadline  pressure.  Job  requires  ability 
to  work  in  concert  with  word  editors  to 
assure  timely  production  of  covers. 

This  full-time  position  works  6:30  a.m. 
to  3:30  p.m.  Tuesday  through  Friday 
and  2:30  to  1 1 :30  p.m.  Saturday. 

Pay  range  begins  at  $12.58  with 
salary  based  an  experience.  Benefit 
package  after  completing  the  trial 
period  includes  medical,  dental,  life 
and  lang-term  disability  insurance, 
profit  sharing,  401  (k)  plan  plus  22 
paid  days  aff  annually. 

This  position  requires  a  candidate  with 
a  broad  knowledge  of  national  and 
wodd  events;  the  ability  to  work  in  col¬ 
laborative  situatians  with  reporters, 
photographers  and  other  copy  editors; 
knowledge  of  QuarkXPress;  knowledge 
of  prirKiples  of  design,  color,  spelling, 
grammar;  degree  in  journalism  or 
related  communications  field  preferred; 
and  two  years  daily  newspaper  expe¬ 
rience. 

Zone  9  applications  preferred. 

Please  submit  resume  and  five  page 
designs  to  Mark  Ail,  The  Columbian, 
P.O.  Box  1  80,  Vancouver,  WA 
98666. 

Equal  Opportunity  Employer 
PAGINATOR/COPY  EDITOR 
Daily  newspaper  with  state  of  the  art 
computer  system,  fully  electronically 
integrated. 

We  seek  an  excellent  can¬ 
didate  for  a  key  pagination/editors 
position.  Mac-  based  experience  helpful 
but  not  necessary.  Strong  in  layout, 
headline  and  cutline  writing. 

Good  salary,  benefits,  a  great 
opportunity  to  work  on  one  of  the  best 
systems  in  the  newspaper  field. 

Send  cover  letter,  resume  and  references 
to  Box  07956,  Editor  &  Publisher. 

If  you  can  count  your  money,  you  don't 
have  a  billion  dollars. 

J.P.  Getty 


_ EDITORIAL _ 

PHOTO  EDITOR 

The  Charlotte  Observer,  the  leading 
newspaper  in  the  Carolinas,  seeks  a 
photo  editor.  Our  news  beat  includes 
the  ocean,  mountains,  professional 
sports,  world-class  universities  and  a 
dynamic  regional  economy.  Seeking  a 
leader,  teacher  and  problem  solver 
who  will  direct  assignments,  interact 
with  newsroom  and  champion  great 
photography.  The  successful  candidate 
must  be  energetic,  versatile  and  hungry 
for  a  demanding  daily  newspaper 
environment.  Background  in  photog¬ 
raphy  and  a  great  eye  important. 
Knowledge  of  Adobe  Photoshop,  scan¬ 
ning,  transmitting  and  Leaf  essential: 
QuarkXPress  knowledge  preferred. 
Work  schedule  may  vary.  Only 
portfolios  with  self-addressed  stamped 
envelopes  will  be  returned.  Apply  to 
Susan  Gilbert,  director  of  photog¬ 
raphy,  The  Charlotte  Observer,  600  S. 
Tryon  Street,  Chadotte,  NC  28202. 

REPORTER  WANTED!!! 

Sales  &  Marketing  Management,  a 
leading  business  publication  read  by 
more  than  70,000  corporate  execu¬ 
tives,  has  an  opening  for  a  writer/ 
reporter. 

Candidate  should  have  2-3  years 
reporting  experience  with  a  newspaper 
or  magazine,  or  evidence  from  other 
areas  of  strong  journalistic  skills.  Expe¬ 
rience  in  business  reporting  is  pre¬ 
ferable,  but  not  essential.  Strong  writ¬ 
ing  skills,  aggressive  reporting  abilities 
are. 

Sales  &  Marketing  Management  has 
been  recognized  for  editorial  and 
graphic  excellence  in  recent  years  by 
the  American  Business  Press,  the 
Society  of  Publication  Designers,  and 
Folio:  Magazine. 

Interested  candidates  should  send  a 
resume,  3-5  clips,  and  salary  require¬ 
ments  to: 

Charles  Butler 

Editor-in-Chief 

Sales  &  Marketing  Management 
355  Park  Avenue  South 
NewYork,  NY  10010 
REPORTER  needed  for  the  Bonita  Ban¬ 
ner,  a  30,000-circulcition,  twice-weekly 
newspaper  named  best  in  state  last 
year.  We  also  produce  the  zoned  edi¬ 
tion  of  the  50,000-circulation  Naples 
Daily  News.  Send  resume  and  half  a 
dozen  clips  that  highlight  your  report¬ 
ing  and  writing  ability  to  Todd  Pratt, 
editor,  Bonita  Banner,  P.O.  Box  40, 
Bonita  Springs,  FL  341 35. 

REPORTER  needed  at  18,000  circ.  PM 
daily  in  northwest  Illinois.  Will  cover 
regional  news  and  politics,  with  some 
special  projects  work  possible.  Daily 
newspaper  experience  preferred,  but 
not  required.  Send  cover  letter,  resume 
and  work  samples  to  Jeff  Rogers, 
managing  editor.  The  Journal- 
Standard,  27  South  State  Avenue, 
Freeport,  IL  61032. 


_ EDITORIAL _ 

REPORTER:  Gannett  newspaper 
(35,000  claily/50,000  Sunday)  in  Fin¬ 
ger  Lakes  region  of  Upper  State  New 
York  seeks  a  reporter  vvho  has  strong 
writing  skills  and  knows  the  value  of 
accuracy  and  speed.  To  apply,  servd  a 
cover  letter,  resume,  samples  of  best 
work  and  a  vt^ek's  worth  of  tearsheets 
to:  Charles  W.  Nutt,  editor,  Star- 
Gazette,  201  Baldwin  St.,  P.O.  Box 
285,  Elmira,  NY  14902.  The  Star- 
Gazette  is  an  equal  opportunity 
employer  that  values  workplace 
diversity. 


REPORTERS 
NEWS  AND  SPORTS 
We're  looking  for  strong  writers  and 
good  reporters  to  fill  vocancies  in  both 
the  sports  and  news  departments  at  this 
South  Texas  daily.  The  Brownsville 
Herald  (19,000  daily,  21,000  Sun¬ 
day)  offers  young  reporters  a  great 
opportunity  to  grow  professionally  and 
polish  skills  that  will  lead  to  success. 
Brownsville  is  on  the  U.S. -Mexico 
border  and  only  minutes  from  the 
resort  tovm  of  South  Padre  Island  on 
the  Gulf  of  Mexico.  Knowledge  of 
Spanish  a  plus.  SotkI  resume  arKi  clips 
to  George  Cox,  editor.  The  Brownsville 
Herald,  1135  E.  Van  Buren  Street, 
Brownsville,  TX  78520. 

ROOMTOVYRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  vreekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  notional  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Denver, 
Miami,  Houston  and  San  Francisco. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  hod  the 
time  and  the  space. 


EDITOR  tS?  PUBLISHER'S  1997  MARKET  GUIDE  is  available 
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_ EDITORIAL _ 

SMALL  BUT  BUSY  and  good 
midwestern  doily-Sundo/  seeks  gen¬ 
eral  assignment  reporter:  camera 
experience  helpful.  Cover  letter, 
resume,  six  best  clips  to  Box  07964, 
Editor  &  Publisher, 


SPORTS  COPY  EDITOR 
The  Daytono  Beach  (FL)  News-Journal 
seeks  an  experienced  copy  editor  to 
help  our  recently  expanded  and 
improved  sports  section  take  the  next 
step.  We  want  a  team  player  with 
strong  editing,  heodline  writing  and 
layout  skills.  Please  send  resume  and 
clips  to  Dick  Dunkel,  executive  editor, 
News-Journal,  P.O.  Box  2831, 
Daytona  Beach,  FL  321 20-2831 . 


SPORTS  WRITER 

Award-winning  San  Francisco  Bay 
Area  sports  section  seeking  versatile 
reporter/editor  vdio  can  cover  games, 
write  features  and  paginate  on  QuarkX¬ 
Press,  We  cover  everything  from  pros 
to  community  sports.  Send  resume, 
clips  and  references  to  Brad  Stanhope, 
sports  editor.  Daily  Republic,  P.O,  Box 
47,  Fairfield,  CA  94533. 

STAFF 

REPORTER 

Staff  reporter  needed  to  join  talented, 
energetic  team  covering  transportation 
technology,  business,  legislation  and 
regulatory  affairs  for  national  trucking 
industry  newspaper. 

Successful  candidates  will  hove  five  years 
news-writing  experience,  knowledge  of 
computer  industry  and  Internet,  Business 
reporting  background  a  plus. 

We  offer  an  excellent  salary  and  bene¬ 
fits  package  including  medical/dental 
and  prescription  plans,  pension  plan, 
tuition  assistance,  free  parking  and 
access  to  Metro  and  Beltway. 

Send  resume  and  clips  to  American 
Trucking  Associations,  Human  Resources 
(TT),  2200  Mill  Road,  Alexandria,  VA 
22314. 

FAX:  (703)  836-5880 
EOE/M/F/D/V 

THE  AMERICAN  NEWS  SERVICE 
Managing  Editor.  Growing  national 
news  service  serving  over  750  news  out¬ 
lets  with  stories  of  innovations  in  all 
areas  of  public  and  civic  life,  educa¬ 
tion,  government,  environment,  eco¬ 
nomics  and  human  services.  Minimum 
10  years  experience.  Please  send 
resume  and  cover  letter,  salary  history 
ond  schedule  requirements.  Beautiful 
setting  in  family-friendly  town.  Will  co¬ 
lead  high-quality  professional  staff  of 
eight.  Managing  Director,  ANS,  RR#1, 
Black  Fox  Road,  Brattleboro,  VT 
05301 . 

http:/ /www.americannews.com 


_ EDITORIAL _ 

REPORTERS 

THE  DAILY  JOURNAL  IN  CARACAS, 
VENEZUELA,  seeks  general  assignment 
news  Reporters,  strong  writing  skills 
and  good  news  judgment  helpful. 
Knowledge  of  Spanish  a  definite  plus. 
Candidates  should  be  willing  to 
relocate  to  Coracas  at  short  notice. 
This  is  an  excellent  opportunity  to  work 
in  South  America. 

Please  send  resume  with  photo,  work 
samples  and  references  to  Nigel  Cum- 
berbatch,  editor-in-chief.  The  Daily 
Journal,  SKY  BOX  4405  NW,  73rd 
Avenue,  Suite  No.  30-751,  Miami,  FL 
33166-6400. 

Phone  -  Caracas  (01 1  -582)  562-6981 . 


STATEHOUSE  BUREAU  CHIEF 
ILLINOIS  ISSUES 

Illinois  Issues  is  a  monthly  university- 
based  magazine  devotee)  to  in-depth 
coverage  of  Illinois  politics  and  public 
affairs.  Bureau  Chief  directs  Statehouse 
bureau  in  Springfield,  IL.  Monitors  all 
branches  of  state  government  and 
writes  articles  and  a  column  for  each 
issue.  Assists  the  editor  in  working  with 
free-lance  writers. 

Position  requires  bachelors  degree  in 
journalism.  Public  Affairs  Reporting, 
political  science  or  related  fiefd 
(master's  preferred);  two  years'  experi¬ 
ence  writing  and  editing  for  a  maga¬ 
zine,  a  newspaper  or  a  wire  service; 
experience  in  government  reporting 
(Illinois  preferred).  Starting  salary, 
$29,000 -$31,645. 

Submit  cover  letter,  resume,  five  pub¬ 
lished  clippings,  including  in-depth 
articles,  and  three  letters  of  reference. 
Screening  of  applicants  begins 
November  27.  Reference  letters  may 
be  submitted  separately.  Position 
expected  to  be  filled  by  December  31, 
1996. 

Apply:  Chair,  Search  Committee, 
Illinois  Issues,  University  of  Illinois  at 
Springfield,  Springfield,  IL  62794- 
9243. 

Affirmative  action/equal  opportunity 
employer.  Minorities,  women  and  disa¬ 
bled  persons  encouraged  to  apply. 

COPY/LAYOUT  EDITOR 

THE  DAILY  JOURNAL,  IN  CARACAS, 
VENEZUELA,  seeks  Copy/Layout 
Editors  with  strong  editing  and  layout 
skills.  Pagination  and  knowledge  of 
QuarkXPress  would  be  helpful. 
Excellent  opportunity  to  work  in  South 
America.  Please  send  resume  with 
photo,  work  samples  and  references  to 
Nigel  Cumberbatch,  editor-in-chief. 
The  Daily  Journal,  SKY  BOX  4405 
NW,  73rd  Avenue,  Suite  No.  30-751, 
Miami,  FL  33166-6400. 

Phone:  Caracos:  (01 1  -582)  562-6981 . 


_ EDITORIAL _ 

THE  FRESNO  BEE,  a  growing  metro 
newspaper  in  Central  California,  is 
looking  (or  an  assistant  metro  editor  to 
direct  our  coverage  of  many  key  issues 
facing  our  readers.  This  team  leader 
will  supervise  reporters  who  write 
about:  development,  transportation, 
immigration,  the  environment,  and  our 
three-national  parks,  including 
Yosemite  -  a  gem  right  in  Fresno's 
backyard. 

The  Bee,  a  McClatchy  newspaper,  is 
Central  California's  largest  and  best 
newspaper,  located  in  the  heart  of  the 
state.  West  coast  beaches,  Monterey, 
Los  Angeles  and  San  Francisco  are  but 
a  few  hours  oway,  while  the  majestic 
Sierra  Nevada  mountain  ranges  looms 
45  minutes  to  the  east. 

The  new  leader  will  be: 

•  A  strong  word  editor  who  sees  story 
potential  where  others  might  not 

•  A  hound  for  the  breaking  news 
story 

•  A  motivator 

•  A  coach 

•  An  effective  team  member  among 
other  assistant  metro  editors. 

We  offer  a  competitive  salary  com¬ 
mensurate  with  experience  and  an 
excellent  benefit  package.  The  BEE 
values  and  encourages  workplace 
diversity. 

Send  resume  and  work  sam¬ 
ples  to:  THE  FRESNO  BEE,  Human 
Resources  Dept.,  1626  E  Street, 
Fresno,  CA  93786. 

THE  GALION  INQUIRER  is  seeking  an 
energetic  individual  for  the  county 
reporter's  position.  Send  resume,  work 
samples  and  cover  letter  to:  Brenda 
Young,  editor.  The  Galion  Inquirer, 
P.O.  Box  648,  Galion,  OH  44833. 


THE  GAZEHE  TELEGRAPH  (102,000 
daily)  plans  to  add  two  business  writer 
positions  in  early  1997.  We're  looking 
tor  experienced  and  entry  level  writers. 
Colorado  Springs  is  a  growing  city  of 
500,000,  near  Denver.  Major  local 
industries  include  blue-chip  high-tech 
firms  and  major  defense  contractors. 
The  Gazette  is  on  equal  opportunity 
employer.  Send  resume  and  clips  to: 
Terri  Fl  eming,  managing  editor. 
Gazette  Telegraph,  30  S.  Prospect  St., 
Colorado  Springs,  CO  80903. 

THE  ISLAND  PACKET  in  Hilton  Head, 
SC,  needs  a  copy  desk  chief  to: 
supervise  a  staff  or  five  copy  editors  on 
a  fully-paginated  universal  desk  that 
uses  QuarkXPress  and  NewsEdit; 
design  and  edit  Page  1  and  jump 
pages;  supervise  production  of  weekly 
business,  real  estate  and  zoned  edi¬ 
tions. 

Minimum  two  years  copy  editing 
experience  needed,  including 
supervisory  experience. 

Mail  resume,  with  references  and  work 
samples  to:  Fitz  McAden,  executive 
editor.  The  Island  Packet,  P.O.  Box  5727, 
Hilton  Head  Island,  SC  29938. 


Balsa  bad,  very  bad. 

Dr.  John  Thomas 


DEADLINES  FOR  THE  NOVEMBER  30  ISSUE 
INCOLUMN  ADS:  11/22  at  NOON,  EST 
DISPLAY  ADS:  11/20  FOR  SPACE,  COPY  11/22 
?????????????? ‘s 
PLEASE  CALL  (212)  675-4380,  EXT.  170 


_ EDITORIAL _  ■ 

THE  KANSAS  CITY  STAR  is  looking  for 
0  wire  editor  to  handle  national  and 
international  news.  Good  judgment, 
motivation  and  rewrite  skills  are 
required  for  a  Tuesday  through  Satur¬ 
day  evening  schedule.  At  least  three 
years  experience,  please.  Send  letter 
and  resume  to  Darryl  Levings,  national 
editor.  The  Kansas  City  Star,  1729 
Grand  Blvd.,  Kansas  City,  MO  64108. 


THE  LEXINGTON  HERALD-LEADER, 
(120,000  daily/ 1 60,000  Sunday),  a 
Knight-Ridder  paper  in  the  heart  of 
Kentucky's  Bluegrass  horse  country, 
has  the  following  openings:  pres¬ 
entation  director,  to  supervise 
newsroom  designers  and  artists; 
features  designer;  designer/copy 
editor;  news  copy  editors.  Send  resume 
to  Jerry  Wakefield,  assistant  managing 
editor,  100  Midland  Avenue,  Lex¬ 
ington,  KY  40508.  EOE  M/F 


THE  MESSENGER-INQUIRER  in 
Owensboro,  KY,  a  34,000  AM  daily, 
is  looking  for  a  reporter  to  staff  a  new 
bureau  in  one  of  its  key  circulation 
counties.  We're  looking  for  someone 
with  drive,  experience,  strong  report¬ 
ing  and  writing  skills  and  the  versatility 
to  handle  everything  --  hard  news, 
features,  in-depth  projects  and  com¬ 
munity  news.  Must  work  well  indepen¬ 
dently  and  as  part  of  a  team.  Send 
resume  and  clips  to  City  Editor  Paul 
Raupp,  P.O.  Box  1 480,  Owensboro, 
KY  42302.  EOE 


THE  SEATTLE  TIMES  has  an  opening 
for  an  editorial  writer.  Applicants  must 
have  a  minimum  of  five  years  reporting 
experience  and  have  demonstrated 
strong  writing  skills.  Experience  as  an 
editorial  writer  strangly  preferred. 
Clips  must  show  an  ability  to  analyze 
issues  and  events.  Clear,  authoritative 
writing  about  complicated  topics  is 
essential.  Experience  in  reporting  and 
writing  on  public  policy  issues  a  plus, 
but  successful  applicants  won't 
necessarily  be  a  policy  wonk.  Eclectic 
interests  desired.  Ideologues  of  any 
stripe  need  not  apply.  Successful  appli¬ 
cant  will  be  smart  and  opinionated,  but 
open-minded  and  comfortable  working 
in  collaborative  team  environment 
where  all  views  are  welcome,  but  only 
some  views  prevail.  Send  cover  letter, 
clips  and  resume  to  Millie  Quan,  AME, 
The  Seattle  Times,  P.O.  Box  70,  Seat¬ 
tle,  WA  98111.  No  calls,  please. 

TIRED  OF  WAITING  IN  LINE?  With 
thriving  Business  Journals  in  Budapest, 
Warsaw,  and  Prague  we're  hiring 
ambitious,  experienced  staff  to  help  us 
continue  to  grow.  The  PBJ  is  currently 
looking  for  a  managing  editor;  send 
resume  and  clips  to  Vlad  Jenkins  (PBJ, 
Korenskeho  7,  1 50  00  Prague  5  Czech 
Republic;  tel:  01 1  (42-2)  540  044, 
email:  edit-pbj@login.cz).  For  other 
editorial/production,  contact  Matt 
Welch  (BBJ,  Ferenciek  tere  7-8  I.  em  4, 
1053  Budapest  Hungary;  tel:  01 1  (36- 
1)  266-6088,  email:  matt@bbj.hu),  for 
advertising/sales  contact  Steven 
O'Connor  (WBJ,  ul.  Mokotowska  243, 
III  p.,  00-561  Warsaw,  Poland;  tel: 
01  1  (48-22)  622-9191;  email: 
sao@it.com.pl).  The  grass  is  greener. 

Call  for  Our  Classified  Web  Rotes! 
(21 2)  675-4380,  ext.  171 
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_ EDITORIAL _ 

TOPIC  EDITOR  (City  Editor):  We're  a 
team-driven  newsroom  looking  for  on 
editor  to  take  us  to  the  next  step  in  com- 
munity  and  education  reporting. 
Strong  editing  skills  and  a  passion  for 
working  with  reporters  as  well  as  a  com- 
mitment  to  locol  news  essential. 
Challenging  opportunity  to  supervise 
and  motivate  news  team  to  produce  out- 
standing  local  newspaper.  Send 
resume  to  Pat  Walker,  night  editor, 
Bucks  County  Courier  Times,  8400 
Route  13,  Levittown,  PA  19057. 
Women  and  minorities  are  encour¬ 
aged  to  apply. 

WE  ARE  LOOKING  for  an  experienced 
copy  editor  who  can  demonstrate  good 
news  judgment,  creative  layout  and 
headline-writing  skills  and  the  ability  to 
cobble  together  wire  stories  and  briefs 
packages.  We're  based  in  the  fast¬ 
growing  Phoenix  metro  market  and 
publish  five  dailies  with  a  combined 
circulation  of  more  than  90,000.  Send 
resumes  and  work  samples  to  Executive 
News  Editor  Bob  Netherton,  Mesa 
Tribune,  120  W.  1st  Avpnue,  Mesa, 

AZ  85210. _ 

UNIVERSAL  PRESS  SYNDICATE 

ASSISTANT  MANAGING  EDITOR/ 
SENIOR  EDITOR 

Connect-Time,  a  new  technology/ 
lifestyle  newspaper  magazine  with  a 
6.7  million  circulation  seeks  Internet- 
savvy  editor  to  develop  and  assign 
stories  about  the  influence  of  the 
internet  on  daily  life.  Must  be  up  on  the 
latest  Web  sites  and  CD-ROMs  and 
know  newsgroups  and  online  services. 
Newspaper  or  magazine  editing  expe¬ 
rience  required;  section-editing  experi¬ 
ence  and  connections  with  quality 
freelance  writers  big  plusses.  Great 
opportunity  for  advancement. 

ASSOCIATE  EDITOR 
Does  your  Bookmarks  folder  runneth 
over  with  URLs?  Do  you  subscribe  to 
mailing  lists  and  newsgroups,  and 
know  a  good  Web  site  when  you  see 
one?  If  so,  this  job  may  be  for  you.  Con¬ 
nect-Time  is  looking  for  all  of  this  plus 
a  crack  copy  editor,  headline  writer 
and  fact  checker. 

Fox  resumes  to  (31 2)  595-9035 
or  send  to: 

Harriet  Choice,  Editor-in-Chief 
Connect-Time 

400  N.  Michigan  Avenue,  Suite  1018 
Chicago,  IL  60657 


E&Fs  Classified 


Hie  newspaper 
industry's  meeting 
place. 

{Ill)  675'4380 


_ EDITORIAL _ 

WE'RE  Searching  for  Design  Editors. 
Not  designers  and  not  editors,  but 
individuals  v/ho  can  create  strong  vis¬ 
ual  presentations  and  who  have 
excellent  word  skills.  We're  looking  for 
those  unique  individuals  who  can  be 
creative  within  the  stated  style,  but  who 
also  look  for  better  ways  to  present 
information.  We  want  those  who 
routinely  handle  the  little  details,  but 
with  the  initiative  to  help  us  paint  the 
bigger  picture.  If  you  know  the  dif¬ 
ference  between  aesign  and  layout, 
and  proofreading  and  copy  editing  - 
and  can  do  oil  four,  then  send  your 
resume  to:  Carole  Foder,  news  eaitor. 
The  Florida  Times-Union,  One 
Riverside  Avenue,  Jacksonville,  FL 
32202. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


WRITER,  TECHNICAL.  Develop,  write, 
and  edit  material  on  subject  of  health, 
ecology,  environment,  and  advances  in 
medicine  submitted  for  publication.  Pre¬ 
pare  manuals  and  reports.  Assist  in  lay¬ 
ing  out  material  for  publication.  40hrs. 
week.  9:00  a.m.-5:00  p.m.,  $31,000/ 
year.  Requires:  Associate  Degree  in 
Journalism.  2-year  experience.  Read, 
write,  speak  Polish  language.  Must 
have  proof  of  legal  authority  to  work 
permanently  in  the  U.S.  Send  resume 
to:  Illinois  Department  of  Employment 
Security,  401  S.  State  Street,  3  South, 
Chicogo,  IL  60605.  Attn:  Jonet 
Aschenbrenner.  Ref.#  V-IL  15436-A. 
An  Employer  Paid  Ad.  No  calls — send 
2  copies  of  both  resumes  and  cover  let¬ 
ter. 

EMPLOYMENT  OPPORTUNmES 

SlOOO's  POSSIBLE  READING  BOOKS 
Part  Time.  At  Home. 

Toll  Free  (800)  898-9778 
Ext.  R-51 89  for  Listings 


SlOOO's  POSSIBLE  TYPING 
Part  Time.  At  Home.  Toll  Free  (800) 
898-9778,  ext.  T-51 89  for  listings. 

INFORMATION  SYSTEAAS 

COMPUTER  SYSTEMS  ADMINI¬ 
STRATOR:  Publishing  company 
seeking  experienced  individual  witn 
creativity,  vision  and  drive  to  manage 
Macintosh,  IBM,  Novell  and  Pre-press 
Systems.  Must  analyze  and  recom¬ 
mend  on  going  upgrades  in  equipment 
and  related  software.  Competitive 
salary,  bonus  program  and  benefits 
package.  For  immediate  consideration, 
submit  a  resume,  including  salary 
requirements  to  CEG,  Ltd.,  P.O.  Box 
1 56,  Glenside,  PA  1 9038  or  Fax  to 
(215)  885-2910. 


INFOR.MAT10N  SYSTEMS  DIREQOR 
Daily  newspaper  in  the  southeast  with 
a  100,000  circulation  is  looking  for  a 
department  manager  to  head  up  our 
computer  and  technical  services 
departments.  Must  have  knowledge  of 
newspaper  production  systems  and 
procedures,  AS/400,  Novell,  PC's  and 
Macs,  and  related  networking.  Suc¬ 
cessful  candidate  must  hove  10  years 
experience  in  the  above  areas  with  at 
least  5  years  management  experience. 
Please  send  resumes  and  salary  history 
to  Box  07965,  Editor  &  Publisher. 


INFORMATION  SYSTEMS 

INFORMATION  SYSTEMS  MANAGER 

Contra  Costa  Newspapers,  Inc.  is  seek¬ 
ing  an  Information  Systems  Manager. 
CCN's  Information  Systems  department 
provides  hardvxare  and  software  sup¬ 
port  for  a  multiple  site  client/server 
editorial  system,  a  Tandem  based 
classified  system,  Unix  output  systems, 
Novell  one!  NT  servers,  and  local  and 
wide  area  networks  supporting  a  large 
number  of  Mac's  ond  PC's. 

The  successful  candidate  will  have  7 
years  experience  in  the  publishing 
industry,  brood  experience  in  a  variety 
of  publishing  disciplines,  and  a 
related  Bachelors  degree  or  the 
equivalent.  The  individual  must  hove  pro¬ 
ven  leadership  skills,  excellent  decision 
making  and  problem  solving  abilities, 
and  solid  analytical  and  administrative 
skills. 

CCN  offers  competitive  woges,  and 
excellent  benefits  package  and  career 
advancement  opportunities.  To  apply 
please  send  a  cover  letter  with  salary 
requirements  and  resume: 

Shavm  Leavitt 
CCN 

P.O.  Box  5088 
Walnut  Creek,  CA  94596 
or  fox  (510)  977-8444 
EOE 


MARKETING 


INFORMATION  SYSTEMS 

Oh-Oh...the  secret  is  out... Seattle  is 
rated  TOPS  in  U.S.  to  live  and  work... 

ADMARC  SYSTEAAS  AND  BUSINESS 
ANALYSTS 

The  Seattle  Times  is  seeking  systems  pro¬ 
fessionals  to  implement,  integrate  and 
support  odvertising  systems  across 
multiple  platforms. 

The  positions  require: 

•  5-10  years  of  combined 
programming,  database  or 
business  systems  analysis 
experience 

•  IBM/MVS  and  PC/LAN  expertise 

•  Interest  and  self-motivation  to  learn 
and  apply  newer  lechixrlogies 

•  Package  implementation/ 
integration  experietKe 

•  Strortg  technical,  communications, 
coordination  and  teamwork  skills 

•  A  college  degree  or  equivalent 
experience 

•  Proven  technicol  project 
management  ability. 

To  apply,  send  resume  to  The  Seattle 
Times,  HR-SAP,  P.O.  Box  70,  Seattle, 
WA98111. 


MARKETING 


MCK  PRKSIDKN T  Bl  SINKSS  DKVKLOF.MKM 


PHIM.P.ELPHIA.NE.WSPA^^^  publisher  of  the 

Philadelphia  Inquirer  and  Daily  News  and  founder  of  Philadelphia 
Online,  is  seeking  a  leader  with  a  strategic  perspective  to  drive  market 
share  through  the  growth  of  its  current  product  lines  and  the 
development  and  introduction  of  new  non-traditionai  ventures. 


REPQRTJNfJr  to  the  Executive  Vice  President  and  General  Manager, 
the  yk<t.PlC«Sifjl«nL^BU5UaesS..R£.Y.«JlQPJI]neiLt.  will  evaluate  market 
trends,  assess  new  market  opportunities,  perform  data  analysis, 
valuations,  and  negotiate  alliances,  joint  ventures  and/or  acquisitions. 
Other  responsibilities  include  product  mix  recommendations  and  the 
leveraging  of  existing  traditional  and  non-traditional  business 
development.  Successful  candidate  must  be  able  to  influence 
management  through  collaboration  on  inter-divisional  and  cross- 
divisional  initiatives. 

The. will  be  a  creative  strategic  thinker  with  an  MBA 
or  equivalent  and  possess  a  quantitative  attitude  and  skills,  excellent 
communication  and  business  analysis  and  statistical  skills,  and  a  min¬ 
imum  of  5-8  years  market  development  experience.  Media  industry 
experience  preferred. 

We  offer  a  competitive  compensation  and  benefits  package.  For 
immediate  consideration  please  fax  (215)  854-2991  or  send  your 
resume  to:  Mrs.  Christine  Bonanducci,  Human  Resources, 
Philadelphia  Newspapers,  P.O.  Box  8263,  Philadelphia,  PA 
19101;  or  e-mail  us  at:  chrisbon@philly.infi.net. 

EEO 

KNIGHT-RIDDER  INC. 


(Tltcjlnciuircr 
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HELP  WANTED 


INFORMATION  SYSTEMS 

SYSTEMS  ANALYST 
Sll  classified  and  editorial  system 
expertise  needed.  Must  be  strong  on 
MACs  and  PCs.  Requires  extensive 
experience  wilb  some  of  the  following: 
Word,  1  -2-3,  Excel,  Photoshop,  QuarkX¬ 
Press,  Illustrator  and  Multi-Ad  Creator. 
Knowledge  of  UNIX  and  networking 
helpful.  Requires  BA  in  Computer 
Science,  MIS  or  related  field.  Good 
oral  and  written  skills  required.  Send 
resume  to:  Human  Resources,  The 
Daily  Breeze,  5215  Torrance  Blvd.,  Tor¬ 
rance,  CA  90509. 

PHOTOGRAPHY 

PHOTOGRAPHER  -  Kokomo  (Ind.) 
Tribune,  a  28,000  daily  52  miles  north 
of  Indianapolis,  has  immediate  open¬ 
ing  for  creative  photojournalist.  Entry 
level  position  shooting  sports,  news, 
features,  illustrations  and  picture 
stories.  Journalism  degree  or 
equivalent  required.  Photoshop  skills 
required;  working  knowledge  of  Mac 
system  and  Leafdesk  a  plus.  Must  hove 
own  equipment,  car  and  car  insurance. 
Send  slide  portfolio,  resume  and 
references  to  Tim  Bath,  photo  editor, 
Kokomo  Tribune,  300  N.  Union  St., 
P.O  Box  9014,  Kokomo,  IN  46904- 
9014. 

THE  MORNING  CALL  in  Allentown, 
PA,  130,000  daily,  183,000  Sunday 
circ.,  a  Times  Mirror  paper,  is  seeking 
an  energetic,  quality-oriented  individ¬ 
ual  with  strong  visual  and  technical 
skills  to  help  lead  a  20-person  photo 
department.  Responsibilities  include 
picture  editing  and  coordinating  photo 
production  with  the  prepress  areas. 
Candidates  should  have  previous  lead¬ 
ership  and  photo  editing  experience. 
Send  resume  to  Naomi  Halperin,  photo 
editor.  The  Morning  Call,  101  N.  6th 
St.,  Allentown,  PA  18101  or  e-mail: 
naomi.halperin@mcall.com. 

PREPRESS 

PREPRESS  PRODUaiON  MANAGER 
Independent  Zone  3  newspaper  look¬ 
ing  for  a  hands-on  manager  to 
supervise  our  evening  shift  od-building, 
composing,  camera  and  platemaking 
departments.  Successful  candidate  will 
possess  strong  organizational  and  peo¬ 
ple  skills.  Experience  with  Macintosh- 
based  Ad  production  a  plus.  Must  have 
at  least  3  years  management  experi¬ 
ence  in  newspaper  production.  Send 
resume  and  salary  history  to  Box 
07500,  Editor  &  Publisher. 

PRESSROOM 

ENJOY  THE  BEAUTY  of  Vermont.  The 
Brattleboro  Reformer  is  currently  seek- 
ing  an  experienced  Pressroom 
Supervisor  to  direct  our  team.  Experi¬ 
ence  in  Commercial  Printing  and  an 
eye  for  quality  is  a  must.  We're  look¬ 
ing  for  a  team  player  with  an  impecca¬ 
ble  work  ethic  and  desire  to  be  the 
best.  We  offer  a  competitive  salary, 
excellent  benefits  package  and 
opportunity  for  growth.  Send  resume, 
with  salary  history,  to  Jerry  Simpkins, 
director  of  production.  New  England 
Newspapers,  Inc.,  P.O.  Box  1171,  Pit¬ 
tsfield,  MA  01 202  or  fax  to  (41 3)  499- 
3419. 


_ PRESSROOM _ 

LEAD  PRESSMAN  NEEDED 
Looking  to  leave  behind  the  drive  by 
shootings  behind  you,  and  relocate  to 
on  outstanding  small  community  nes¬ 
tled  in  the  heart  of  the  Rockies,  then 
this  opportunity  is  for  you. 

My  newspaper  group  is  looking  for  an 
experienced  lead  pressman  with  web 
offset  printing  experience.  Experience 
on  a  King  or  Goss  Community  press  is 
vital.  The  right  person  will  possess 
excellent  mechanical  skills,  4-color  prin¬ 
ting  skills  and  the  ability  to  lead  and 
nrotivate  a  crew  of  4-5. 

Compensation  $35-40K  yearly.  Insur¬ 
ance,  401  (k),  paid  vocation,  ski  pass. 

Please  send  resume  or  letter  of  interest 
to:  Eagle-Summit  Newspapers,  Attn: 
Press  Foreman,  P.O.  Box  709,  Frisco, 
CO  80443. 

PRODUCnON/TECH 

CENTRAL  TEXAS,  25,000  AM  daily,  is 
seeking  hands-on  Production  Manager. 
Dewar  editorial/classified  system. 
Macintosh  ad  composition  with  output 
to  Lino  190  ana  40  EX.  Ten  unit 
Urbanite.  SLS  1000  inserter,  new  con¬ 
veyor  lines  and  strapper.  Must  have 
hands-on  experience  in  prepress, 
camera  and  platemaking.  Working 
knowledge  of  press  and  mailroom 
desirable.  Write  fully  with  salary 
requirements  to  Box  07977,  Editor  & 
Publisher. 


EXPERIENCED  DOUBLE  WIDTH  Press 
Operator  for  newspaper  in  northwest 
Florida.  Seeking  operator  to  insist  in 
installation,  start-up,  and  operation  of 
Goss  Headliner  Offset  press.  Excellent 
quality  of  life,  cost  of  living,  and  bene¬ 
fits  package  with  a  Gannett  Newspaper. 
Send  resume  and  references  to  AD# 
DB815,  Pensacola  News  Journal,  P.O. 
Box  12710,  Pensacola,  FL  32574. 

PRODUaiON  DIREaOR  NEEDED 

Excellent  opportunity,  with  exceptional 
newspaper  group,  for  progressive 
individual  to  lead  the  Production 
facilities  of  one  of  its  afternoon  news¬ 
papers  in  Zone  4  with  a  circulation  of 
22M. 

Individual  will  manage  the  Pre¬ 
press,  Pressroom  and  Mailroom 
departments,  in  addition  to  being 
responsible  for  the  building  main¬ 
tenance  and  the  building  security. 

Candidate  must  be  self-motivated  and 
dedicated,  with  good  interpersonal 
skills  and  hands-on  work  habits. 
Urbanite  and  MAC  experience  a  plus. 
Excellent  benefits,  including  401  (k).  An 
equal  opportunity  employer. 

Individuals  who  relate  with  all  of  the 
above  information  should  immediately 
send  resume  to  Box  07969,  Editor  &  Pub¬ 
lisher. 


•  A  man  can  do  only  what  he  can  do.  But 
I  if  he  does  that  each  day  he  can  sleep  at 
j  night  and  do  it  again  the  next  day. 

Albert  Schweitzer 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  8c  Publisher  is  NOT 
a  monthly  journalism 

review. 

•  Editor  8c  Pubiisher  is  NOT 
a  monthiy  association 

house  organ. 

•  Editor  8c  Publisher  is  NOT 
sponsored  by  a  university, 

society  or  foundation. 

•  Editor  8c  Pubiisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 

the  newspaper  industry. 


NEWS  makes  the  difference 


R 

1 1  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 
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CLASSIFIED  ADVERTISING  RATES 

Forelgn/Posltkxis  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1996 


UNEADS 

1  \Meek-$8.60  per  Vrse 

2  week$-$7.60  per  line,  per  Issue. 

3  weel(»-$6.6S  per  llr»,  per  Issue. 

4  weels-$5.75  p>er  nne,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.30  per  line 

2  weela-$4.10  per  llrie.  per  Issue. 

3  weeks-$3.(X)  per  Mne,  per  Issue. 

4  weeks-  $2.75  per  line,  per  Issue. 


Add  S 1 0.00  per  Insertion  for  box  service.  Add  $5.00  per  insertion  for  box  service. 
Count  os  on  additional  line  In  copy.  Count  as  an  additional  line  In  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rotes  per  column  Inch,  per  insertion:  1  time,  $100;  2  to  5  times.  $95 
6  to  1 3  times,  $90;  14  to  26  times  $86;  27  to  52  times  $80. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name  - 

Company  _ 

Address - 

City _ 

State _ 

Zip  - 

Phone  _ ' 

Classification 
Authorized  Signature 
Copy 


No.  of  Insertions: 


Amount  Enclosed:  $_ 


Editor^ 

PUBLISHER 

1 1  West  19th  Street,  NY,  NY  1001 1 .  212)  6754380,  FAX  (212)  929-1259. 


POSITIONS  WANTED 


ADMINISTRATIVE 


DYNAMIC,  Marketing,  Advertising, 
Circulation,  New  Product  Development 
professional,  seeks  creative  New 
Media  experience.  Reply  to  Box 
07970,  Editor  &  Publisher. 


TOP-NOTCH  Publisher/Ad  Director 
seeks  opportunity.  Doily,  weekly,  mag¬ 
azine  and  new  media  experience. 

(770)  473-8944. 


EDITORIAL 


AWARD-WINNING,  experienced 
reporter  at  second  largest  daily  in 
Canada  looking  to  move  to  U.S. 
paper.  Any  Zone,  daily  or  weekly. 

Call  (416)  588-9563 
e-mail;  ascho(feler@saberedge.com. 


EXECUTIVE  SPORTS  EDITOR  at 
100,000  AM:  Strong  manager, 
organizer,  energetic  leader.  APSE 
awards  for  Best  Daily  and  Sunday 
sections.  Major  metro  desk  experience. 

Interested  in  quality?  Want  a  section 
with  smack  that  goes  beyond  stats? 
Family  man  looking  for  a  place  to  call 
home. 

Reply  to  Box  07974,  Editor  & 
Publisher. 


To  the  person  who  thinks  with  his  head, 
life  is  a  comedy.  To  those  who  think 
with  their  feelings,  or  work  through 
their  feelings,  life  is  a  tragedy. 

Henry  Miller 


EDITORIAL 


AGGRESSIVE  ENTERTAINMENT  writer 
seeks  position  as  television  or  movie 
critic  in  Zones  3  or  4.  Greg  Heyman 
(205)  534-7429. 


BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  as  an  Mitorial  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  and  has  worked  for  major 
metro  newspapers,  where  I  wrote  com¬ 
mentaries.  Reply  to  Box  07654,  Editor 
&  Publisher. 


CONSCIENTIOUS,  ENERGETIC 
REPORTER  with  over  three  years  daily 
experience  seeks  features  posilion.  Has 
written  hard  news/light  fratures.  Also 
has  edited.  Reply  to  Box  07945,  Editor 
&  Publisher. 

EXPERIENCED,  hard-charging  general 
assignment  reporter  seeks  job  at  doily. 
Zones  1  -  9.  Journalism  degree. 
Excellent  photographic  skills  also.  Call 
(603)  356-8964. 


PHOTOGRAPHY 


PHOTOGRAPHER  wants  to  move  out 
west.  Award-winner,  with  over  2  years 
daily  experierKe  seeks  quality  minded 
newspaper  or  magazine  position  in 
Zones  7-9.  Likes  a  challenge.  Contact 
Aaron;  biga@iland.net  or  (816)  829- 
0939. 

PHOTOGRAPHER;  Extensive  editorial 
experience.  News,  Business,  NBA, 
Travel.  Great  pec^e  skills.  Location  or 
studio.  Seeks  staff  position.  Bill  (407) 
291-8453. 
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SHOP  TALK  AT  THIRTY  . 


BY  JEREMY  BAtJOTT 


Copy  Desk 
Diplomacy  101 


THERE’S  AN  URBAN  legend 
wending  its  way  through 
newsrooms  west  of  the 
Rockies  about  a  late-night 
melee  among  editorial 
staffers  at  a  large  metro  daily.  The  brawl 
was  said  to  have  “cleared  the  paper’s 
city  and  copy  desks”  as  reporters  and 
copy  editors  rumbled  in  a  manner  to 
rival  any  NHL  slugfest. 

The  details  of  the  fray  vary  widely, 
depending  on  who’s  doing  the  telling. 

In  our  newsroom,  the 
event  is  all  but 
enshrouded  in  its  own 
mythology. 

What  really  hap¬ 
pened?  A  single  copy 
editor  and  a  single 
reporter  got  into  a  ver¬ 
bal  row  over  a  couple 
of  edits  that  had  been 
made  in  one  of  the 
reporter’s  stories. 

An  impromptu  wrestling  match  was 
speedily  organized  to  decide  the  ques¬ 
tion.  (For  female  readers  wondering 
how  an  issue  of  grammar  and  usage 
could  be  setded  by  a  wrestling  out¬ 
come,  it’s  a  guy  thing.) 

But  the  good-natured  rough-housing 
quickly  turned  serious. 

The  copy  editor’s  ear  guards  were 
knocked  off.  Certain  monosyllabic 
Anglo-Saxon  imperatives,  one  in  particu¬ 
lar  followed  by  the  word  “you,”  could 
be  heard  above  the  grunts  and  heavy 
breathing. 

By  the  time  security  arrived,  things 
had  simmered  back  down.  The  two 
had  even  shaken  hands,  all  present 
agreeing  the  match  had  gone  undecid¬ 
ed. 

But  as  ridiculous  a  sight  as  the  con¬ 
frontation  was,  the  underlying  cause  of 
it  was  not  lost  on  anyone:An  awful  lot 
of  tension  exists  at  newspapers 
between  reporters  and  copy  editors. 

This  I  know  too  well.  I  was  the  copy 
editor  in  the  above  fracas.  (In  the  real 
version,  the  rest  of  the  newsroom 
staffers  keep  their  heads,  a  melee  is 


Bagott  is  a  copy  editor  at  the  Los 
Angeles  Daily  News. 


thwarted  and  the  paper  is  put  to  bed 
well  ahead  of  deadline.) 

Much  of  the  tension  between  copy 
editors  and  reporters,  however,  is  come 
by  honestly.  The  reporter  starts  with  a 
blank  computer  screen,  a  handful  of 
marginally  legible  notes,  an  often 
sketchy  idea  of  the  story  and  a  pesky- 
city  editor  fused  to  his  cochlea. 

By  miracle  of  the  writing  process,  the 
reporter  somehow  breathes  life  into  the 
story,  agonizing  over  its  lead,  polishing 
its  transitions,  honing 
its  clarity  and  even, 
sometimes,  writing  an 
actual  ending. 

All  the  while,  the  fid¬ 
gety  city  editor,  and 
maybe  a  deputy  manag¬ 
ing  editor  or  two,  has 
his  thumb  in  the  story, 
pushing  it  in  directions 
the  reporter  might  not 
have  chosen  and  requesting  more  para¬ 
graphs  be  moved  up  and  down  than 
Canadian  tourists  at  the  Seattle  Space 
Needle. 

Finally,  late  at  night,  a  copy  editor  is 
handed  what’s  left  of  the  story,  which 
after  multiple  layers  of  editing  is  some¬ 
times  completely  unrecognizable  to  the 
reporter.  The  copy  editor  begins  prob¬ 
ing  its  veracity,  adding  up  its  numbers, 
digging  for  double  attributions,  no  attri¬ 
butions,  dangling  modifiers  and  any¬ 
thing  else  he  can  find. 

If  a  time  reference  in  the  story  seems 
questionable,  a  copy  editor  calls  the 
reporter,  who  by  now,  as  far  as  anyone 
knows,  is  heavily  sedated,  engaged  in 
the  Mother  of  All  Arguments  with  a 
spouse  or  busy  with  any  number  of 
other  things  that  would  make  a  phone 
call  inconvenient.  Contrary  to  what 
reporters  think,  few  copy  editors  relish 
having  to  make  these  calls. 

The  call  usually  starts  off  like  this: 

“Hello,  is  this  John  Reporter? 

“Yes.” 

“This  is  the  copy  desk.  Sorry  to  be 
calling  you  this  late.” 

“What’s  wrong?” 

“Nothing,  per  se,  I  just  wanted  to 
make  sure  that  the  ‘today’  reference  in 
your  story  is,  in  feet,  tomorrow.” 


Occasionally,  such  queries  uncover 
horrendous  strings  of  errors.  But  most 
times,  they  don’t. 

The  dynamics  of  these  calls  usually 
entail  the  reporter  pretending  to  be 
glad  that  the  copy  desk  was  on  the  job, 
running  down  all  questionable  facts, 
unmixing  all  mixed  metaphors  and  pos¬ 
sibly  saving  the  reporter’s  behind.  The 
copy  editor  then  pretends  to  be  equally 
satisfied  in  an  aw-shucks-it’s-only-my-job 
kind  of  way  and  actually  feels  like  less 
of  a  jerk  for  having  called  the  poor  stiff 
in  his  off  hours. 

But  this  well-choreographed  charade 
is  vital. 

There  are  many  occasions  that  call 
for  complete  candor  in  the  newsroom, 
letting  it  all  hang  out,  so  to  speak.  But 
late-night  calls  from  copy  editors  to 
reporters  isn’t  one  of  them. 

There  are  reporters  in  every  news¬ 
room  who  are  better  off  not  knowing 
what  tile  copy  desk  really  thinks  of  the 
slipshod  copy  they  file  —  and  they 
should  never  find  out,  not  from  the 
copy  desk. 

There’s  the  classic  nine-inch  process 
story  about  an  arrest  in  which  the 
names  of  the  two  men  arrested  are 
spelled  a  total  of  seven  different  ways. 
There’s  the  one  reporter  on  every 
paper’s  staff  who  frequently  commits 
typos  in  his  own  byline. 

There  are  (yawn)  the  fectual  errors, 
like  Galileo  identified  as  the  astronomer 
who  discovered  Jupiter,  when  he  only 
discovered  its  moons;  the  homonym 
thang,  as  in  the  story  about  some  high 
official  who  “poo-pooed”  when  he 
should  have  “pooh-poohed”  a  proposal; 
percentages  and  numerical  equations 
that  don’t  add  up;  words  that  don’t 
exist,  like  the  unfortunate  portmanteau 
“uniquitous,”  which  left  a  cadre  of  copy 
editors  at  one  paper  guessing  as  to 
whether  “unique”  or  “ubiquitous”  was 
intended. 

Ah,  copy  editing. 

But  none  of  this  matters.  For  the  good 
of  the  reader,  the  lines  between  copy 
editor  and  reporter  must  be  kept  open. 
This  means  never  poisoning  the  rela¬ 
tionship  by  bringing  up  past  mistakes 

(See  Shop  Talk  on  page  42) 


For  the  good  of 
the  reader,  the 
Hues  between 
copy  editor  and 
reporter  must  be 
kept  open 
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•THE  FOURTH  ESTATE 


SPECIAL  ISSUES 


The  law,  rules  and  guidelines  of 
trademarks  and  copyrights  affect 

not  only  the  business  side  of  news-  ■ 

papers,  but  also  the  newsroom. 

While  writers  and  editors  unthinking-  |  | 

ly  generalize  with  brand  names  that 

seem  to  have  gained  generic  accep-  _ _ _ _  _ B  ^ 

tance  on  the  street,  their  newspa-  2a 

par's  lawyers  are  fighting  to  protect  dl  I  I 

the  intellectual  properties  of  the  ® 

paper.  This  section  helps  clarify  the 

rights  and  obligations  of  newspapers  I  H^Wi  I  HP 

and  their  employees  as  well  as  trade¬ 
mark  and  copyright  holders.  Ads 
placed  in  this  section  will  help  make 

newspapers  aware  of  specific  trade-  Aa  ff  1 V 1 1  1^^  I 

marks  and  copyrights  and  protect  bv^bb  b  a  b  b^^bb  m  mm  m  mm  mm  ■■  r-> 

advertisers  intellectual  property.  _  ||||  IRIxIaVI  I!sI\/I  /WwIRmS 

The  industry's  most  comprehen-  JVIVirX  |R^|  I 

sive  compilation  of  awards,  A^l 

scholarships  and  contests  -  more  Bb  m 

than  500  national  and  international 

honors  -  available  to  journalists  and  ^  y 

other  newspaper  professionals  dur-  ■  OO 

ing  1997.  Listings  include  descrip- 
tions,  requirements,  deadlines  and  RSTT 

contacts  for  registration  or  more  ~  IJb 

information.  This  is  a  section  that's  TPII  *  |^P 

referred  to  throughout  the  year  as  4  11  v 

award-winning  work  is  produced.  ,\W 

...all  part  of  your  regular  Editor  &  Publisher  subscription. 


Advertisers: 


Tbke  advantage  of  the  targeted  readership  and  long  shelf  life  of  special  issues  and  directories. 
Supplement  your  regular  E&P  schedule;  reserve  space  today! 


•  Trademarks  &  Copyrights 

Space  Deadline:  November  26 
Material  Deadline:  December  2 


Journalism  Awards  and  Fellowship  Directory 

Space  Deadline:  December  9 
Material  Deadline:  December  16 


Call  E&P  Vice  President  of  Advertising  Mike  Dardano  at  (212)  675-4380  ext.  155  or  your  local  E&P  representative. 


Full  Page  . $3,620  1/3  Page . $1,525 

2/3  Page . $2,825  1/4  Page . $1,265 

1/2  Page . $2,135  ...or  your  E&P  contract  rate  applies. 

Color  Rates 

Spot  color,  per  color,  per  page,  extra  $575 
Facing  page,  same  color,  extra  $400 
Four-color  process  space  and  color  charge: 

One  page,  $4,920;  Two-page  spread,  $9,090 
(based  on  one-time  space  rate) 


Sales  Offices 

New  York  (212)  675-4380  •  New  York  Fax  (212)  929-1259 
Chicago  (312)  641-0041  •  San  Francisco  (510)  888-9640 


Colorado’s 

new  circulation  leader 
seven  days  a  week. 


The  Denver  Post  475,000 
daily  circulation:  334,436 


The  Sunday  Denver  Post 
circulation:  461,837 


The  Rocky  Mountain  News 
daily  circulation:  316,872 


The  Sunday  Rocky 
Mountain  News 
circulation:  406,503 
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1988  89  90  91  92  93  94  95  1996 

September '%  Daily  Circulation 


It's  been  1 7  years  since  The  Denver  Post  held  the 
daily  circulation  lead  in  Colorado.  But  within  the 
past  eight  years,  The  Post  has  enjoyed  a  47% 
increase  in  daily  copies  sold  while  the  other  paper 
has  suffered  an  8%  loss.  It's  that  kind  of 
momentum  that  has  eliminated  our  1988  deficit 
of  1 16,500  copies.  So  now  The  Denver  Post  is 
Colorado's  new  circulation  leader  seven  days  a 
week.  Our  daily  circulation  of  334,436  represents 
a  shift  of  45,303  copies  (our  increase  of  31,131 


400,000  I  !  I 

1994  1995  1996 

September  ’%  Sunday  Circulation 

copies  and  our  competitor's  loss  of  14,172  copies) 
in  just  one  year.  And  our  Sunday  circulation  of 
461,837  continues  to  be  the  largest  in  the  state. 
That's  the  kind  of  growth  advertisers  continue  to 
notice,  since  The  Post  holds  a  commanding  lead  in 
virtually  every  major  advertising  category.  If  you 
want  to  experience  the  same  kind  of  momentum, 
call  Allen  Walters,  VP.  Advertising  at  303-820-1987. 
And  advertise  in  Colorado's  new  circulation  leader 
seven  days  a  week.  The  Denver  Post. 


Tto:  Denver  POST 


\bice  of  the  Rocky  Mountain  Enrpre. 

HMediaNews  Group,  Inc. 

Source:  Circulation  statistics  from  Denver  Post  analysis  of  ABC  Publisher's  Statement,  six  months  ending  September  1988-1995,  Fas-Fax  ending  September  1996  . 

Advertising  share  from  Competitive  Media  Reporting.  . 


